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Before you know it, the pumpkins are 
getting frosted, cornstalks are standing out 
ready for cutting and—('way before that) 
everybody has a Fall trim up in his store. 
Schack's Sleepy Scarecrow rustic series 
dramatizes the advent of Autumn selling, 
shouts ''Wake Up! It's Fall" to your window- 
lookers. Along with a score of other won- 
derful ideas for Fall promotions, it's been 
setting a new pace in our sales these past 
weeks. A post-card to us brings you photos 
and swatches by return mail. No charge, 
of course! 


VISIT THE NUMBER ONE BOOTH AT 
THE NEW YORK SHOW! 





Schack's for Christmas will be on display in 
Booth No. | in the Grand Ballroom of the 
Hotel New Yorker, June 19th to 24th. Come 


and see us. 


2516 Armitage Avenue 


Chicago 47, Illinois 


HUmboldt 9-2516 





HICKOK — 





Hickok Manufacturing Company contin- 
ues, year after year, to be a leader in the 
field of adve rtising, sales promotion and 
merchandising at the “Point of Sale” 
Hickok assists the retailer with a complete 
program of merchandise presentation and 
showmanship designed to move goods to 
the consumer at the last three feet—with 
greater efhiciency, better customer satis- 
faction, and at a lower cost. 

Shown here are a few of the many and 
varied types of successful showmanship 


HICKOK "VISUAL SLANT” FOR BELTS, BUCKLES, JEWELRY methods and materials designed and pro- 
duced for Hickok by W. L. Stensgaard & 


iE, CLEVELAND, OO. 


The success stories of these units in Americas fine stores continues to pile up Associates. Inc. 
as surveys and tests are evaluated. 

Stores such as Highee’s in Cleveland. plus many others report ever-increasing 

sales successes and improvements in merchandising. 

W. LL. Stensgaard & Associates, Inc.. continues to pioneer in the development 

of merchandising improvements such as this through increased design and 

counseling services, plus advancements ineresearch, field service and “follow- 

through. 


“HICKOK 
GIFT SHOW” 
TRAIN 


A <0 foot hag- 

gage Car Was fit- 

ted out with a complete series of windows showing the seven Hickok 
Fall and Christmas promotions, Visual Slant display units and fix- 
tures. The interior is carpeted and has a spun-glass ceiling. 


This spectacular innovation is showmanship and salesmanship at 
its best. It affords the Hickok salesmen. district managers and others 
the opportunity of showing the display manager and key executives 
of stores the complete line of merchandise plus the newest display 





promotion and merchandising plans. 


WINDOW AND COUNTER UNITS ae. pS “CHRISTMAS 

Produced in quantity to provide jae eccrine tl 
+ WINDOW PROMOTION 
low cost selling showmanship. They | : Ee ne oe ee ee 
‘ prece aeiruxe Wine 
display Hickok merchandise in win- ee ee dow promotion. These 
dows or departments In an altrac- attractive. versatile 
MONTE CARLO COMURA =e displayers provide for 
dramatic presentation 
ota complete assort- 
and more sales. screen processed on ment of Hickok oift 
Feltuk ...anew. felt- merchandise. Easy to 
a set up, adaptable to 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 


Specialists in Merchandise Presentation * Demonstrations * Displays * Exhibits 


tive and dramatic manner. creating 


more readership (lookers-stoppers) 36 in. x 60 in. silk 


MAY, 
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OUR NEXT ISSUE 


Several important articles are in 
work for the big June issue, which goes 
into the mail June 15. Included in the 
contents, of course, will be reports from 
the principal display centers. 


THE COVER 


This simple, yet very effective display 
is by Charles H. Tenney, Dalton’s, 
Baton Rouge, La. 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. C. Kash, Editor 

Robert Silverblatt, Advertising Manager 
John Gilker, Circulation Manager 

Jim Tupper, Art Director 

John Mendell, Production Manager 


Eastern Office 


20 West Tenth Street, New York City. 
Phone GRamercy 7-7277. 


SUBSCRIPTION RATES 


Published monthly at $4.00 a year for the 
United States and Canada. To foreign 
countries, $5.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 50 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date: other- 
wise missed copies cannot be _ supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


Member 


ABP 


Associated 
Business 
Publications, Inc. 


Sand S ' 


E 
"“Seaat” | 


Audit National 
Bureau of Association of 
Circulation Display Industries 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 


your organization and the members of 
your department. 


DISPLAY WORLD 





Attention N.A.D.L.! See you June 19th through 23rd. 
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For vears 
store people have watched 
Williams idea after idea 
turn to gold 
under the public gaze... 
and marveled at Dot Williams’ 
Midas-like touch. 
| Vow the seéret-is out! 
. 
+. 
. ‘ 2 
June witnesses the opening of i ) () i (| ) i i ) \i i \ I. 
7 ; 
\ : ‘ ; ; P ; - . 
, ...an entrancing cavern crowded with yéear-ahead ideas in fashion display 
7 ...a@ Seventh Avenue catacomb containing Mary Brosnan’s loveliest mannequins, 
. Durabelle Plastic’s most fetching mannequins, 7 


new golden designs in Costumers and Displayers, 


and the merry Williams-icalities of Pacific Promotions 


Your store is in business to make money! Visit Dot's Gold Mine 


and learn how to acquire the Golden Touch in Store Display. 


ADDED ATTRACTION! Hollywood-and-T} personality Anita (“The Face” ) Colby 


sculptured by Mary Brosnan, as dressed and featured by Bergdor{-Goodman. 


WS DEW: YL A 


192 Seventh Avenue, New York 18 ¢ Dot Williams. president 











PATTERNS 
DESIGNS 
SURFACES 


The DURON *oeg board 


A VELVA-PEG for a look of luxury! Perforated board covered 
with cloth—available in Kelly Green, Royal Blue, Wine and Black. 


{E:. CORK-PEG, a genuine perforated cork surface—the perfect 
background for displaying sporting goods and casual apparel. 


& PLAID-PEG ultra smart—an unusual new idea in perforated 
board. Unique plaid design is a sure eye-catcher. 


| CHECK-R-PEG is another interesting new design that lends 
itself to hundreds of uses for window and interior displays 


ee SQUARE-PEG gives a background pleasing to the eye. Square 
holes for heavy duty double hooks or regular single hooks. 


Brand-new ideas in perforated board! Unusual, attractive, and they're 
fabricated from United States Gypsum's smooth-both-sides tem- 
pered DURON, the recognized top-quality hardboard. Sizes: %” 
thick; 4’ widths; lengths to 12’ 


BENDS ALMOST WITHOUT LIMIT! Here are 9 basic types of bends available in 
DURON pegboard. Many others are possible, either in special combinations of those 
shown, or in your own design. Just tell us your needs! 














We also carry complete stocks of regular DUR-O-PEG. 
DISTRIBUTOR INQUIRIES WELCOME! PHONE, WIRE OR WRITE. 


FABRICATORS, Inc. 


14 YEARS OF DURON FABRICATING 
3900 N. Wesley Terrace - Schiller Park, Illinois 
Chicago Phone: TUxedo 9-7100 


wwe 
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“Signs Like this...... \ 
Move Merchandise 





“Best thing we ever had for pro- _ signed for stores that require a limited 
moting sales” .. . “paid for itself | number of signs 7” x 11” and smaller. 
in the first 3 months” say present Compact 24” x 26” x 20”... Low 
users. This model MR7/11 was de- Cost $191.95. 


Lryre-OSewibe 


THE MORGAN CO., 3984 AVONDALE AVE., CHICAGO 41, ILL. 


Showing in Room 631, Hotel New Yorker, New York City Write for sample signs and 


June 19 to June 23 inclusive complete catalog with prices. 


MAY, 1954 





NEW 
LINES 

QF 
MANIKINS 


tia 


SETTINGS, PROMOTIONS 


Open house from June 7, in our completely redecorated showrooms; air-conditioned. 


A Greneker manikin is never a luxury. 
THE 
VISUAL MDSE. 


CORPORATION DISPLAYS INC. 


715 Fifth Ave. New York 22 = (bet. 55th and 56th) 
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Bi igger and Brighter than ever 


AE ....Lhat’s what we say, and — what you'll say when you 50e 
a the new \9S4°GENERAL fine of 


CuRTSTMAS DEC 


These beautiful Illuminated Plastic Christmas lighting units have been 

specially selected from our major line and purposely adapted for store 
interior or store front display. (Indoor or Outdoor). Molded in bold relief of lustrous Tenite Butyrate, for high quality. Com- 
pletely assembled with lamps, cord set and tempered hardboard back. All F.O.B. Marion, Indiana. 


GP-520 Reindeer. Singie Face 52°' long, 39"' high. A 

leaping, life size reindeer. Screened in natural color GP-510 Santa Sleigh. Single Face 51'' long, 39° high. 
and decorated with red harness, gold sleigh bells and A jolly Santa with toy pack in sleigh, screened in 7 
green blanket. Ideal when used in multiples with colors. Sleigh is decorated with goid runners, red body 
GP-510 Santa Sleigh. 150 watts. List Price $30.00 and green lining. 150 watts. List Price $32.50 








= - THIS 


GP-500 Candie. Single Face 50°’ high ! s A 
Canale portion screened in bright : eq t a \ ‘ : 
red; flame is yellow and base is ad aa 


screened goid iSO watts 


List Price $23.50 SEN D FOR 
YOUR COPY 


Cat. No. 54 — Illuminated 
Outdoor Plastic Christmas 
Decorations . . . (46 big, 
bright lighting units) 
Quantity Discount Price 
Schedule. 





GP-61-38 Animated Fire Place. Single Face. (6I'' high, 38" wide). 
| N 9 U | R | E y Red translucent fireplace-chimney panel. Attached to panel iace 
is a perforated yule log section and a perforated chimney section. 
Behind the perforated sections: Santa standing in fireplace and 
| N Vv | T E D Santa coming down chimney, respectively. The Santa figures are 


back-lighted by an alternating flasher control to jive animation to 
the old story of Santa coming down the chimney. 


a ww GENERAL PLASTICS CORPORATION 


high. Stripes and aon screened ji 


bright red, trimmed with green 1400 N. WASHINGTON ST. e P. O. BOX 747 e MARION, IND. e PHONE: 4870 
leaves and gold sleigh bells. 150 


watt, lst Price $23.59 West Coast Office— 2377 California Ave., Long Beach 6, Calif., Phone: 4-1710 
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IDEAS 
N E TECHNIQUES 


Again get overwhelming publicity 
from T.V., newspaper, radio and 
magazines from coast to coast. Publics 
tremendous response by mail. 
unprecedented in New York history 


at Xmas. 


We are ready to repeat the 
experience for Christmas 1954. 

Our artistry, know-how, experience 
and application are waiting for you. 
SEE BERNICE FITZ-GIBBON’S 
LETTER REPRODUCED BELOW 


Amidst 10 foot angels so lifelike 

that they seem to be giving him advice 
on his work, sculptor Basil Constant 
paints the face of an angel copied from 
the work of Leonardo Da Vinci. 

20 of these heroic figures were made for 
the GIMBELS’ 1953 XMAS WINDOWS 
AND MAIN FLOOR DISPLAY. 


GIMBEL BROTHERS 


a 


ee. 


January 27, 1954 


— Few houses are equipped to handle a colossal display at short 


Constant-Thor, Inc. iC , > mg ‘Ing 
aa, notice. We came through with flying colors. 
New York, Ne Yeo 


Dear Mr. Constant: \ 1] : -k | a i . ie 

| work under our personal supervision at all 
Now that the Christmas season is well behind us and we have F ‘ ? : F Z 
had an opportunity to gain a little perspective, it has become times. Creative displays in all mediums, 
even more apparent that our main floor Christmas displays for - 
1953 were the best Gimbels New York has ever had. : em ° 

specializing in sculptural work. 
To say that your angels were beautiful would be an understatement. 
Each was a work of art, and in combination the angels created a . . , 
truly inspiring and uplifting display; dignified, breath-taking, and AV e do all as pes of figures and animals. a fo 
fully in tune with the real spirit of Christmas. m a 
si Gethh cue neat cnet ine dik wiidin inne a for exteriors. interiors. windows and special pro- 
which you produced this colossal display on short notice. We know , ‘ i 4 ‘ . ° 
that in order to make our deadline you worked day and night for motions executing same In miniature. life-size. 
many weeks, never sacrificing careful artistry for speed. 
As you know, we were very enthusiastic about your angels from the and ove r-life “SIZES and interpreted in whimsical, 
very beginning. But we couldn't begin to have anticipated the flood P ° ‘ 
of enthusiastic mail we have received from our customers. Everyone realistic or sty lized Manner. 
we have talked to has agreed that Gimbels street floor was the outstanding : 
street floor this Christmas in New York. ; ; } 
You are cordially invited to visit us at our 


Sincerely, 
, < : ) » nad ‘ : ‘ ‘ »y* : . » 
13 18.G bor studio. Phone for our station wagon service. 


Bernice Fitz-Gibbon 


maeme =CONSTANT & THOR, Inc. 


124 Chambers Street New York 7 
WORTH 4-3595 
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from tip to toe 


: Our 1954 mannequins will tip the scales in favor of your 

merchandise, and toe the mark of distinction. The June 

convention will see them waiting on tip toe, eager to start a 

| new era in your window merchandising. Be sure to see them 
in room 515. at the Hotel New York, June 19 to the 23. 

C-BARRANGO:-CO- 

579 MARKET STREET ¢ SAN FRANCISCO 5, CALIFORNIA 
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JUNE 19-23 
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ALLIED DISPLAY 
MATERIALS, Inc. 





How many pounds 
are sirloin steak? 


[] 250 tbs. [[] 150 Ibs. 


CIRCULATION 


Experienced space buyers recognize that the entire 
circulation of a publication isn’t necessarily all 
“eatin’ meat” for every advertiser. It’s who, where 
and how that counts, not end figures. Careful study 
of all available circulation FACTS as related to 
markets is required to appraise media for its adver- 
tising value. 

The audited information in A.B.C. reports for 
business publications includes: A breakdown of sub- 
scribers by occupation or kind of business * Loca- 
tion of subscribers by states or provinces « How the 
circulation was obtained * How much subscribers 


[_] 50 Ibs. 





The American Meat Institute tells meat 
packers and housewives how much “eatin’ 
meat” there is in a 1000 pound steer—40 
different cuts from a side of beef—how 
many pounds of hides, hoofs and fats. 














Courtesy American Meat Institute 


paid ¢ How much paid circulation * How much un- 
paid distribution * What percentage of subscribers 
renew © How many in arrears. 


By using audited information from A.B.C. reports 
as a basis for media decisions, you can most accu- 
rately judge media for their value to your business 
and know what you get—how much “eatin’ meat”’— 
for your advertising investment. This business pub- 
lication is a member of the Audit Bureau of Circu- 
lations. Ask for a copy of our A.B.C. report and 
then study it. 
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A.B.C. REPORTS—FACTS AS A BASIC MEASURE OF ADVERTISING VALUE 
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SILVESTRI 


art manufacturing Company 


La Showing 


4 


e A wonderful fantasy... 








e A charmingly beautiful 
fairy tale... | 


e An ancient Christmas... 
e Traditional Miniatures... 


e Nativities 
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BEADED CRYSTAL STARS 


with the sparkling 
brilliance of sun- 
struck icicles. 
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Complete with 
imbedded GE No. 46, 
3,000-hr. bulbs for 
20-light series. 


PRICE: 
STARS 
214", $4.80 doz.; 3", $6 doz. 


SNOWFLAKES 
34%", $6.60 doz. 


See Your Dealer 
or Order Direct 


Plc ft : 


PAT. PENDING 
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Beaded crystals of light in squares, 12" 
2" ($18 doz.) and panels, 6 ft. x 2 ft. 
($1.50 sq. ft.) curved or corrugated shapes, 


Ad 


extra. Use them to create parquet floor- 
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ings, walls, screens, in any combination of 
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color designs. 
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14 NON-FADE COLORS 


Opaque 
@ Crystal Clear @ Pink @ Ivory 


Transparent 


ial 
Sn 


@ Amber @ Yellow e@ Light Green 
@ Dark Red @ Black @ Light Blue 
@ Dark Blue @ White @ Bright Red 


@ Dark Green @ Plus Combinations 


SEE YOUR DEALER 
OR ORDER DIRECT 





PLAN NOW FOR THAT HUGE, DRAMATIC 
OUTDOOR DISPLAY 


COLLOID TREATED FABRIC 


e ON MARQUEE 
e ROOF 
e SIDE of BUILDING 


Weatherproof, lightweight, un- 
breakable — time-saving, money- 
saving. Outmodes papier mache. 


35-ft. angels designed and 
constructed of Celastic by 
Bliss Displays, Inc., Long 
Island City, N. Y. 

“Trade Mark of the Celastic Corp. 








a CELIZE vip 


NEW, FABULOUS PORCELAIN FINISH creates 
the LOOK, the LUSTRE, the SURFACE 
of PORCELAIN 


PORCELIZE goes on any mate- 
rial, paper, wood, plaster, glass, 
metal, plastic, Celastic. Dip or 
brush; air-dries in 20 minutes. 
Transparent—giving full value to 
original character, texture and 
colors of subject. When dry, it 
will not burn. 


LIST, $10.50 GAL. 


Write for Free Sample 
on your firm stationery 


Algonquin 5-2308 


156 SEVENTH AVE., NEW YORK 11, N. Y. 


DISPLAY WORLD 
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New Magnetic Store Personality Builds | 
Volume Traffic, Multiple Purchases 


What makes shoppers turn through your doorway 
rather than another? It could be 
your mechandise, prices, personnel. But... 


.equally important 1s your store personality! 


Creating magnetic store personality is the job so well done 
by SK SALES PROMOTION INTERIORS. 

Every counter, every displayer is designed to dress your 

store in an inviting smile...to draw more shoppers through 
section after section...to focus their attention on 

your merchandise...to stimulate desirability. 


Customers genuinely appreciate the clean beauty and 


This clean looking, attractive 
displayer makes the most of 
displaying your merchandise . 

pajamas, scarves, swim suits, 
item after item...as only 
polished, crystal-clear glass can 
dg it. The 12 ample bins are 
10” wide (though adjustable), 


1434” long. Back band and 
divider glass is 4” high. Edges 
and exposed corners are pol- 
hed and — for > 
to customers and goods. Fits 
standard 30144” x 6214” in- 
side counter ican Displayer 
H709, complete 


orderly appearance of your SK Custom Styled store. 

They like being better able to find the merchandise they 
want, to see it freshly displayed for self-selection. 

More shoppers come in more often to buy more. 


We invite you to accept our invitation below. 
You'll find our free brochure a treasure trove of interesting 
ideas for your store...ideas that will put you 
still another step ahead of your competition. 


only $25.73 each. 





CUSTOM STYLE LOOK 
Need Not Be Custom Costly... 


SK SALES PROMOTION INTERIORS are designed to let you create 
your own individual “‘selling personality” for your store. Choose 
from hundreds of variations—at stock unit costs—by combining 
a wide assortment of counters and displayers, trims and finishes. 


SK Merchandise Movers encourage store- 
wide shopping... literally drawing cus- 
tomers from unit to unit. So invitingly 
is merchandise displayed, that values 


Our special SK Store Planning Service may be able to 
seem greater, more appealing. 


help you solve your own particular store planning —_ 
lems. Just write to us at the address below. No obliga- 
tion, of course. 


4® BERR Ee SB 
M The STORE KRAFT 
BE MANUFACTURING CO. 


254 (N. Main St. 
Beatrice, Nebraska 


es FREE NEW BROCHURE 


PERSOMALITY We'll be happy to send 
ss you our new photo- 
brochure entitled ‘How 

To Build a Magnetic 

Personality into Your 

Store.” Just attach the 

invitation coupon to ae 

your letterhead and Personality 


& 

& 

mail today. No obli- ee : gs 
@ My name is = 

@ 

» 


Yes, I'd like to receive your new booklet on “Magnetic Store 
. without cost or obligation 





gation, of course. 
Pe (please attach to your letverhead) 
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Increase Sales with Dependable 


Economical Animated Santas 
—Proven Attention-Getters 


Motion combined with the magnetic appeal of jolly-spirited 
Santas is a proven formula for attracting attention to Christmas 
displays. Animated Santas instantaneously stop trafhic, in- 
fluence shoppers and win more Christmas sales for you. 

Constructed of the finest quality materials throughout 
luxurious velvet, realistic wooly or Fiberglas whiskers, smart 
trimmings—with dependable smooth-running motion units, these 
figures are available in striking 5 ft. life-size models and smaller 
30 in. models — at prices you can afford. 


Life-Size 5 ft. Animated Santas 


HG-60-A—5 Ft. Santa with Animated Body Movement 


HG-60-B—5 Ft. Santa with Animated Head and Arm Movement 








Striking life-size Santas with realistic true-to-life faces dressed in 
bright red or all white velvet suits with white fur trim and simulated 
leather boots and belts. Choice of wooly or Fiberglas whiskers. Please 
specify type of whiskers and color of suit desired. 

Price. complete 


HG-60-A—5 Ft. Santa with 
Animated Body Movement 


HG-60-B—5 Ft. Santa with Ani- 
mated Head and Arm Movement 





30 In. Animated Santa 


with Both Arm and Body Movement 





HG-30-B — Clever, ani- 
mated 30in. Santa dressed 
in choice of red or white 
velvet suit with white fur 
trim, gold tinseled vest, 
white wooly whiskers and 


30 In. Animated Santa ® 


with Both Arm and Body Movement 


be} 


HG-30-A -—~- Whimsical 
animated 30 in. Santa 
dressed in choice of red 
or white velvet suit with 
white fur trim, gold tin- 
seled vest, white wooly 


Illustrations show 
the two different 
movements this 30 


white boots on a tinseled 
white wood hase. Two 
separate movements — 
bending and head and 
arm movement. Please 
specify color of suit de- 
sired. Price. 

complete 


whiskers and white boots 
on a tinseled white wood 
base. Movement consists 
of turning body and mov- 
ing arms. Please specify 
color of suit desired. 


Price, 
euminhis ou $6 oat .00 


aE he : 

Illustrations show 
two extremes in the 
movement of this 





in. model executes. ‘ 
30 in. figure. 


je ty ee, eer P las 
48 In., 30 In. and 18 In. 


Animated Snow Men 





Stationary Santas 
with Flexible Arms and Legs 


Stationary Santas 
with flexible arms 
and legs. Choice of 
red or white velvet 
suits. Wooly whis- 
kers. Tinseled white 
wood bases. Specify 
color of suit desired. 


Animated Deer and 


Santa Sleigh Set 


HG-28— 30 In. Santa. 


Each on the Lobby Mezzanine 


of the Hotel New Yorker 
during the VA DSI Show — June 19-23 

















2018 WASHINGTON AVE. ST. LOUIS 3, MO. 
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oe to A world of Laie 


Pp aeddon our bragging, but you, too, 
will i. excited when you see our new 


Fall and Christmas bine. Vlever 
Lo fuo Lave we had ts—ecegilll 

different display ideas. Mahe sure 
you see our exhibit in the Vlorth ball 

room, Tall and CTocstiian ar- 
het Whel, Hotel Tew Vforker 


June 19 to 23. 


Qrnankel A1s40ciales, Tres, 


ee ee eS oe ee ee NEw F¥ORg Cite 36 


Branches: Detroit, Chicago, Los Angeles 


MAY, 1954 





"see wees SF - | =| - e- - - —-— = |= 


i i te a te a a i ie ee ll 


—_—_ ee eee ee ee ee 


t 
' 
' 
: 
' 
’ 
’ 
' 
' 
t 
' 
' 
' 
i 
i 
' 
' 
' 
' 
' 
' 
' 
t 
, 
t 
; 
t 
‘ 
' 
' 
' 
' 
t 
' 
' 
’ 
t 
i 
i 
I 
' 
e 
' 
$ 
y 
? 
} 
t 
' 
' 
t 
} 
' 
' 
' 
? 
' 
t 
' 
> 
a 
t 
' 
} 
’ 
’ 
? 
? 


sd 
i-.*« * @*_ =oee = = = =—-  eoeoerowtee aes & eae es ee & & ee ee = wee S&S wee eee eee & ee = ese ee eee ese ee eS eS 


COMPLETE 


EXHIBIT.___-_— 


@ Market Week's most spectacular variety of 


individually created displays ...in the 


largest display showrooms in the country. 


We have the widest variety of 


he 


, papier mac 


distinctive creations in wood 


ilable . . . creations which 


and plaster ava 


i ize winning displays. 


inspire prize winning 


Visit us 


VICTOR HAIDA DISPLAYS, INC. 


149 West 24th Street 


New York 11,N.Y. * CHelsea 3-3540 
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Decorative Plant my 
first stop in New York” 


i aacaneieniiel caditeainaill 


DECORATIVE PLANT CORP. 


* 136 WEST 24th STREET, NEW YORK II,N. Y. 
WAtkins 4-4405 











*The ONLY place to see our line____------ 
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B MANNEQUINS 
p> PAPERS 

> FABRICS 

> NOVELTIES 
p> FIXTURES 

B ACCESSORIES 
p> FLOWERS 

p> DECORATIVES 


b> SET PIECES 
> PLASTER 
> PLASTICS 


Bm PLASTIC POST, LEDGE 
AND CASE UNITS 


> PAPIER-MACHE 
> WOOD 
> METAL 


W DISPLAY IDEAS ana 
Fall aud Christmas 


June 19 through June 23, 1954 


p> FLOORINGS 

> BACKGROUNDS 
> WINDOW 

p> INTERIOR 

pb OUTDOOR 

b> SIGN MACHINES 
p> SUPPLIES 
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NATIONAL associATION 
203 N.- Wabash Avenue 





day program on curre 
. self-selection: pac 
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et and evening meeting- 
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CHAINS — Made of 
aluminum base met- 
al in variety of col- 
ors and sizes. 


SPIRALOCK — Twist 
+ aE ic GE 
locks in place. 10° 
lengths, 6 to a car- 
ton. In 2” and 514” 


METAL-U-TWIST—For drap- 
ing, framing, trimming, 
you twist and pull this 
base metal corrugated rib- 
bon. Makes a good pack- 


widths . . . Various age fie without twist. 
colors. Widths: %° to 2”, in 
spools. 


MERCHANDISING [Ysxdaeaes a SNOWFLAKES —Three. 


STREAMERS — Easy- | as MERRY CHRISTMAS _| Dimensional base metal. metal stars formed in 
to-read seasonal mes- = Unusually smart. Variety deep relief. Sizes: 
sages on glistening | Lon of colors. Sizes: 4°, 6", A 3”, 5", and 7”. As- 


— metal. Size: 4” i o | * sorted colors. ~s 
K , 


ae 
STARS—Colorful base ~ AX on 


SANTA CLAUS — Has a lovable 
magnetic personality. Dressed 
in rich, red or white velvet 
suit. Flexible arms and legs 
can be placed in many dif- 
ferent positions. Sizes: 14° 
and 21” high. 


REINDEER—Cute, life-like ap- 
pearance. Expertly made of 
moulded rubber, full round. 
Ideal for indoors or out. Vir- 
tually indestructible. 27°’ high. 
Santa Claus, Sled, and Rein- 
deer Combination are available. 


iS 


*All the items shown are base metal and fireproof, 
except velvet Santa Claus and rubber Reindeer. 
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ntly-beautiful 
ou'll find ins 
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See if there i 


F brochure 


e coupon be 


EVERGLEAM GARLANDS 
—Sparkling fringed 
aluminum base metal. 


GIANT EVERGLEAM 
WREATHS—Amazingly- 
beautiful, glistening 


aluminum base metal 
in a variety of spark- 
ling colors. 24’ or 30” 


Spun on heavy rope 
core for flexibility. 25’ 
lengths in 4° and 9” 
diameters . . . Various 


colors. metal bow and bal! 


ornaments. 


GIANT EVERGLEAM 
SPRAYS — Full, luxuri- 
ous branches of alum- 
inum base metal, 
trimmed with metal 
bow and cluster of 
glistening ball orna- 
ments. 26 and 32” 
lengths. 


EVERGLEAM TREE — Breathtaking in its 
beauty! Fireproof, weatherproof, tarnish 
proof. Lightweight and virtually indestruc- 
tible. Available in 2, 3 and 4 foot heights 
in silver, green, ice blue. Also in special! 
5 and 7 foot sizes in silver only. All sizes 
equipped with tree stands. 3 and 4 foot 
sizes have treetop ornament. 


Also many other attractive display materials to help you 
create attention-getting displays: 


* 


» 


* Base Metal Bows 

* Aluma Circles 
Aluma Rectangles 
Cellophane Rolls 
Jumbo Serpentine 
Lead Foil Icicles 
Jumbo Pack Confetti 
Display Puffing Foil 
Chopped Metal Foil 


SEE YOUR JOBBER: Ask your jobber’s salesman about 
Metal Goods Corporation’s quality line of smartly styled, NAME OF ORGANIZATION 


ee 
fireproof* display materials. Meanwhile send the coupon 
for the latest MGC Display Materials Brochure. ) 


Miniature Tree 

Cotton Batting 

Star Dust Cotton Batting 
Display Fibre 

Display Snow 

Display Paper Foils 
Cloth-backed Foil 

Foil Garlands 


METAL GOODS CORPORATION 
640 Rosedale Avenue 
St. Lovis 12, Mo. 


s+ » + +  & 


Gentlemen: Please send me brochure showing your 1954 line of 
Display Materials. 





i cctitntccmeniennticn 





CITY 





YOUR NAME 











POSTMASTER: CONTENTS MERCHANDISE. 
FOR POSTAL INSPECTION IF NECESSARY. 


THIS PARCEL MAY BE OPENED 
RETURN POSTAGE GUARANTEED 


y LOUIS SCHNEIDER CORP. 


IMPORTER AND MANUFACTURER 


oResi=rore) oXe MC} 6 ¢-1-) aa New York 3, N. Y. 


ARTIFICIAL FLOWERS 


FALL 


e@ Cloth Autumn and Plaid Foliages and Fruit 
Sprays @ Wheat e Feather Birds e Redwood 
Wagon Wheels e Etc. 


LARGEST FALL LINE IN THE BUSINESS 


CHRISTMAS 


SAMPLES READY SOON 


ORDER NO. DEPT. NO. 


HANDLE WITH CARE 
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DON'T FORGET TO VISIT US... 


during Market Week, Rooms 522 and 523, Hotel New Yorker, 
for an outstanding collection of Christmas displays in hand- 
decorated papier mache, wire, wood, and wrought iron... 


post trims, ledge pieces, window and case numbers .. . and 


all are attractively priced. 


(OER. 


DISPLAY DESIGNERS AND MANUFACTURERS, PORTSMOUTH, OHIO 
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in all its glory comes to life in our 
giant display of interior and window 
units and accessories on the beautiful 


NEW LOBBY MEZZANINE 
4 Hotel New Yorker 
June 19th thru 23rd 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE ST. LOUIS 3, MO. 


NATIONAL DISTRIBUTORS ZEM DISPLAY EXCLUSIVES 


MAY, 1954 25 








Your “Pastures” Wi 


with EATON “Velvety”’ 
GRASS MATS 


Sold only thru recognized Display Jobbers 


11 SIZES 
6 COLORS 


* TM. Reg. 











EATON BROTHERS CORP. 


HAMBURG, NEW YORK 














For "STOP APPEAL" Use 


GLITTERTWIST 
In Your Holiday Display 


stic Giittortwist gegpord in 54%", 2" and 

wide in various cuts in all metallic 

3s well as in biackx, white and pear'l- 
rs and fluorescent cole 

| Glittortwist ‘Genens self-ex 


na nr 7 metvyol 


IMPORTED FRENCH SHOCKPROOF 
GIANT GLASS BALLS 

ith highly finished brass caps and brass 

a for hanging) 4", 5", 6", 8", 10" and 
' individually boxed. 

NEWEST —_—e sata os gg ORNA- 
MENTS in al! vo ies rench, Austrian 
and German. 
TRANSPARENT GLASS BALLS richly deco- 
rated with pearls, spangles, and beads of 


our own manufacture. 


Write for literature and sample. 


UNION NOVELTY CO., Inc. 


18 W. 37th St., New York City 18 











Sensational Import from Italy 


Hen & Rooster Ser 


$16.95 per set 
LIFE SIZED 


Beautifully shaded and finished | 


in true Old World artistry. 


made from 


raffia and woodshavings 
immediate delivery 
fob Milwaukee 
Order direct from 


STARER DISPLAYS | 


737 N. 4th STREET 
MILWAUKEE, WIS. 





NEW, ENLARGED 


Display World 
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The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


ne 


MAKES YOUR COPIES OF 
DISPLAY WORLD MANY 
TIMES MORE VALUABLE 
@ Easily holds 12 copies 
@ Keeps copies clean 
@ Handy for reference 
3% each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI J, OHIO 
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See us at... Room 723 
NADI SHOW 
Hotel New Yorker 
New York City — June 19-23 





AFTER YOU COMPARE 
‘YOU'LL AGREE 


Showcard Machines 
lead the field... 


Regardless of price, you cannot buy equipment that is better- 
in-all-ways than Showcard Machines. Their ingenious method 
of type set-up gets jobs done fast, yet asks no special skills or 
experience. They offer all the flexibility of layout, type faces 
and color you could want, yet keep your sign costs ata minimum. 

Showcard Machines are available in sizes for all require- 
ments. Construction is so rugged and trouble-free that each 
machine carries a full five-year guarantee. Make sure you get 
all the facts and we are quite sure your choice will be the 
Showcard Machine. 


WRITE TODAY FOR FULL DETAILS 


————— 


GATE 
1196 MERCHANDISE MART nvESTI 


CHICAGO 54, ILLINOIS BEFORE YOU 
INVES 


ae el 
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To me, one of the finest testimonials to display — its selling 
power and ability to reach a vast number of people at minimum cost — is 
to be found in a project which got under way last month in the East 
and which will be expanded as rapidly as possible to include most of 
the principal cities of the nation. This is a cooperative display 
campaign entered into by 12 of America's great industries, plus the 
New York Stock Exchange, to show the part played by American 
industry in the free enterprise systen. 


You will find the story elsewhere in this issue, but, in brief, 
the tale told by these animated displays to the man in the street is 
just what goes to make up a great, modern American industrial concern: 
its place in industry, its products, its financial and management 
history, its achievements, its diversification, and its prospects in the 
ever-changing democratic world. The names of the sponsoring firms read 
like a section of the Blue Book of American business: Allied Chemical 
& Dye Corporation, Carrier Corporation, Chrysler Corporation, Commer- 
cial Credit Company, Crucible Steel Company of America, General 
Electric Company, Mathieson Corporation, Socony-Vacuum 0il Company, 
Inc., Westinghouse Air Brake Company, The West Penn Electric Company, 
and Yale & Towne Mfg. Company. 


It seems to me that it is particularly significant that these big 
firms, with their immense advertising budgets and practically un- 
limited media at their disposal in which to make their case, chose 
display as the proper vehicle to spread their message. It isa 
testimonial to display indeed... 


I have touched at times in this column on the subject of national 
advertiser display contests and the misconception many displaymen have 
that they stand little chance of winning a prize, and so do not bother 
to enter. Even more surprising than this widespread and erroneous 
belief is the odd fact that many of the displaymen who do enter such 
contests seem to go to special pains to disqualify themselves. 


Practically every contest has certain things which the rules 
insist must be included in the displays - some sales slogan, a card 
pointing out certain features of the merchandise, the sponsor's poster, 
and so on. And yet displays invariably are entered in which it seems 
the displayman has gone to great lengths to work out a really fine 
window or interior, but has left out the things which the rules spe- 
cifically state must be included if the entry is to qualify. 


Whether the displayman doesn't read the rules,or doesn't pay any 
attention to them if he does, I can't say. But I do know that there 
are numerous entries in every national contest which have to be thrown 
out because they don't comply with tie requirements. Such was the case 
in a recent contest I judged. I commented on the fact that many of the 
displays were good but had to be disqualified, and the sponsor wrote 
back: "It is amazing how entries in this and so many other contests I 
have had to do with miss the big point entirely. It never fails." 

The moral is: If you enter display contests, be sure your entries 
conform to the rules; otherwise you are (Please turn to page 72) 











 marbalia mural 


nohow - but nohow can you duplicate such dramatic 
effects! unlimited color range, immediate delivery, 
nominal cost. panels are 9 ft. by 21 ft.in one piece 
seamless, smaller sizes also. write for sample books. 


LAVERNE ORIGINALS e 160 E. 57 ST. N. Y. 


MAY, 1954 29 





Top Program To 


ITH a complete line-up of star per- 
formers scheduled for the initial 
program, the week starting on June 
18 will be the biggest seven days in the 
history of display. Starting with the big 
National Retail Dry Goods Association-Na- 
tional Association of Display Industries 
clinic at the Hotel Statler, New York City, 
and through the five days of Display Mar- 
ket Week, displaymen will get a concen- 
trated and effective look at all phases of 
display. And the tour of the New York 
area suburban stores will be worth the extra 
day in the big town on June 24 (Thursday). 
The program for the clinic on June 18 
includes important names in every spot. 
These people are known for their ability 
to bring new and effective ideas to the 
audience. As an annual event the NADI 
Market Week is always the high spot in 
the display year. This time will be no 
different, with 90 or more members of the 
association showing their lines at the Hotel 
New Yorker and 30 more members with 
their lines presented in local showrooms. 
As noted, attendance at the clinic will 
cost $12.50 and is worth a lot more. This 
includes both morning and afternoon ses- 
luncheon, and admission to the 
buffet-reception in the evening —all in the 
Grand Ball Room of the Hotel Statler. 
Naturally, the price charged doesn’t cover 
all the NADI is digging 
into the bank balance to defray the cost 
of the evening party. 


SIONS, 


expenses so the 


You can make reservations for the entire 
week by writing in advance either to the 


—Left, 
Boston 


Reich, 


Lee W. Court, Nason-Walker-Court, 

A photograph of Miss Marjorie 

Halle Brothers, Cleveland, was not 
available at press time— 


NRDGA or the NADI at the following ad- 
dresses: 


Mr. Irving Eldredge, 

National Retail Dry Goods Association, 
100 West 3lst street, 

New York City 1. 

Mr. John F. Bowman, 

National Association of Display Industries, 
203 North Wabash avenue, 

Chicago 1. 


Enclose your check or other remittance for 
as many people as you want to bring. This 
is for everyone interested in the display field 
and is not restricted to members of either 
group. So make your plans to be in New 
York City on the 18th of June for the clinic 
and plan to stay another five days for the 
Market Week at the Hotel New Yorker, 
in making your plans for visual merchan- 
dising during the fall and Christmas seasons. 

The NADI Market Week will occupy six 
floors of exhibit space at the Hotel New 
Yorker during the period from June 19th 
through the 23rd. Registration for the Mar- 
ket Week can be made without attending 
the clinic or going on the tour of suburban 
stores, but a better idea is to plan being 
present for everything. 

Members of the NADI whose lines will be 
shown at the Hotel New Yorker are listed 
in another section of this article. 

Plan to be in New York for the biggest 
and the best display show ever held. If 
you're the head of the store, take a good 
look at the entire program; if management 
has to be consulted, do it now. 

The progress of Market Week planning 
during the last four years has been guided 
by one idea—to give the stores and the 
people of this country the best in merchan- 


—Left, Prof. Stanley R. McCandless, Century 


Lighting, Inc., New York City . Center, 

Victor Gruen, A.I.A.. New York City, Los 

Angeles, and Detroit . . . Right, William J. 

Pilat, Russell W. Allen Company, New York 
City— 


dise for their work and the best in educa- 
tion for their own personal advancement. 
Through clinics and research the NADI 
has endeavored to advance the position of 
display and to secure better jobs for every- 
one in the industry. The progress has been 
steady and is being recognized more each 
day. 
This Market Week and the concurrent 
programs are the most ambitious yet at- 
tempted. Working with the Visual Mer- 
chandising Group of the NRDGA, the 
clinic program represents the endeavors of 
many people and is designed to answer 
some of the questions that are most im- 
portant today in the retail field. Not all 


Inaugurate 


the questions can be answered in one day 
but they will be covered in future clinics. 

Most of the program was announced in 
last month’s issue, but one spot was to be 
filled. That has been done with the ac- 
ceptance of Miss Marjorie Reich, fashion 
director of The Halle Brothers Company, 
Cleveland, who will speak at the luncheon 
on Friday, June 18, in the Grand Ball Room 
of the Statler. Her subject will cover a 
special treatment of fashion and_ visual 
merchandising. 

Louis A. Banks, chairman, Visual Mer- 
chandising Group, NRDGA, and I. T. Vier- 
heller, president, NADI, are chairmen of the 
morning session. 

“Display Director’s Role In Designing Self- 
Selection Fixtures” 

William J. Pilat, president, Russel W. 

Allen Company, New York City. 
“Case Histories of Self-Selection 
the Country” 

Robert K. Farrand, merchandising man- 

ager, Saturday Evening Post, Philadel- 

phia. 
“Packaging for Self-Selection” 

V. G. O'Connell, assistant manager of 

operations, Bamberger’s, Newark. 
“Signs that Sell Merchandise” 

Lee W. Court, Nason-Walker-Court, 

Boston. 

Luncheon—with 
speaker. 
Demonstration of New Lighting Techniques 
and Equipment. 

Victor Gruen, A.ILA., 

Los Angeles, Detroit 


Around 


Marjorie Reich as_ the 


New York City, 


DISPLAY 





Display Market Wee 


head of 
Lighting 


Prot. Stanley R. McCandless, 

research and design, Century 

Company, New York City 

Rollo Williams, color consultant, Century 

Lighting Company 

Abe H. Feder, president, 

Feder, New York City 
The Changing American Market 

A Life-Fortune film with introduction by 

Ruth Fowler, department store merchan- 

dising manager, Life, Inc., New York 

City. 

Space assignments of 


Hotel New Yorker: 


Lighting by 


exhibitors at the 


Grand Ball Room — 2nd Floor 
Schack’s, Inc., Booth No. 1. 

W. L. Stensgaard & Associates, 
No. 2. 

Silvestri Art Mfg. Company, Inc., Booth 
No. 3. 

North Ball Room—2nd Floor 
Earl W. Gasthoff Company, Booth No. 1. 
Frankel Associates, Inc., Booth No. 2. 
Adler-Jones Company, Booth No. 3. 

Foyer— 2nd Floor 
Korrect-Way Displays. 


Booth 


Mezzanine — 2nd Floor 
Allied Display Materials, Inc., 
No. 1. 


Garrison-Wagner Company, Booth No. 2. 


300th 


Panel Room —3rd Floor 
Cook & Meter, Inc. 


Parlors A, B, C — 3rd Floor 
Oltmanns. 


—Left, Robert K. Farrand, Saturday Eve- 
ning Post, Philadelphia . . . Right, Rollo 
Gillespie Williams, Century Lighting, Inc.— 


Terrace Room — ist Floor 
Timely Service, Inc. 


Fifth Floor 


Bernard Schwartz & Co., 501-553. 

Mittens Letters Company, 502. 

Wm. L. Baer Company, Inc., 503. 

The Reyburn Mfg. Company, Inc., 
505-506. 

Radiant Glass Fibers Company, 511-51 

Natural Creations, Inc., 514. 

C. Barrango Company, 515. 


504- 


2 


Bliss Display Corporation, 516. 

Shoe Form Company, Inc., 

Goldsmith & Sons, 518-519. 

Resident Displays, 521 (tentative). 

Doerr & Associates, 522-523. 

Bulkley, Dunton & Co., Inc., 524. 

Favrex Designs, 525-526. 

Madisonia, Inc., 527. 

New Style Studio, 528. 

Plastic Fabricators, 529. 

Frank M. Sayford Company, 530. 

A. Late, SS, 

Scheuer Creations, 532. 

Walter E. Spaeth Displays, 533. 

3runn & Bertheim, 534-536-537. 

Swivelier Company, Inc., 539. 

Rip Studio, Inc., 540. 

Mold Craft, Inc., 541. 

Metal Goods Corporation, 542. 

Select Flower & Display Company, Inc., 
543. 

NADI Headquarters, 547-548. 

Standard Cellulose & Novelty Company, 
Inc., 549. 

James A. Cole Company, 550. 

General Display Corporation, 551. 

Kurt S. Adler, 552. 


Sixth Floor 
Duplex Display & Mfg. Company, 601-602. 
Nesbit Industries, Inc.. 603. 


—Left, Louis A. Banks, Sears, Roebuck & Co., 
Chicago . . . Center, Abe H. Feder, Lighting 
by Feder, New York City . . . Right, Valen- 
tine G. O'Connell, L. Bamberger & Co., 


Nework— 


By JOHN F. BOWMAN, Manager, 
National Association Of Display Industries 


Mileo Mannequins, 604. 

Ankerum Mfg. Company, 605. 

Artificial Plant Company, 611. 

Decorative Creations & Artificial 
er Company, 612-614. 

Maharam Fabric Corporation, 

Larry Sittenberg, 6106. 

S. Liebmann Studio, 617. 

Columbia Display Materials 
618, 619. 

Twinkle Displays, 622-623. 

Mutual Display Mtg. Company, 

Leo Prager, Inc., 625-626. 

Capital Merchandising Company, 627-628. 

Decorative Novelty Company, Inc., 629. 

City Display, Inc., 630. 

The Morgan Company, 631. 

Gustave Rubner, Inc., 632. 

Butler New York Paper Company, 
633. 

Arrow Display Associates, 636-637. 

Frostee Sno Company, 639. 

Met-Wood Floral Mfgrs. Inc., 640. 

Kaytee Fabric & Ribbon Company, 641. 

Fawnfield Decorations, 643. 

Harry C. Cohen Company, 647, 648, 649. 

sonafide Decorative Display Company, 
650. 

Display Associates, 651. 

R-Tex Company, 652. 

Sidney Newhoff & Associates, 653. 


Flow - 


615. 


Company, 


624. 


Inc., 


Seventh Floor 
Austen Display, Inc., 701-702-752-753. 
Creative Displays, Inc., 703. 
The American Import Company, 705-706. 
[Please turn to page 109] 











ETROIT’S huge new Northland-Center 

opened on March 22 to serve a subur- 

ban area estimated to contain 500,000 
people. Dominating the center is the new 
department store of The J. L. Hudson Com- 
pany, whose main unit in downtown Detroit 
is said to be the world’s largest from the 
standpoint of volume. 

The Northland Center branch has four 
levels and occupies 486,205 square feet. By 
Victor Gruen Associated Architects & 
Engineers, Inc., which also handled the 
interiors, the store makes good use of self- 
selection in a dignified way. A spokesman 
for the architectural firm comments: “The 
principle of self-selection was uppermost in 
the design of the display and merchandising 
fixtures; therefore this principle controlled 
the design of Northland Center. Generally, 
the shopper has access to all merchandise 
and can bring his selection to a sales person 
to complete the transaction.” 

All display in the new store was planned, 
controlled, and supervised by the architect 
in the following manner: 


Key-Notes Hudson's 


Regge ent RRO GO he 
c Tee oe 


(a) Use of the entire department as a 
gigantic showcase by the use of glass as an 
exterior wall and opening the department up, 
rather than cutting it into definite small 
niches and shops. 

Presentation: Exterior wall on a module 
of stainless steel muliions using glass the 
full height of the department. “In addition 
to the department becoming one large dis- 
play, the merchandise is also displayed 
against a background of the Mall area.” 

Examples: Millinery, luggage, and yard 
goods. 

(b) “Inside-outside” display cases which 
plunge through a glazed portion ot an ex- 
terior wall, forming a display of two-fold 
purpose: shoppers outside can view the dis- 
play and also see into the department, while 
shoppers within the department can view 
the display framed against the pleasing 
aspect of the Mall area. 

Presentation: Generally, the display cases 
fit into the modular structures of the build- 
ing with either glass or marble as the sur- 
rounding material, as the design dictates. 
The module is such that if the department 
were to be moved to another position along 
the exterior wall, the display cases could 
also be moved and the section ot wall, mar- 
ble, or glass could be replaced. 

Kxamples: Jewelry, books, silverware, and 
gifts. 

(c) The use of permanent display niches 
and shadow-boxes within departments, both 
for architectural effects and for promoting 
merchandise. 

Presentation: In the men and boys’ fur- 
nishings departments, in the basement store, 


—The principle of self-selection was uppermost 
in the design of the display and merchandis- 


ing fixtures in Hudson's big new store in the 

world's largest shopping center. In the areas 

given over to special shops, entrance displays 

inform the shopper of the nature of the 
department— 


DISPLAY WORLD 





—Extensive use is made of permanent display 
niches and shadow-boxes within departments, 
both for architectural effects and for promot- 
ing merchandise. Special shoe fixtures enable 
the shopper to handle and examine the mer- 
chandise without disarranging the display— 


shadow-boxes are built into the curtain walls 
and illuminated from within to provide per- 
manent displays and promotional displays. 
Covers are provided tor these boxes so that 
when they are not in use they may be 
covered — so that the curtain wall is again 
a homogeneous surface. 





The shoe departments in the basement 7 
store have permanent display niches built 7 ,4 a4] 
into the back walls. Special shoe display Pw oN ve Ya < Ss 
fixtures enable the shopper to make a se- a 23> , . ee 
lection without disturbing the neatness of . 
the display, although the shoe may _ be 
handled and examined to the shopper's 
Satistaction. 


wee 


Permanent display niches are also pro- 
vided in the corset and underwear depart- 


New North 


ment tor the display of foundations. 

In the Home Store, curtains are displayed 
on special window walls so that the shopper 
can see exactly how a given curtain will 
look in the home. 

The music department walls are provided 
with full-height niches for the display of 
television and radio consoles. Once again, 
through the use of modular framing and 
the extensive use of glass, the entire depart- 
ment 1s a showcase. 

Spaced off the main traffic aisles in the 
middle level and the upper level are floor- 
to-ceiling display niches for the presentation 
of seasonal apparel. The display platform 
is raised & inches off of the floor, with a 
4-inch base set back 7'% inches to give the 
effect of a floating platform. Lighting comes 
from directional spotlights placed in_ the 
ceiling. 

Ik xamples: Men and boys’ furnishings 
(basement): shoe departments (basement) ; 
corsets and underwear department (base- 
ment); curtains and draperies (lower level) ; 
music department (lower level) ; traffic aisles 
(middle and upper levels). 

(d) Display platforms backed up with a 
display background usually forming a 
dramatic entrance to a given department. 

Presentation: As in the display niches, 
the platforms are carpet covered, with a 
recessed base. Backgrounds are painted, 
wallpapered, or are in natural wood. 

Examples: Throughout the entire store. 

(e) Removable display backgrounds 
(furniture and lamp departments) where a 
divider is necessary to torm a room layout 
or trame a given piece of merchandise. 

Presentation: The turniture galleries on 
the lower level were handled with 100 per 
cent flexibility. A dropped ceiling grid pat- 
tern of “Trol-E-Duct” covers the entire area 
so that special lighting effects can be 
achieved without having extraneous light- 
ing fixtures visible. The individual rooms 
or areas are made up of removable panels 
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pring In Chicago Displays 


By S. MARIE WARE 


ALU TING the 


Was 


firm's 100 years of mer- 
an institutional window at 
Scott & Co. with the 
nostalgic feeling of a sunrise service typical 
‘| he 4) 2- 
figures dressed in 
costumes in pastels and 
books \ rural 
entrance 


dising 
(‘arson Pirie 


OT any 
root 


thei 


small village of a past era. 


papier mache were 


Sunday-best 
white clap- 


carried hymn 


board banked with 
in the background painted on 
hills and 


intense yellow lighting 


Was 


: 


flowers. and 


Canvas was a scene of rolling 
verdant countryside 
was thrown on the backwall to give a teeling 
ot early morning 

his first institutional 


{ arson s has installed at 


is the that 
K-astertime and the 
unanimous in its praise of the 
non-denominational religious sentiment con 
veyed. The copy, “Arise, awake, lit up thy 
which as a trumpet 
rejoice, 


window 


public was 


voice 
Christ, and in his 
dwell,” was taken from an old hymn. 


swell. rejoice in 
again praise 
In keeping with the spirit of early Ameri- 
cana, five accessory windows combined with 
cosmetics and apparel continued the nostal- 
gia ot the sunrise 


scene at Carson's by 


means of merchandisers which repeated the 
At the 
miniature 


architectural lines of old landmarks. 


base of the merchandisers were 


34 


Carriages remin- 
iscent ot the romantic days that all America 
cherishes. The were lighted with 
pink, blue, aqua, and yellow, with 
cloud effects painted on the backwall. This 
entire bank was installed under the super- 
vision of Clement Bradley, director of dis- 
plav, as a salute to Carson’s centennial. 


hgures and horse-drawn 
Scenes 


green, 


Spring blossomed out in all its glory in 
the block-long main Goldblatt 
Brothers. To capture the charm and beauty 
of spring in all its majesty 16 trees of four 
alternating 


aisle of 


blooming dogwood 
spread their branches over the aisle, form- 


colors ot 


ing a canopy of beauty high overhead with- 
out interfering with the heavy trafhe of the 
main floor. The building pillars covered 
with seamless paper, bird nests in the trees, 
and dimming lights hidden at the base of the 
dogwoods instilled a mood of nature's most 
exhilarating brought 
skill, J. Boghosse is director. 
Five windows of high-priced millinery 
afforded Goldblatt Brothers an opportunity 
to present a refreshing display in keeping 


season indoors with 


—Upper left and right, by Clement Bradley, 
Carson Pirie Scott & Co. . . . Lower left and 
right, by J. Boghosse, Goldblatt Brothers— 


interior. Promotions of 
high-fashion merchandise at the State street 
store are treated differently from those 
that are beamed at the mass market. Only 
seven hats were grouped in each of the win- 
dows as a center display on eggheads 
jutting out ot a black wirework cart filled 
with yellow tulle. Balancing the height of 
a fully costumed mannequin and a spray 
of Easter lilies and ferns was a 1- by 1-inch 
trellis ot blooming almond vines. On the 
grass floor pink cork was sparsely arranged 
for color interest. 

The new wonders in the entertainment 
world have invaded the display field where 
such “Sew-a-rama” and “Col- 
orama” have been coined from the new 
art in moving picture presentation. To 
dramatize “Colorama oft your 
Faster Sunday Stroll” four windows were 
constructed by Reed Schlademan, display 
director at The Fair, for a promotion of 
short pastel coats. To accent the pastel 
tones and give height to the scenes, stylized 
trees of brilliant hues were placed in the 
background and a mere suggestion of a 
promenade was obtained by miniature paper 
sculptured automobiles, and the outline of a 
building with a street lamp placed on streets 


with the blooming 


words as 


coats for 


DISPLAY WORLD 
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—Right, by Reed Schlademan, The Fair Store. 

. . . Left center, by Carl James, Mandel Bro- 

thers . . . Right center and below, by John 
Moss, Marshall Field & Co.— 


at two levels. The street scenes were merely 
architectural renderings of the copy thought, 
represented by colorful boards. A millinery 
unit offside kept the windows in balance and 
an easel opposite contained the copy. 
Simple in the extreme was a millinery 
promotion at Mandel Brothers in order to 
focus all attention upon the hats shown. 
The background prop in tones of yellow, 
pale blue, green, and pink represented the 
interior of a millinery salon where a cus- 
tomer was seated offside at a smal] table. 
Hats were displayed in the two end cabinets 
of the prop in shadow-box technique, and 
to keep the scenes in balance a hat stand dis- 
played four additional units. The copy, 
“Look for champagne pink, avocado green 





with crystalized fruit, regal blue, white with 
buttercup yellow,” was printed on a _ hat 
box at the base of the stand. An awning 
that sloped back from the window in the 
background transmitted a teeling of being 
inside the shop, and repeated the window 
color. Carl James is window display man- 
ager for Mandel Brothers. 

With a decor of blue, green, and dull 
vellow, John Moss, director of design, 
planned a promotion for gray cotton dresses 
and suits in one of the big corner windows 
at Marshall Field & Co. The window has 
tremendous height, and 10-foot conical 
pillars and stylized pine trees of wire work 
in the three colors were employed to sil- 
houette the neutral merchandise and fill in 
the expanse of display area. On the white 
floor black cork was arranged in_ free 
form aronud the feet ot the mannequins and 
a few leaves of the three-color scheme were 
applied to the background props. 

A companion series by Moss played up 
the importance of the costume look tor 
spring by copy lettered across the backwall. 
“Have you considered the dress plus the 
coat?” ... “Have you considered the dress 
plus the long coat?” ... “Have you con- 
sidered the cocktail dress plus the coat?” 
and “Have you considered the suit plus 
the coat?” The illustration from the series 
displayed “Elegant wrappings .. . it’s the 
coat costume” against a floor and backwall, 


may, teo4 





wal fo 


the lower half of which was painted white 
to project the merchandise. The top halt 
was blue and the pale blue tissue paper pat- 
tern of a long coat over a dress pinned on 
a form was brought forward in the window 
on a low plateau and silhouetted against a 
panel that reversed the backwall colors. 

Not pictured are the following: 

Reed Schlademan, ot The Fair, was re 
sponsible for a promotion of black and white 
costume dresses titled “Staccato contrast. 
The utter whiteness of white dramatized 
with the blackness of black.” Stark white 
folding tissue pillars were topped with styro 
toam heads displaying millinery. Two trames 


in the corner window, tilted across the aqua 


walls, were treated with aqua and_ black 


on white to minimize the starkness of the 


[Please turn to page 113] 








LOOMINGDALE’S new branch store 

at Stamford, Conn., designed by Ray- 

mond Loewy, takes the customer 
through the looking glass into the magic 
domain of modern store beauty and tfunc- 
tional design. 

The exterior, long and two stories high, 
suits the landscape and looks as if it had 
grown there, and this sense of rightness has 
immediate customer appeal and _ invitation. 
It may well be that the customer, seeing this 
new store for the first time, reacts to a 
pleasing sense of the familiar. This famili- 
arity is not sameness but, rather, a sense of 
wish fulfillment presented on a grand scale. 
There is just enough suggestion of modern 
home idealism expressed in the sweeping 
design to make the customer personally re- 
sponsive. 

The daytime photograph shows how the 
exterior silhouette is etched upon the hori- 
zon in clean, fluid lines. A clump of silver 
birch trees teather upward and break the 
levelness of the tallest plane. There 1s no 
landscaped look but, instead, trees and 
shrubbery form an integral part of the 
balance. 

Contrast the daytime appearance with that 
at night and you recognize a store with a 
dual personality! By day, subdued grandeur 
and gracious invitation; by night, showman- 
ship and impressive domination. Flood- 
lighted for maximum visibility, the entire 
building nevertheless retains its community 
store identity by virtue of the fact that it is 
lighted at night from within as well as from 
without. All interior lights, and the flood- 
lights, are kept on until midnight. The il- 
lumination accents the retail personality. 

Through the looking glass entrance doors 
the customer sees an inviting vista of spaci- 
ous aisles carefully designed to lead onward 
into the main floor. There are no dead ends, 


Through The Looking Glass 


By IRENE MILLER 


no need to retrace steps to get trom here, to 
there, to everywhere. And while being led 
onward the customer sees all there is to see. 
Curving units and well lighted display cases 
invite and accommodate maximum eye span 
and assure complete visibility. 

In the photograph showing the cosmetic 
section, which is decorated in a soft gray 
tone, the tops of the display cases are shal- 
low, in scale with the cosmetic items dis- 
played. 

\t eve-level the customer sees coordinated 
displays shadow-boxed against pillars. And 
the customer is certain to see what's on top 
ot the counter because the showcase lighting 
Hoods upward and merges both on top and 


underneath displays, one to see and one to 


—Blomingdale's new branch store in Stamford, 
Conn., is a beautiful example of construction 
and layout to take full advantage of display’s 
selling power. ... The view of the cosmetics 
section shows the efficient arrangement and 
sense of airiness in the store. ... ‘Shops" are 
suggested, rather than constituting definite 
separation from the rest of the store. .. . 
(All photographs by courtesy of the Retail 
Reporting Bureau, New York City)— 


DISPLAY WORLD 








—Blanket stock is displayed well, but in oa 
way that keeps the merchandise fresh and 
unsoiled, as explained in the article. . . . 
Similarly, a complete range of shower curtains 
is shown, with reserve stock at hand but out 
of sight. . . . The little girls’ department is 
marked by four-sided display vantage points 
constructed around pillars— 


touch. Tall chairs, upholstered in the same 
soft gray as the counter units, are high 
enough to be practical, with curved backs 
low enough to be comfortable. 

As you in the photograph, re- 
cessed ceiling lighting as used throughout 
the entire main floor diffuses light over the 
entire area for a completely and evenly 1il- 
luminated effect. The customer entering the 
store sees the whole main floor bathed in the 
very next best thing to impartial and pleas- 
ing sunshine. 

kK ntering the main aisle, the customer gets 
a long, unimpeded view of what's ahead and 
where it leads to. At the right, footsteps 
are gently detoured into fashion departments 
that have small-shop character but extrovert 
personalities. 

Department dividers are partitions, rather 
than walls, with decorative mounted orna- 
mentation repeated throughout tor smooth 
unification. The customer does not start 
and stop; she may detour, but keeps moving! 
Low table platforms, used for figure displays 
for each of the fashion shops, identify de- 
partments while presenting fashion for sale. 

The customer who walks the straight, 
though not narrow, aisle sees what’s new, 
what’s fashion on the tashion aisle. 

To the left, customers are certain to see 
the blouses, sweaters and accessories through 
the looking glass of counters that are trans- 
parently designed tor top-to-bottom visibility. 

Coming into the intimate apparel depart- 
ment the customer feels truly enchanted. 


Call see 


1954 


MAY, 


Frothy, frilly lingerie is displayed to tempt 
the eye and the pocketbook against a setting 
that is definitely in the pink. Counters, 
display units, racks are all painted pink, as 
are the walls and fixtures. Though the chairs 
are pale green, they are coordinated with 
pink upholstery. 

And here, indeed, is a magic carpet! It 
dots and carries from one intimate apparel 
to the next; from lingerie to 
robes and housecoats, to multiple sales. 

What does the customer want to see when 
shops in the girls’ department?’ She 
wants to see, in her mind's eye, how pretty 
her little girl is going to look in a new 
dress. And this is just what the customer 
Loewy 


corsets, to 


she 


sees when Raymond does the de- 
signing. Pillars, which used to be regarded 
as something to beat the head against 
because they seemed immovable barriers to 


good departmental appearance, are here 


transformed into four-sided display vantage 
points via balcony treatment and wire tree 
branches that soften and spread gracetulness 
across the ceiling. Little girl figures posed 
at the four corners of the balcony arrange- 
ment are pretty that demand 
attention and lure sales. 

Still more little girl figures display social 
graces in lifelike poses on top of display and 
stock units throughout the department. They 
look just as the customer wants her little 
girl to look just what 
these little mannequins are doing — dancing, 
looking at party presents, proffering giits, 
and in general behaving prettily, to 
match their 

In some merchandise classifications variety 
is the spice of sales. The customer wants to 
see every color, every pattern, every design 
spread out in full assortment: The customer 
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ire 


at The first ot feature a 


ticular 


windows. 
item Mir 


coordination 


par- 
works im 


close with the buyers. Two 
eeks before a display is to be installed, 
featured. Is it tabric, 


Upon 


he discovers what 1s 


| 


tailoring, colors, novelty: 


bases the main theme oft 


concentra 

window display was 
‘r repellent qualit 
to play up 

ot almost every 
Was 


glass 


window 


hich was cleaned oft 


, 


shiel Wipe r that rested 


cleaned swath. The figures 
Dacron were victims of 
through the 
umbrella, 
ich was turned completely 

Hasher button created an ap- 
Several dozen plastic 
win- 
and blue lights helped to 
out the rainy day effect. 


2s. see 
carried an 
wrong 


lightning. 


were hung throughout the 


dow, and green 


carry 


“Every window,” according to McWhorter, 
“must have a reason for being or a theme.” 


Eat Ree” Op en geer en Lm wag 


This is the basic idea upon which rests 
the forcefulness of Sater’s window displays. 
“The merchandise must tell a story,’ Mc- 
W horter This theory been 
carried different ways at 


sater Ss. 


believes. has 


out mm many 

Since three of the tour floors ot merchan- 
dise are tor men and three 
windows are usually devoted to them and 
one to ladies’ ready-to-wear. On 
both and 
window 


boys’ wear, 
rare oc- 


casions apparel for men women 
are combined. 
New 


Wea®lr 
party 


For a 
Year's eve festivities, 


suggestive ot 
men and women s 
a gala 
evening 
worn in a 


were combined in a scene at 
Dress suits, and 
dresses were thus presented as 
life-like situation. 

\ccording to McWhorter, three character- 
istics are very important 
window 


tuxedos, 


in creating good 


displays humor, realism, and 
dramatization. 

Humor, ot not be a part of 
every display, but when it 1s possible to use 


it the result attract 


course, Can 


can considerable atten- 


—Dramatic lighting and unusual employment 
of forms are characteristic of the display of 
Odell McWhorter for Sater's, Evansville— 
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Windows At Sater’s 


window 


tion. A good example ot a Saters 
stressing humor was the one in which s1x 
telephone booths were erected in the win- 
dow. In each one was a well-dressed man, 
making a call. A small boy stood outside 
one of the booths, furious because the bot- 
tom had fallen out of his sack of gumdrops. 
Another boy was holding his dog away from 
the candy on the floor. Comedy heads were 
One child burr haircut and a 
missing tooth. 


used. had a 


Realism, also, can not be a part of every 
window When present, however, 
it can heads to turn and teet to 
pause. The rain scene described previously 
is one example ot 


display. 


Cause 


realism. 


Sometimes the realism is dressed up as was 
done in a Saters window advertising 
The painters 
posting signs on an outside billboard. 
was on the floor. 


ties. 
scene was to represent two 
Garass 
The two painters were at- 
tired in white coveralls and caps. A plank 
was placed between the two ladders. Each 
prop was a harmonizing color. One ladder 
was yellow, one green, and the plank was 
a rose hue. All three props sparkled with an 
application of flitter. At the back of the 
window was a billboard in red. On this 
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was painted in white, “They're Here 

Sparkling Hand-Paints.” Ties were draped 
on one ladder, in the hand of one of the 
painters, and on shirts placed on the plank 
and on the floor. The whole effect 


an arresting setting. 


made 


\icWhorter., 


Can be 


according to 
characteristic that 
advantage in almost every window display. 


dramatization, 
is one used to 
Dramatization involves playing up one idea 
in action and in relation. The New Year's 
party, the rainy day and the telephone scenes 
illustrations of 
mannequins are 


are all good dramatization. 


Kven when placed in the 
window to show spring dresses they can be 
grouped so that they seem to be conversing 


with one another. 


“Neatness and balance are also most im- 
portant qualities to be considered in window 
displays,” added McWhorter. 
look to the 
Saters, walls are painted four times a year. 
Lighting with 


changes. does not 


To give a fresh windows at 
window 
This believe in 
hoarding old temporary props or back- 
grounds. When Sater’s moved into the newly 
built window ma- 
terials used in the old store were discarded. 


effects change 


shop 


store two years ago, all 


By MARY L. BOYLES 


Odell McWhorter started with new windows, 
stock, and 
window 1s 
window 


display materials 
every week, 
When a 


can not be 


new new 


Keach changed 
but no 
holiday 1s 


is ever repeated. 
past, if a window 
changed for the next day the 


pre ps 


completely 


signs and denoting the holiday are 
removed 

The physical aspects ot the window govern 
extent the arrangement of the dis- 
play. At Sater’s the flush 


with the sidewalk. 


to some 
window, 
that the 


sides. 


island 
demands 


trom all 
11 
il 


play be attractive 


ground props are usually set up 


they 
direction 


center ot the window. though must 
not shut off t 
In the indow 


McWhorter gets his ideas trom observation 


1 
i 
i 


ie view trom either 


treatment of Ww displays, 
and understanding of life situ 
Working trom a theme. he 


as possible the 


ot people 
evolves 


best 


ations 


as tar situation which 


dramatizes it. Action 1s always an important 
consideration in the presentation of an idea 

The tact that McWhorter has the complete 
confidence of Mr. Sater, the manager of the 
store, helps stimulate his imagination. “Such 
essential tor the 
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the famous fashion specialty shop has been 
known tor the past half century. 

One of the outstanding features of the 
renovation was the creation of an = indi- 
vidualized bridal department on the second 
floor. A non-functional corridor, office and 
stock room Out of this 
fitting rooms, 


were consolidated. 
sparkling, mirrored 
and a smart reception foyer. 
The store had been looking for a method 
of increasing and modifying its bridal facili- 
ties to reach a greater clientele. With the 
creation of a bridal department they felt that 
their theme, “Anyone can be a_ Bergdort 
Bride,” could be used to the best advantage. 


emerged 


()n the main floor the feeling of enlarged 
space through the use of original display 
units and the overall air of freshness and 
vitality are in The stationery 
and greeting card department was doubled 
in area by providing a new L-shaped table 
unit and unusual wall display 
fixtures with glass shelves and sliding glass 
doors. 

In the jewelry and accessories department, 


evidence. 


type counter 


New Decor, Same Store 


ERGDORF-GOODMAN’S © on | Fitth 
avenue in New York City has a new 
look these days. The entire store from 
men’s department on the main floor to 
fifth is undergoing a 
program that has been hailed 
since Christmas by customers and employes 
Bergdort’s. Credited with 
the face-lifting is S. S. Silver Interiors, 
Brooklyn, who installed, planned, and de- 


othces on the 
renovation 


alike as a “new” 


operation for even more of the 
which 


signed the 


charm, grace, and individuality tor 








By JEROME V. MEKLER 


Silver specialists installed a built up island 
display with glass sliding doors and shelves 
showing merchandise on both sides of the 
aisle. The top of the island display case 
carries a fluorescent floodlight 
pointing toward the ceiling. This gives the 
ceiling a new brightness and creates an 
atmosphere of warmth and _ psychological 
effectiveness. 

Some of the outstanding alterations are 
those done in the “746” building. Here an 
atmosphere of boulevard shopping has been 


recessed 


created by altering the space into five sepa- 
rate sections to serve as individualized spe- 
cialty shops, including a glove department, 
men’s accessories, “The Cherub Corner’ 
(children’s and infants’ wear), gifts, and 
antiques. Each section was given a motit 
and design of its own, thus creating the 
illusion of five separate shops in one. An 
outstanding feature of the “Five in One 
Shop” is the space alloted to the wrapping 
area. Here, Silver designers found use for 
some antique imported French shutters. They 
enlarged the wrapping area and enclosed 
it with these shutters, which blend 
nicely with the decor of the shop. 


very 


One of the most elegant of Bergdorf’s de- 
partments is the famous fur salon. Here in 
leisurely surroundings Bergdorf furs have 
been sold to celebrities and socialites the 
world over. 

The however, was a 
sombre in feeling to be in 
today's bright and airy themes. 


little TOO 
accord with 
Silver and 


room, 


Bergdorf executives felt that the furs could 
To do this. 


Personality 


be shown to better advantage. 


Silver decorators used a new color scheme 
and lighting system. A fluorescent lighting 
cove was installed in the ceiling, producing 
— when mingled with the incandescent chan- 
deliers — an ideal diffused light. The walls 
and draperies were changed from gray to a 
beige-and-gold combination. This effect of 
diffused light and lively yet sedate wall 
colors added greatly to the attractiveness 
of the decor. In addition, a fur fitting room 

installed with tliree-way mirrors tor 
better perspective. 

These have been just a few of the more 
than 15 major alterations and improvements 
that have been formulated by S. S. Silver 
Interiors. It is interesting to note that the 
bulk of the work was done during store 
hours with customers in the store. 

Bertram S. Silver, president 
Silver Interiors, points out that the major 
Bergdorf problem was one of space distribu- 
tion and lighting. Actually what was done 
was to redistribute the floor and wall space 
for the best utilization and effectiveness. 
Lighting was changed where necessary to 
give emphasis to certain selling areas re- 
quiring usage of diffused unobtrusive light. 
New display fixtures were installed to in- 
crease the selling and to bring out 
displayed merchandise to better advantage. 
This was all accomplished without changing 
the traditional and personality of 
the store. 

According to a Bergdort-Goodman spokes- 
man, the new appearance has greatly en- 
hanced employe as well as customer appli- 
cation. 


Was 
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area 


decor 


—Upper left, main floor gift wrapping de- 
partment. . . . Left, costume jewelry section. 
Next page, left column, top, stationery and 
greeting card department. . . . Center, bridal 
section. . . . Below, glove department. .. . 
Right column, top, "Cherub Corner’. .. . 
Center, lingerie department. . . . Below, the 
fur salon— 
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Display Designer and Consultant 
New York 


Arrangement: [wo definite units up this 
presentation of summer gowns. It is formal in its 
orranaement. 


a ae 


Properties: he two manneauins are shown in front 


of an English classic backdrop scene. Caption for 
this display might read, “Summer Classics.’ Copy 


cara is displayed ot lower right ot window. 


Arrangement: 
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slel Ihe end windows 
s as aecoroa- 
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gown with 
arranged 
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Arrangement: This summer vacation display con- 
sists of three definite units in an_ interesting 
orrangement. 


Properties: The unit at the left consists of diamond- 
shaped, colored papers strung on fine wire and 
made to vibrate by means of an electric fan. The 
three mannequins are centered with a paper scroll 
running across them and bearing copy caption, 
Fit for a Holiday.’ Copy card is shown in lower 
foreground. 





COMING UP 


Arrangement: This mens straw hat display is made 
up of several units neatly arranged. Merchandise 
is limited. 


Properties: The straw hats are shown on green 
palm sprays. Units are set against a light bive 
background. Sun cutout bears copy, Theres 
Nothing Like a Dobbs Hat. Copy card is dis- 


played at lower left. 











Arrangement: Several elements combine to form 
a single unit in this display of men's shirts and 
accessories. 


Properties: A barber pole is centered in this dis- 
play. About it are displayed shirts, hair dress- 
ings, etc., a tie-in with the posters and car cards 
of leading hair preparations. Copy card is shown 
in lower foreground. 








Arrangement: [hi 


several element 


Properties: | 


scroll on top 


ana chec Hoo! the bottom. 
An assortment of tine tobaccos, pipes. and acces 
sories is shown. The caption is lettered across 
the top of the unit. Copy card is displayed at 


lower lett of window. 
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displayed, each with studied simplicity un- 
derscoring the news aspects of these casual 
styles. 

A window that presented mattresses trom 
a tresh point of view 
Greer, display manager ot 
Beverly Hills, around the “Even a 
Greek goddess could not enjoy such celes- 
tial comfort.” It was done in a big, broad, 
sweeping manner, and free from insignificant 
detail there is no foot traffic, and 
the message was directed solely at the pass- 
ing parade of motorists. Greer centered a 
single mattress between two Greek columns 
and draped a pastel bolt of yard goods to 
match the mattress ticking and other materi- 
als used. Three dimensional stars and 
celestial bodies, coated with brilliants, were 
suspended at varying heights and glittered 
in the blue and pmk lights. A branch of 
apple blossoms, plus urns filled with olive 


was created by Don 
Robinson's in 
theme 


because 


Variety Spices Los Angeles 


HERE were 


freedom’ in the air as 


Walt, heady overtones ot 


“spring Los 

Angeles displaymen changed the tempo 
trom travel and resort wear to concentrate 
on a wide variety of individual store promo- 
tions and activities. 

An unusually appealing Easter corner win- 
dow at the May Company-Downtown includ 
ed a torest scene of trees and foliage. The 
teet and 
front ot the 
with murrors. 


Hoor was raised approximately 3 
ran along in 
this trough lined 
In the trough were small, white live rabbits 
and the mirrors multiplied their activities 
told. It 
under ground and 
sands otf rabbits 


an open trough 


glass: was 


a thousand gave the appearance 


of looking seeing thou- 
figure in the window 
“Webster Webftoot.” sur- 


rounded by children’s mannequins in action 


The central was a 


giant animated 


dressed in [aster finery and Carry- 


post me 


ing baskets ot eggs and Easter gifts. Large 


decorated eggs were placed in the 


around the trees. 


grass 
Some ot the rabbits and 


the children were leaning over, looking down 
into the trough at the live rabbits. Stanley 
Thompson is display director. 

News about casual shoes was presented 1n 
a dramatic and intriguing manner by Merlin 
Luick, display director of the Broadway- 
Downtown, by using newspaper pages in a 
variety of ways with the merchandise. For 
instance, there was a mannequin reading an 
opened newspaper while before a 
black framed mounting of three newspaper 
spreads on which were displayed four pairs 
Alongside was the red _ script 
lettering reading “There’s News A-Foot.” 
Three vertical strands of colored roping 
added texture and through the placement ot 
the shoes was created a sense of movement 
directing the viewers eve to the “commer- 
cial” for which 
lettered in red on a mounted photographic 
reproduction of the advertising 
Additional photographic 
newspaper pages 
other individual 


seated 


ot casuals. 


Joyce casual shoes, was 
classified 
enlarge- 
served as props 
pairs of casuals 


section. 
ments of 
tor the 


» | 
' 


branches. softened the rigid lines ot the 
light blue squared-off panels in the 
ground. 

“We went off the beaten path tor 
this one,” said Bill Meissner, display director 
of Ohrbach’s, filling us in on the details of 
his “Spring Line-up” window take-off on the 
typical police line-ups. What with so muc! 
of Jack Webb and the Dragnet type of thing 
in the air these days, people didn't have any 
difficulty significance of 
theme. 

The large reflectors were done in differ- 
ent colors (yellow, coral, and turquoise) 
in each of the three windows on Wilshire 


back 


Way 


getting the this 


—At the top, by Stanley Thompson, the May 

Company-Downtown. . . . Center, by Merlin 

Luick, the Broadway-Downtown. . . . At the 

left, by Don Greer, J. W. Robinson Company, 
Beverly Hills— 
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—Right, by William Meissner, Ohrbach’s. 

. . « Center, by William C. Lambert, Barker 

Brothers. . . . Below, by John Cooke, Coulter 
Dry Goods Company— 


boulevard devoted to this presentation at 
Ohrbach’s. Kight lengths of sisal were 
stretched from side to side to complete the 
horizontal line effect and presented an in- 
teresting interruption in the foreground 
between the viewer and the four fashion fig- 
ures in the “Spring Line-up.” The gray 
background was washed with green floor 
lighting. The carpeting was moss green and 
the chairs which displayed accessories were 
cocoa brown tweed. 

The Arabian Nights were integrated into 
a “Carpet Fashion Bazaar” window by Wil- 
lam C. Lambert, display director of Barker 
Brothers in downtown Los Angeles, through 
a spectacular Byzantine bird cage painted 
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pink and lavender and resting on an an- 
tiqued-mirror coffee table. Artfully arranged 
on the dark navy blue wall were eight rug 
samples, while the drapery tabric on a black 
pole and rings had a white ground with 
Horal prints in green, lavender, purple, blue, 
and pink. The white cotton rug on the floor 
was marked off in squares with black. The 
chair, a prop tor the secondary interest 
center, Was ot turquotse with pink and dark 
blue pillows. This and a_ bolt ot pink 
taille directed the eve to the grouping ot a 
framed picture, small rug sample in pale 
blue, and two porcelain birds, which sug- 
gested a color scheme that could be used 
in a room and tied in with the chintz. A 
free-form sign reading “Barkers Fashion 
Bazaar” was in pale blue with rose lettering. 

John Cooke, display director of Coulter's 
on Miracle Mile, honored Mother with a 
corner window that pictured a_ stylized 
mother in a cameo on a ruffled open fan in 
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the center above a white wire garden cart 
filled with fresh spring flowers. A wide 
pink ribbon trailed from the tan to two ot 
the figures in the background with the 
message “Remember Mother.” On the floor 
Was a green grass mat and a black Scotty 
with a message, “Ready to Wear — Third 
Floor” pointed to the highly illustrated card 
copy commemorating Mothers Day 

\ series of windows, not illustrated be 
cause the photographer tailed to keep an 
‘about the 
most successtul set of windows we ever had 
at Mullen & Bluetts on Miracle Mile,” 
according to Display Director Joseph Tilner. 


appointment, was nevertheless 


These windows were “in the pink.” Every- 
think was pink. There was a men’s window 
of pink shirts, another of pink dresses, one 
of pink blouses, and one of pink sport shirts 
“They created quite a sensation and we got 
a tremendous amount otf business out of it,” 
related Tilner, who plans to duplicate the 
one-color theme again as soon as he can, 
with another color. 


[Please uri 10 Pade 102 | 





April And Easter Displays 


’ ? 


HI] world (>T cl tidhood 
in Manhattan 


T¢ ally 


so red 
] 


displays during 


and Easter: settings were lavish 


imagination and charm. as will be described 
late! 
Berg 


display was highlighted at 


Cardboard tubes covered 


were pink saw 

elevated, 
Holes cut 
made possible the 
h flowers. \t the left 


and 


placed on 
tube in the rear 
first illustration 
the rear 
arrangement of fres 


was a huge spray ot cherry blossoms 


willows and at 


Pussy) 


the right, a bouquet 
rose and pink carna 
all adding to the 


charm of the springtime and 


it pink snapdragons, 
and green leaves 


and 


7 
I 
tions, 


warmth 


were arranged 
tube and an enlarged tormal 
card road, “The very flower 
ot Spring The Silk Coat.” In this pastel 
background the mannequin wore a 


laste r \cee ssories 
on the tront 


announcement 


setting. 


navy 
coat of ribbed silk, navy purse, and pink hat. 
The floor 
Tom Lee 1s display director of the 

everything Henri 


was covered with pink sawdust. 
store. 
was rosy at Bendel’s 


as tar as were concerned, for the 
velveteen-covered outline forms were shown 
on a pink felt floor with the white ninon 
background curtain bathed in pink light. 
The color story and placement of 


blouses 


acCces- 
sories were quite distinctive as handled by 
Display Director John Robert Cobb. Blouses 
on torms were torso 


shown against the 


cutouts, such as red and white on a light 
blue velveteen; navy and white on yellow: 
pink blouses and violet gloves on lavender: 
and black on white, and red and 
white on pink Bows or flowers 
with large 
and flowers 


orange 
velveteen. 
were attached at the neckline 
hatpins, while scarves, belts, 
were fastened at the waistline. 

Proceeding down the Avenue to B. Alt- 
man’s, the Bunny really took over. Display 
Director Louis Villela fashioned a_ rabbit 
head over a mannequin to make a tall and 
frilly Easter bunny in pink and white net 
ruff and bonnet, white apron, and eyelet 
pantaloons. The figure was completed with 
a rather quizzical, childlike expression at 
finding itself facing the great avenue. Even 
the apron was apoliqued with felt ferns 
and daisies, and little bunnies peeped out ot 
tree hole openings as it quite intrigued with 
them. The lovely fantasy 
was turthered by stylized trees in pink and 
white, with pink feathers on the branches, 
plus the pink and white sugar eggs scat- 
tered on the pink gravel-covered floor. 

At first glance the Bonwit Teller windows 
seemed deceptively simple — this immediately 
followed by an appreciation of the technique 
in handling and the detail of stressing the 
“B. H. Wragge new collection—in Easter 
Kge Colors plaids, prints and_ solids.” 

On a black framed, black topped bench 
placed close to the window glass, Display 


the scene betore 


Director Gene Moore selected antique porce- 
lain figures, bowls and cups from the gift 
department of Bonwit’s and filled them with 
aster eggs in pale green. This exact shade 
tied in with the feature color of the skirt, 
tor pleasing contrast worn with a lavender 
blouse and white gloves. A fashionable note 
also appeared in the sauare bag, in natural 


—Upper left, by Tom Lee, Bergdorf-Goodman. 

.. +» Upper right, by John Robert Cobb, Henri 

Bendel's... Left, by Louis Villela, B. Altman's. 

(All photographs by courtesy of Virginia Roehl 
Studio, New York City) — 
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By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


the spotlight by Display Director Sidney 





Ring, capturing in a meaningful way the 
atmosphere of nearby Radio City. On a 
gray spattered pedestal an Atlas-type bunny 
supported an egg-type world with a gold lace 
and purple sequinned Easter egg at the 
center —this a whimsical treatment of the 
bronze statue of Atlas across the street. The 
headline, “Easter Festivities ... Sister Act 
Exclusives,’ described the pink linen and 
i 


broadcloth with rose and iron-gray touches, 


while hats were of textured pink straw 
The floor was an iron-gray telt scattered 
with pink petals, and the backwall was 
Lrav-preen. 

“Coming in fast now, the soft, warm 
colors, the light and airy tashions ... The 
look that announces Summer!” read the 
legend at Franklin Simon's when _ the 
tashions tavored the yellows and gray tones. 


[Please turn to page IIo] 


linen, with the brass loop inserted in one 
corner and easily carried by the mannequin. 
Adjacent windows similarly featured the 
Easter egg colors in pink, green, lavender 
and rose (fourth illustration). 

The ledge treatments on the main floor 
at Bloomingdale's, as created by Phillip 
Nogga, in charge of interior displays, pro- 
vided ai delightful outdoor atmosphere. 
Turned white legs supported a white shelf 
on which a white iron basket was filled with 
trailing flowers bright aqua and soft pink 
—combined with green leaves. White wire 
fountains — with the play of real water — 
added to this sparkling, eve-engaging com- 
position. 


At Saks-Fifth Avenue, children were given 


—Upper left, by Gene Moore, Bonwit Teller. 

. . « Upper center, by Philip Nogga, Bloom- 

ingdale’s . . . Upper right, by Sidney Ring, 

Saks-Fifth Avenue .. . Center, by Winston 

Jones, Franklin Simon & Co. . . . Right, by 
John R. Foley, Macy's— 
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Sma | ler Sto [EAs reported by JIM KILEY 


ANY of the elaborate displays in- 
stalled in some large stores can 
only be wishful thinking for the 

average smaller store, and for this article 

I usually search for displays that can be 

copied at a reasonable cost; the following 

were noted on a recent visit to New York 

City: 

Blackton’s ladies’ specialty located 
between 36th and 37th streets on Fifth 
avenue is a fine example of an interesting 
store front, with a deep entrance lobby with 
a window on each side. In this lobby they 
display a realistic artificial tree covered 
with roses. Located next to the tree was a 
smart mannequin wearing a nylon robe, with 
card copy reading “A Blackton’s ‘Any- 
timer’.” The tree and mannequins are of 
course taken inside the store each night, 
which would be a worthwhile effort as this 
lobby setting was most effective. 

The Parisette specialty shop featured a 
window with fashion imports; a showcard 
read, “March is a month of windy weather.” 
This theme was embodied in the display by 
means of a clothesline attached to one side 
of the window and to a large tree branch 
on the other. Suitable March garments were 
hung on the line and a concealed electric 
fan caused them to sway in the breeze. This 
idea is not new, but is always effective. 


shop 


The Penn Fur Company featured some ex- 
ceptionally attractive mannequins dressed in 
mink coats: the centerpiece was a_ large 
panel covered with bright red velvet. In 
front of this panel was a pure white plaster 
infant’s figure on a white pedestal, and 
a mink scarf was casually draped around 
the figure. Large plate glass mirrors were 
used at both sides of the red center panel 
and the reflections of the figures in them 
materially added to the effect. 

The Fifth 
featured a window 
ground and floor covered with jet-black 
giant width display paper. The center 
section of this paper background was cut out 
with jagged edges, and hanging out of the 
opening was a length of real tree branch 
to which sprays of dogwood flowers had 
been wired. Three beautiful figures, each 
dressed in a bridal outfit, were used in this 
window and a Colonial period gold finished 
chair was located on one side; on this, a 
piece of bridal luggage was displayed. A 
small spray of dogwood was placed on the 
floor and a pearl necklace and blue lace 
garter were draped around it. 


avenue store, 
with the back- 


Emily Shops, 
bridal 


The sketches shown on this page are also 
good examples of what can be accomplished 
without spending a great deal of money. 

(A) The large center platform used in the 
center can easily be built out of wallboard 
or plywood mounted on a 1- by 2-inch 
frame. The natural stone effect can be 
obtained by coating the assembled unit 
with heavy paint; oil or water paint can 
be thickened with plaster of Paris, and the 
shape or outline of the stones can be marked 
off with a pointed stick while the heavy 
paint finish is still wet. When dry, give a 
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thin coat of shellac and then paint each 
stone in varied shades of soft pastel colors. 

A natural section of tree branch can be 
used with artificial flowers wired on it as 
shown. The decorative bird cage can be 
purchased from a display supply jobber. 

(B) It is always a idea for the 
smaller stores to have on hand a number 
of flexible fixtures and window props that 
can be used over many times in many differ- 
ent positions and in varied type displays. 
This sketch shows a unit composed of six 
separate pieces, two each, A-B-C-D and 
Kk, and they can all be re-arranged in many 
different positions and will be found useful 
props in all manner of window and interior 
displays. They can be built out of plywood 
and painted a suitable seasonal color, which 
can easily be changed as required. In this 
sketch the unit is arranged for a setting 
suitable for a ladies’ fashion window dis- 
play. The background could be a pale blue 
paper with the modern design trees cut out 
of sheets of wallboard painted in one or 
more shades of green. 

(C) Any store handyman or carpenter can 
easily build this prestige type window piece 
out of plywood mounted on a 1- by 2-inch 
frame. Heavy card tubes can be purchased 
from your display supply house for the 
columns. Note the unfinished end of the 
base section; this effect can be obtained 
by smearing on a thick coat of plaster of 
Paris and while still wet inserting a number 
of small pebbles or stones. 

The assembled unit could be painted an 
off-white with a medium blue paper back- 
ground, with one large suspended cutout 
star of silver card to tie in with the “Star- 
light” fashion theme. 

(D) Jordan Marsh Company of Boston, 
used this effective column unit with two 
plywood platforms and it transformed the 
dead space usually associated with a column 
into an active, functional selling and display 
area. The varied diameter circles could be 
cut out of a sheet of 5¢- or 34-inch plywood 
with a saw blade inserted in your “Cutawl” 
machine and these pieces can then be nailed 
to the other side of the unit as shown. 

(E) Lengths of pine board can be used 
to build this useful unit and it can then be 
painted in a good seasonal color and used 
in both window and interior displays. 

(F) Another functional unit which can 
also be assembled from lengths of pine 
board or scrap plywood 


good 





All Purpose Products 
Offers Mannequin Wigs 

The All Purpose Products Company, 354 
West 44th street, New York City 36, is offer- 
ing new patented “Man-Kin” wigs in glamor- 
ous styles and attractive colors at low prices. 

C. A. Kleinman of the firm says that the 
wigs will always look new, will not dishevel 
or deteriorate, are color-fast, washable, and 
long-lasting. He reports that the wigs have 
been purchased by leading stores and chains. 
The line will be sold through the nation’s 
jobbers. 





Plan your Christmas Trim in the PANEL ROOM 
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...on and off the record 


—From his serious expression, Bob 
Soman of Brevel Products Corporation, 
New York City, takes this pleasant situ- 
ation as just one of the chores in pre- 
paring his exhibit for the Point-of-Pur- 
chase Advertising Institute show. The 
pretty model, alias ‘Miss Vue-More,’ is 
Marge Schroeder— 


—Sal Gallegos, display director of 
Walker-Scot: Company, San Diego, 
receives congratulations from Esther 
Williams, motion picture star, at a 
banquet in connection with the fif- 
tieth anniversary of powered flight. 
His window for the event was given 
top honors— 


—While on a recent 
es ee trip to Italy, Mr. and 
Photographs for this page are always | ’ Mrs. George Silvestri 
welcome — the more informal the bet- ee oe ? and Mr. and Mrs. Herb 
ter. Simply address them to DISPLAY sel - Hill arrived in Pisa just 
WORLD, Cincinnati |. 4) bas Fo hcgl Met oe in time to lend a help- 

ee! SP pal ig i ing hand in supporting 
the famous _ leaning 
tower. George oper- 
ates Silvestri Art Mfg. 
Company, Chicago, and 
Herb is Texas repre- 
sentative for the firm— 








—Left to right, John 
Neal, Ralph Winkler, 
George Janigo, and 
Bob Holmes. All except 
Janiga are with Peter's 
Store for Men, Laguna 
Beach, Calif. Janiga 
operates a display 
company in the crea— 


—Jim Davis, Madison Display, 
London, Ont., in a suburban 
crea of Atlanta, Ga., on a 
search for gum trees for the 
Canadian display trade— 


—At the presentation of a citation 

by the Chicago Display Club to 

Carson Pirie Scott & Co. on the 

store's hundredth anniversary: Left — ¢ 

to right, Richard Minto, Carson's; —_—————— 


William Campbell, formerly display LAE TAA > | ht 
director of the store; J. C. O'Brien, hadi PNG, EP LA = 
Carson's vice-president; Carl Schlect, 
club vice-president; George Herman- 
son, formerly with Carson's; Clement 
Bradley, present store display di- i" | eee 
rector; Angelo Migliaccio, assistant CL adhe | | 

in charge of windows— 
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for Economys Sake 


BUILD YOUR OWN DISPLAY FIXTURES 


NOW...with just your creative ability, plus plywood, plus a variety of paints and covering 
material, you can build a great variety of all kinds of window and interior display equip- 
ment. Make your own sales tables, counters, window displayers... for less than half their 
usual cost. Hairpin legs are available BRASS PLATED, CHROME PLATED, or with 
popular WROUGHT IRON BLACK FINISH. 


RR 


See these quality-made hairpin legs at the N.A.D.I. 
Show June 19th through 23rd at the Korrect-Way’s 
space «- Ballroom Foyer «- Hotel New Yorker 


PRICES ARE FOR SETS OF 4 LEGS PLATED 


Packed 4 Legs Per Carton iH A | R Pp | N L E G Sg 


BRASS PLATED OR WROUGHT IRON 
CHROME PLATED BLACK ENAMEL IN ALL POPULAR SIZES 


6" legs per set . . .$5.25 6" legs per set . . . $4.00 
9 legs per set... 5.75 9” legs per set... 4.50 
12” legs per set... 6.25 12” legs per set... 5.00 
16” legs per set... 7.25 16” legs per set... 6.00 
22” legs per set... 8.25 22” legs per set... 6.75 
28" legs perset... 8.75 28" legs per set... 7.50 


Order from your Korrect-Way 


Atlanta, Ga.—Melvin S. Roos & Co., 181 Pryor St., S. W. 
Baltimore, Md.—Baitimore Display Inds., 7 S. Hanover St. 
Boston, Mass.—Eastern Displays, Inc., 51 Kneeland St. \ | | 
Buffalo, N. Y.—Samuel C. Dutch & Son, 487 Washington St. eS y) & 
Chicago, Ill.—Hecht Fixture Co., 211 S. Wacker Dr. - 

Cincinnati, Ohio—General Display Corp., 140 W. Fourth St. MS100A-6 MS100A-9 MS1OOA-12 MS100A-16 MS100A-22 MS1004-26 
Dallas, Texas—Mr. Leonard W. Stark, 5622 Lovers Lane 6" BRASS 9” BRASS 12” BRASS 16" BRASS 22" BRASS 26" BRASS 
Denver, Colo.—Walter W. Martin, 1622 Arapahoe St. MS100C-6 MS100C-9 MS100C-12 MS100C-16 MS100C-22 MS100C-28 
Detroit, Mich.—The Art Products Co., 1425 Broadway 6” CHROME 9” CHROME 12” CHROME 16” CHROME 22” CHROME. 28° CHROME 
Honolulu, Hawaii—Bader’s Display House, Ltd., P.O. Box 3949 
Kansas City, Mo.—National Equipment Corp., 919 Broadway 
Memphis, Tenn.—Wray Williams Display Co., 21-23 S. Second St 


Minneapolis, Minn.—L. E. Hier Display Equip. Co., 23 North 6th St. W RO U G HT | RO N B LAC K 


Montreal, Quebec, Canada—Faye Perm Displays, Ltd., 


8 St. Catherine St. E. 
New Orleans, La.—Wray Williams Display Co., 534 Canal St. i A j a a] t N L a 


Philadelphia, Pa.—Naythons Display Fixture Co., 909 Arch St. 
Pittsburgh, Pa.—Art R. Cohen Co., 810 Penn Ave. IN A P 

Portland, Ore.—Mr. Roderick S. Clancy, P.O. Box 4631 LL PO ULAR SIZES 
St. Louis, Mo.—Midwest Display Equip. Corp., 2310 Locust St. 
San Francisco, Calif.—Kehoe Display Fixture Co., 541 Market St. 
Tampa, Fla.—Eddie Allan, 1211 Franklin St. 


—_ 


division 
AMERICAN FIXTURE AND 


neccryanmntnpasigpmoenpt nn we YW J 


NEW YORK OFFICE AND SHOWROOAMD: = MS100B-9 MS100B-12 MS100B-16 MS100B-22 ae sinc) 



































6” BLACK “ BLACK 12” BLACK ° ad ” 
11 WEST 42ND STREET + NEW YORK, N.Y. x 16" BLACK =». 22" BLACK = 28" BLACK 
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OR a promotion on yard goods, Heinz 
Hoffmann, Alsterhaus, Hamburg, Ger- 
many, used a large reproduction of the 
Fiffel tower for the central interior. set- 
ting. This was made of rattan and out- 
lined in electric lights. The four legs of 
the base rested on four abstract feminine 
figures which were covered with small sec- 
tions of mirror mounted on a flexible back- 
ing. The whole device surmounted a cir- 
cular bar on which were placed bolts of yard 
goods 
The carousel motif seen in the second 
photograph actually was used for a restau- 
rant, but suggests a number of retail display 
applications as well, as is the case of the 
restaurant decor in general. Special decora- 
tions and equipment carry out the carnival 
theme for the Carousel Room at the Dyck- 
man hotel, in Minneapolis. The entrance to 
the room is from one side of the main 
lobby, through the door pictured here. II- 
luminated “balloons” set into the wall add 
brightness. 
Within the restaurant the center of attrac- 
tion is a giant, revolving service table built 














Display Here And There 
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for the hotel by Displaymasters, Inc., of 
the same city. Surrounded by mirrors, the 
table turns slowly so that guests may serve 
themselves, smorgasbord-fashion. Directly 
above this table is a miniature merry-go- 
round with horses that move up and down 
in realistic animation. 

The carnival atmosphere is maintained at 
each table by means of menu holders also 
built for the Dyckman by Displaymasters. 
A bright-painted circus clown holds two 
menus so that they may be read from either 
side of the table. The clown’s oversized 
feet support the bottom edge of the menus, 
while only his head shows at the top. Each 
menu is slanted for convenient reading in 
its rack, or it may be lifted out easily if 
the customer prefers. 

Hotel officials say that public response to 
the Carousel Room's decor has been ex- 
cellent. 

The display of beachwear comes from The 
Myer Emporium, Melbourne, Australia, 
where Fred Asmussen is display director. 
It was created to announce the opening of 
the store’s Beach Shop for men. A tropical 
island effect was used, with a dressing shed 
at the left. The backdrop showed “Sun ‘N’ 
Surf Wear” in sky-writing effect, the letters 
feathering out and becoming larger and 
softer as their distance from the plane in- 
creased. 

The final display is by Hanns Simons, 
Kaufhof Munchen am Stachus, Munich, Ger- 
many, and shows millinery as if from within 
a cafe. A French street scene was done in 
detail on the background. 


—Upper left, by Heinz Hoffmann, Alsterhaus, 

Hamburg . . . Upper right, by The Display- 

masters, Minneapolis for the Dyckman hotel of 

the same city . . . Center, by Fred Asmussen, 

The Myer Emporium, Melbourne, Australia .. . 

Left, by Hanns Simons, Kaufhof Munchen am 
Stachus, Munich, Germany— 
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something BY’ 


hae been added 


Spacemaster Merchandising 


Equipment now takes its place with 
our other 2 great Catalogs. This 
new “marvel in merchandising 
equipment'’, the Spacemaster 
55-S Catalog — is more than just 
a listing of equipment — it is 
today’s answer to tomorrow's 
merchandising methods. Make that 
all-important addition to your 
merchandising library — get your 
complimentary copy of the 55-S 
Catalog.* 











ARR OWARE CORPORATION 


“peritcros 


 55-S CATALOG 


While attending the NADI Convention come 
over and see pages of our Catalog brought 


to life in our 
NEW YORK SHOWROOM 
225 W. 34th STREET 
ROOM 1107 
PHONE: LOngacre 4-6958 


*If you do not plan to attend the Showroom, send for 


your complimentary copy of the new SPACEMASTER 
55-S Catalog. Write Dept. DW-5. 


Spacemaster column treatment 


General Office and Factory , REFLECTOR 


WESTERN AVENUE AT 22nd PLACE CHICAGO 8, ILLINOIS 
erin eaten IE HARDWARE 
ew York Office and Showroom 


225 W. 34th STREET — ROOM 1107 NEW YORK 1,N. Y. CORPORATION 








How To Plan A 


By WILLIAM TRACY 


Tracy Parade Company, Sarasota, Fla. 


OST ot us who have planned a parade 

know that this land of make believe 

just doesnt happen. Of the many 
points to be taken into consideration, the 
publicity value is ultimate. It is as if we 
had stopped every hustling person on Broad- 
Way or every aimless window shopper on 
Main street—and acquired their full at- 
tention to our selling message. 

[t is unanimously agreed that parades have 
become an important activity as an adver- 
tising medium and advertising investment, 
budget-wise. 

While on the thought of investment, I con- 
sider it most important to build floats and 
props of semi-permanent or permanent 
materials. While the initial investment is 
slightly greater, the year after year upkeep 
can be accomplished inexpensively even 
though the basic design or idea may be 


changed. In speaking of the above I have 


54 


in mind the upper structures of the mobile 
displays or floats and the comic heads of 
the parade performers. 

The display warehouse is perhaps one 
of the most lucrative treasure chests in 
which to browse for parade ideas and ma- 
terials. A papier mache horse may suddenly 
become a fanciful reindeer which will not 
melt into a pile of mush at the = first 
sprinkle of rain. A stockpile of superstruc- 


—Upper left, R. Noedel carving a styrofoam 
bas-relief and a workman applying resins to a 
glass fibre lion. . . . Upper right, application 
of the first protective coating of “Celastic” 
to a styrofoam elephant; fragile rice paper 
lanterns are coated with “Porcelite’’ for a 
degree of permanency. . . . Lower left, an 
elastic glass cloth is placed over an irregular 
surface before applying air-cure resins. .. . 
Lower right, applying a prime coat over the 
finished product— 


Parade 


tures may be drawn upon year after year 
and with a little creative thought, remodel- 
ing, and paint they may be used as a basis 
for an attractive mobile display. 

It is usually easy to sell several floats 
in your parade to sponsors. This, to a great 
extent, helps defray involved. 
Actually the idea, I have found, is enthusi- 
astically accepted. Bands are of course a 
very important element to stimulate audience 
appeal. The source is easy. Local high 
schools in the vicinity, American Legion, 
and other organizations are enthusiastic, 1n 
fact often times need some control. Pretty 
girls accept eagerly an invitation to display 
their charms on floats or in costume. Local 
equestrian units, I have found, will put on 
a good Roy Rogers show for several bales 
of hay and a box of saddle soap. 

The problem that most usually occurs 1s 

[Please turn to page 114] 
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By PAUL MILLER 


Sign Expenses During Sales 


Store Planning Director, Butler Brothers, Chicago 


Butler Brothers realized 
liked it or not we 
faced with even more 
during the present period of highly competi- 
tive retail merchandising. 
market 


AST tall we ot 
that 
would he 


whether we 
sales 


It was a buyer's 
and our customers had their eagle 
eyes scanning our tables, counters, and racks 
for specials and reduced price merchandise. 

We knew 


threw a 


from past experience that sales 

terrific work load on our sign 
Not only were new 
for merchandise 
particular 


shops signs necessary 
specifically for a 
many of our regular 
items would be reduced or sale priced. Re- 
garding the first we could do nothing: these 
signs had to be Our policy relative 
which 


bought 
sale, but 


made 


to regular merchandise was to be 


sale priced was to use the same copy as on 
the regular cards and show the sale price 
somewhat larger than the regular price. 
This meant a completely new card. 

The store personnel were expected to save 
the “regular price” card to replace the sale 
card at the conclusion of the sale. How- 
ever, a great many of cards were 
either lost or soiled in the interim, resulting 
in another duplication in the sign shop. This 
was not only costly in time and material 
but resulted in card holders being without 
cards for several hours. (Or, if the 
personnel were not on their toes, for several 
days.) We wondered how many actual sales 
were lost because card holders had no cards 
in them. 


these 


store 


We discussed this problem with sales pro- 
motion and display directors of other stores 
and found that this problem was by no 
means unique with Butler Brothers. Most 
department both large and small, 
were faced with the same dilemma. 

As I mentioned earlier, there was nothing 
we could do about the necessity for making 
a new sign for merchandise that was bought 
specifically for a sale. These new signs 
had to be made. We felt, however, that if 
we could keep the same basic card in the 
card holder on merchandise that was re- 
duced for the sale, and yet get the compara- 
tive sale price over to the customer, we 
would eliminate unnecessary, costly, and 
wasteful duplication. 

About this time we heard about an auxili- 
ary card holder called by its manufacturer 
“Ad-Spot.” This fixture snaps onto the top 
of regular card holders. For us it was the 
perfect answer to our problem. 

We ordered a fluorescent die-cut card 
for the fixture and had the word “Special” 
imprinted in a bold script on the top third, 
allowing ample room for a sale price. We 
now use the device on all merchandise ad- 
vertised or unadvertised which 1s selling 
at a reduced price. 

Thus we solved a most perplexing problem 
and accomplished the results we desired: 

1. We are now able to use our regular 
cards showing the regular price. 

2. We can show by more dramatic con- 
trast the sale price because our customers 

[Please turn to page 106] 


stores, 


—Cards showing the snap-on fixture in use 

on top of regular card holders during a sale. 

Note one of the former cards ("Chenille 

Spreads $3.98") showing the comparative 

price on a regular card. This type of sale 
card has now been eliminated— 
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GLOLITE 


The Complete Line 
of Christmas 
Decorations... 


The Line That Establishes 
Ideas...and Sales! 


The Line That Establishes 
The True Christmas 
Atmosphere! 


Indoors or out, counter-top or show 
case interior, nothing displays 
Christmas . . . nothing sells Christmas 
like GLOLITE! Strings of lights, 

stars, figures, novelties, small, large 
and in-between . . . no matter what, 
name it! GLOLITE has it! Whatever 
your display plans for Christmas, 
GLOLITE will reflect them faithfully 
to the smallest detail. Remember, no 
display for the Christmas Holiday is 
complete without GLOLITE... 

the line with the true Christmas spirit. 


e Write for our Catalog 
and Prices! 
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No. 74—40" WALKING 
SANTA* 


This jolly, rollicking, illuminat- 
ed WALKING SANTA in full 
stride is made of molded 
vinylite in full color for in- 
door and outdoor use. Com- 
plete with one 25-watt stand- 
ard base lamp and cord. 
Size, 40"' high x 26" wide x 
5'' deep. Individually boxed 
in shipping carton. Weight 
7 pounds. 


*No. 72—26"" Walking Santa 
{Also Available) 


No. 802—GLOLITE 
OUTDOOR CANDLES 


The 42"' weatherproofed red 
candles are spiral wound 
with yellow tape to give a 
cheery “At Nite Glo.” 
Equipped with a heavy ‘'Lite 
Diffusing’ base complete 
with 25 watt flame tip lamp. 
Complete with cord and 
plug. Packed pair to the 
shipping carton. Weight 10 
pounds. 


No. 71—TWIN 
CAROLIERS 18" 


Here is a refreshingly new 
"Boy and Girl" Carolier 
Plaque made of illuminated 
vinylite in full color, A 15 
watt standard base lamp il- 
luminates the unit. Complete 
with cord and plug. Size, 
18" high x 121%" wide x 
342" deep. Individually 
boxed 6 to the shipping 
carton. Weight |2 pounds. 


Use GLOLITE and GET THESE 
ADDITIONAL ADVANTAGES: 


e All-American Made 


e@ Equipped with only 
G.E. or Westinghouse 
Bulbs. 


e Of Highest Quality... 
Competitively Priced. 


@ An Eye-Catcher ... 
A Traffic Stopper. 
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CORPORATION 
1017 W. Washington Bivd. 
Chicago 7, Ill. 




















See the BIG SHOW 


in our 


THREE SHOWROOM FLOORS 


See Every Thing New in 


*x WOOD * METAL 
* PLASTIC * WROUGHT IRON 


and the popular 


Tymphette Manneg uUins 


You must come and see this 
complete show during 


JUNE MARKET WEEK 
June 19-23 


"Where Display Friends Meet" 


39 WEST 37TH STREET, NEW YORK 18 
Between Fifth and Sixth Avenue 


Inc. 























IT'S A MUST TO GO TO 


ROOM 641T1 


DURING MARKET WEEK 
FOR THE MOST FABULOUS SELECTION OF 


IMPORTED NOVELTIES IN 
TINSEL — FOIL — GLASS 
GARLANDS AND GLASS GIANT BALLS 


Made of hard giass 


Also a Large Selection of Fabrics 


yiee GDric & Fi n co. 
133 WEST 25th STREET NEW YORK 1, N. Y. 


Importers of Display Novelties 











| New Unit Introduced 


By Goodyear 

Problems of limited display space can be 
overcome by small tire dealers, associate 
dealers, and petroleum dealers by using a 
new, simplified salesroom fixture developed 
by the merchandising laboratories of the 
Goodyear Tire and Rubber Company, Akron. 

Available in 8- and 12-foot sizes, this 
compact fixture is free-standing and can be 
assembled in an hour. No installation costs 
are involved and it is easily dismantled, 
leaving no damaged walls or floors. 

A 4-foot tire rack is of the heavy-duty, 
self-supporting type, displays eight tires and 
is placed at eye-level. The entire unit is 
ruggedly constructed with 10-gauge metal 
uprights and laterally reinforced non-sag 
shelves. 

Shelves are completely adjustable, making 
the unit ideal for displaying a wide variety 
of merchandise. One of the shelves can be 
easily adapted for a write-up or. service 
desk. Extruded price molding on each shelf 
makes it easy to price all merchandise. 

A perforated hardboard display panel en- 
ables dealers to create attractive arrange- 
ments of items that can be displayed more 
effectively this way than on shelves. Twelve 
price ticket holders and 18 assorted elastic 
bands are included with the panel. 

Wood cornices are finished in brown, have 
a '-inch built-in track for cut-out letters, 
and cornice rails are slotted to receive the 
4'4-inch by 60-inch copy strip which is 
included. 

A damp cloth quickly cleans the durable 


attractive brown tone finish of the metal 


parts and the neutral tan finish of the lac 
quered back panels. The unit comes com- 
plete with all parts, bolts, and nuts, ready 
to assemble by following step-by-step in- 
structions. Cornice lights are not included 
but may be ordered separately if desired. 


DeWitt Promoted 
By Shoe Form 

Krank P. DeWitt, president and general 
manager of Shoe Form Company, Inc., 
Auburn, N. Y., has announced that William 
J. DeWitt, Jr., has been elected assistant 
secretary-treasurer of the company. He 
succeeds his brother Harold F. DeWitt, who 
is no longer active in the company. 

Bill has been with the firm since early in 
1953 and has been active in the manufactur- 
ing part of the business. He is the youngest 
son of the late William J. DeWitt, founder 
of the firm. 


Cowee Leaves Melish 
To Form Own Firm 

Howard M. Cowee has resigned from Wm. 
Melish Harris, New York City, in order 
to open a merchandising consultant service 
in the same city. Cowee joined Harris re- 
cently, prior to which time he was a vice- 
president of W. L. Stensgaard & Associates, 
Inc., Chicago, serving as head of the firm’s 
New York City office. Before going with 
Stensgaard, he was an assistant professor 


| at the School of Retailing, New York uni- 


versity. 
In his new business Cowee will be con- 
sultant to manufacturers on the use _ oft 


| point-of-sale. 
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Add thousands of eye-catching, 
floating bubbles in COLOR. 
Proven by years of use in all parts 
of the world by Ice Shows, Cir- 
cuses, Water Shows, Nite Clubs, 
TV, Animated Displays and Adver- 


tising Agencies. 


FOR LITERATURE WRITE: 


EDWARD S. HEBELER 


PHONES — RINGLING 42381-37802 P. O. BOX 691, SARASOTA, FLORIDA 



































Men Only 


SKILLFUL use of perspective, combin- 
ing three and two dimensions, made 
the “American Gamebird” tie display 

particularly effective. It is by Tom Watkins, 
Ellis Stone & Co., Durham, N. C. The 
vertical post in the foreground is real, while 
that in the rear is painted on the background. 


“The King of Hearts” was the = slogan 
adopted by Lit Brothers, ‘Philadelphia, tor 
Father’s Day last vear. Papier mache hearts, 
broken away to show the king of hearts 
and a crown, were used throughout the dis- 
plays. Tom Comerford 1s display director. 


Harold McLaren, The Bon Marche, Seattle, 
used a three-dimensional calendar for Father’s 
Day, as pictured. Gifts were placed in the 
various date sections. 


McLaren also created the golf setting at the 
lower left, for a sale of polo shirts. 


The display for “Duo-Denim” sports wear 
was the work of Tom Comerford. 
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Time to Order These Light's Diamond Jubilee Materials which 
Commemorate 75 Years of Light for Freedom — Power for 
Progress. Retail Stores, Utilities, Appliance Manufacturers 


are Taking the Leading Part in this "Sellabration." 





OT aw 


3-Dimensional Plastic Medallion in Giant Sizes for Indoor-Outdoor Uses 
MFC-18 Front of 3-Dimensional Bright-Bronze 20 pt. 


BETTER COMMERCIAL LIGHTING 


FOOD PRESERVATION 








THEN & NOW TRANSLUCENTS—TKT Kit of 12, each 
20'' x 28"' screen processed in many attractive colors on 
White Plastic for Indoor-Outdoor uses, with holes eye- 
letted. Price $36.00 per Kit 
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Plastic Die-Cut Round with the Medallion 1{8"’ Dia- 
meter and %'' flat flange, with holes eyeletted. 
Price $2.55 each 


MFC-36 Front of 3-Dimensional Bright-Bronze 35 pt. 

Plastic Die-Cut Round with the Medallion 36'' Dia- 

meter and 34"' flat flange, with holes eyeletted. 
Price $8.95 each 


MBC-18 Back of 3-Dimensional! Bright-Bronze 20 pt. 

Plastic Die-Cut Round with the Medallion 18'' Dia- 

meter and %"' flat flange, with holes eyeletted. 
Price $2.57 each 


MBC-36 Back of 3-Dimensional Bright-Bronze 35 pt. 

Plastic Die-Cut Round with the Medallion 36"' Dia- 

meter and %"' flat flange, with holes eyeletted. 
Price $8.97 each 


EASELS INCLUDED WITH MEDALLIONS 


* SUBHERE - 
r” ‘4 


DIAMOND DESIGN CARD DISPLAY DSC-6 Size 60" 
Design and Copy as shown on both sides for attaching 2 of 20°' x 28'' 


LS 


DIE-CUT ROUND EASEL-HANGER 
on 60 ft. Jute to hang or stand one 
or both sides of Medallion. Brass 
plated truss head screws and wing 
nuts furnished. These sold only 
with Medallions, not separately. 


RDC-19 for {8"' Medallions. 


x 40° with 


Translucents when Lighted or 4 of them, back-to-back when not Price $1.35 each 


lighted — 3 separate easels included. 
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DIAMOND DESIGN CARD 
DISPLAY DTC-3 Size 30'' x 40" 
with Design and Copy as 
shown on both sides for at- 
taching one of 20° x 28" 
Transiucents when Lighted or 


Price $8.05 each 


SJB-28 DIE-CUT JUTE SHADOW-BOX at- 
taches to back of Diamond Design Displays 
to light the 20°’ x 28'' Transiucents or can 
also be used with Translucents alone with- pt. Medallion together with 
out Displays. Each with 8° steady burning 
cord with 2 Rubber rings and brass plated shown in die-cut 30°' x 40°" 


RDC-37 for 36'' Medallions. 
Price $2.35 each 











DOUBLE MEDALLION  DIS- 
PLAY LTM-34 Double [8 3- 
Dimensional Bright-Bronze 20 


front at top, back below as 


2 of them, back-to-back when truss head screws and wing nuts. These color Card Display—2 sepa- 


not lighted—2 separate easels 


included. Price $4.90 each rately. 


sold only with Translucents, not sepa- 


rate easels included. 


Price $1.65 each Price $9.50 each 


When ordering, f.o.b. Chicago, send for New Materials Folder showing 
other Accessories for this Jubilee ‘Sellabration." 


BISHOP PUBLISHING CO. 


168 NO. CLINTON ST. 


e CHICAGO 6, ILL. 
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Our store lighting is perfect 


thanks to the LUSTRA MAN 


says Markson’s (Men’s and Boys’ Wear), 





Elmira, N. Y. 


Here is the exact statement of Mr. Leon Markson, President, 
The Markson Stores: 


“Completely equipped with Lustra Incandescent Lamps and 
Fluorescent Tubes, our modern store in Elmira is widely recog- 
nized as the best-lighted store in western New York. Experience 
shows that effective lighting such as this is an important aid 
to better sales. We can report, too, that Lustra Lamps and 
Tubes burn longer and save replacements.” 


It will pay you to talk with your local Lustra Man. He’s 
thoroughly qualified to solve practically any lighting problem 
with the complete quality line of Lustra Double Duty Lamps, 
Fluorescent Tubes and allied electrical products. Write us for 
literature giving the whole Lustra story. Lustra Corporation, 
Dept. 5N, 36 Washington St., Brooklyn 1, N. Y. 


AMERICA’S DATED LAMPS 


DOUBLE DUTY REFLECTOR LAMPS. INCANDESCENT LAMPS, FLUORESCENT TUBES. SPOTLITES AND FLOODLITES. 


RUGGED DUTY LAMPS, FLUORESCENT FIXTURES AND STARTERS 























Exhibit Shows Ways 
To Sell Toys 

The American Toy Fair, at which each 
years new playthings are introduced, was 
the occasion this year for the unveiling of a 
type ot exhibit new to the event. 

American Metal Specialties Corporation, 
to dramatize its new toys, enlisted the co- 
operation of the L. A. Darling Company, 
Bronson, Mich., and the Congoleum- Nairn 
organization to create a new kind of exhibit 
which not only spotlighted the toys but 
demonstrated new and practical techniques of 
toy merchandising. 

Ordinarily, trade shows consist of tempor- 
ary displays of each manutacturer’s mer- 
chandise, and little attempt is made to show 
buyers how merchandise can be displayed in 
their own stores to best advantage. The 
Amsco exhibit, however, included the very 
newest in display fixtures as developed by 
Darling for the most efficient layout of toy 
departments in all types of retail outlets. 
By enabling buyers to see full-scale exam- 
ples of selt-service and self-selection dis- 
plays, Amsco is attempting to help break 
sales volume bottlenecks at the retail level. 

The 4,000 square foot exhibit contained 


| many different types ot floor-selling fixtures, 
| all made with “Vizusell” methods and ma- 


terials. Each open display unit represented 
a variation in size and treatment for self- 
service and self-selection in variety, hard- 
ware, drug, department store, and other 


| retail outlets. Display experts of the Darl- 


ing firm also integrated specially-developed 


| mannequins and other items into the ex- 


hibit, which was set up and stocked with 
merchandise in just two days. 

Adding to the realism of the actual store 
situation displays were floor coverings by 
Congoleum-Nairn in patterns developed for 
use by retailers in conjunction with toy de- 
partments, combining attractiveness of de- 
sign with the ability to withstand the on- 
slaughts of eager young shoppers. 

The design of the Amsco exhibit laid 
stress upon the growth of self-selection 
merchandising in the toy field, with sug- 
gested techniques for applying this retailing 
development to toy departments. Many of 
the fixtures used were shown for the first 
time anywhere. 

In commenting on the display, Al G. 
Parke, director of product design for Darl- 
ing, stressed the fact that “this could be 
the beginning of comprehensive trade-show 
presentation of merchandise on the retail 
level, instead of the wholesaler’s version. 
The plan of merchandising from manutac- 
turer to retailer to consumer must be as 
free of blind alleys and barricades as possi- 
ble. No longer can a manufacturer be 
apathetic as to what happens at the con- 
sumer level, but must help in a functional 
way. With this exhibit I believe Amsco 
has done exactly that.” 


New Line Of Forms 
By Nat Siegel 

Nat Siegel, Inc., 39 West 37th street, 
New York City, is offering a new line of 
all-plastic dress, utility, and blouse forms. 
They are light in weight, unbreakable, and 
will be shown in a number of popular 
finishes. 
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For Superior Performance ... For Lasting Satisfaction 


Specify 4 . 
inylite 
PLASTIC RIGID SHEETS 


The Vinylite Plastic Rigid Sheet is a non-shrinking, dimensionally stable sheet especially suited for many purposes. It can 
be easily formed, drawn, machined and worked on without any special equipment. It can be printed, stamped, engraved, 
silk-screened. The stable qualities of this sheet permits perfect register when multi-colors are necessary. It will resist most 
chemical and physical changes that occur in normal product use. Some of the many applications it can be used for are: 


Advertising Displays Maps Three-Dimensional Signs 
Advertising Specialties Name Plates Trays (Jewelry Cases) 


Dials— Window Faces Signs Electro Molds 
Instruments Templates Color Separation Plates 


Samples of Colors and Gauges Will Be Sent On Request. All Sizes and Colors Listed Below Carried In Stock. 


Schedule of prices listed below entitles you to assorted colors without extra charges. 


ny lite Plastic Rigid Sheets. . . For Immediate Delivery 


ALL SHEETS PRESS POLISHED BOTH SIDES 


YELLOW 
MAROON 


ORANGE CLEAR 


BROWN 


BLACK 


STOCK ; RED WHITE 
IVORY 


COLORS BLUE GREEN 
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SHEET 
THICKNESS 


SHEET 
SIZES 


SQUARE 
INCHES 


| to 24 
SHEETS 


25 to 49 
SHEETS 


50 to 199 
SHEETS 





010 


20 x 50" 


1,000 


$1.20 


$1.05 


$ .97 





015 


20 x 50” 


1,000 


1.64 


1.43 


1.32 





020 


20 x 50" 


1,000 


1.94 


1.69 


1.55 





025 


20 x 50” 


1,000 


2.34 


2.04 


1.87 





.030 








20 x 50" 





1,000 





2.72 


2.38 





2.17 














RE-CUTTING TO SMALLER SIZE—ADDITIONAL—ASK FOR QUOTATION 
TERMS: NET — F.O.B. OUR PLANT 


Plastic Binding Corporation 


Dept. D.W. 
732 SHERMAN ST. 
CHICAGO 5, ILL. 


1734 


Originators of Plastic Binding in America 





Dept. D.W. 


15 WEST 24th ST. 
NEW YORK 10,N.Y. 











‘My Brother Mike™ 


Mike and | cordially invite 
you to visit with us during 
June Market Week in 
rooms 627 and 628, Hotel 


New Yorker. 


Capital Merchandising 
Company 


Manufacturers of 
Window Display Papers and Cloths 


365 Thatford Ave., Brooklyn 12, N. Y. 











News From The NDA 


By ESCHER BETTIS, President, 


National Display Association 


HE National Display Association will 
2 a meeting during Display Market 
Week in New York City. The following 
is a brief outline of what that meeting will 
be made up of. We, as a professional group, 
offer only a meeting of men interested in 
furthering themselves and one another. Our 
whole aim on Sunday, June 20, will be to 
improve the individual’s relationship with 
his store. 
Believing that first things must come first, 
we teel that self-betterment, a healthy atti- 
tude, and a strong professional association 
should be our goal. Here then, is what we 
have to offer: 
SUNDAY, JUNE 20, 1:30 P. M. 
Parlors F & G... Hotel New Yorker 
Open to all display people 
-30—Invocation 
:30—Welcome by Guy Malloy, Nieman- 
Marcus Company, Dallas. 

'50—Resume of what the NDA has accom- 
plished since December, 1953, by the 
Louisville Display Group. 

-15—What the NDA is aiming for in 1954- 
1955, by Escher W. Bettis. 

-30—Dr. Ray L. Birdwhistell will talk on, 
“Display: Long Term Investment.” 

3 :00—Adjournment for five minutes, recon- 

vening tor membership meeting only. 
This meeting will run from 3:00 until 
adjournment. 

This association and its meetings are 
basically in the beginning stages, and just 
as display has evolved trom something 
artistic into a gigantic selling torce, so the 
professional display person is evolving into 
an executive, a good businessman, as well 


as a person who thinks in terms of pub- 
licity and personality for his store. 

Certainly an association of kindred likes 
and interests should be strong and should 
be a great help to all display people. The 
very fact that none of us have anything 
actually printed about the profession to 
hand to newcomers into display dictates the 
usefulness and the desirability of an asso- 
ciation to fill the thousands of vacuums 
which exist. 

It is my definite conviction that nothing 
can stop the formation of an association of 
display people. Whether that association 
embraces all of the leaders of our profes- 
sion or just a few isn’t of great importance. 
The great numbers of display people who 
need an association are men who do not 
have large display budgets, tremendous pro- 
motions, or gigantic stores. 

If you are interested in growing in your 
job, join our association. A five dollar bill 
isn't much to part with, and you will be 
astounded at the amount of good you will 
receive for that money. Attend our meet- 
ing! Join our association! 


COMING UP! 

National Buddy Poppy Week 
Memorial Day 
Dairy Month 
Flag Day 
National Association of Display 

Industries Market Week June 19-23 
Father’s Day | June 20 
National Swim For Health Week June 20-26 
Independence Day July 4 
National Farm Satety Week July 25-31 


May 20-30 
May 30 
June 1-30 
June 14 





—This is one of a series of displays used by Erik Hansen, The Emporium, San Francisco, to dramatize 
the "Freedom Fair" theme used so well by Westinghouse— 
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The Latest Addition to the 


HALL OF F AME 


PRINTASIGN’S TRUE DIMENSION \\ | 
FRAME FOR DISPLAY SIGNS | 








Printasign Proudly Presents their newest innovation! —> 


Here is truly the Frame of Frames. The last word in 


store modernization. Simple in design...sturdily built : This Sign ae io 
of the finest quality material to outlast the out-moded | : , 
Y ) Y, yet ta 
Specially Designed é Y 


¢SENOR CARLOS PASCHAL! 


Unbeatable for uniformity and neatness...eye-catch- INTERNATIONALLY FAMOUS 
ing too...and enhances the decor of any counter at INDUSTRIAL DESIGNER 


type of frame by many years. 





the point of sale. No loose parts...no height adjust- 


ments to make...nothing to break or get out of order. 


Available in rich chrome, jet black or lacquered 
bronze. Priced below the nearest competitive display 


stand on today’s market. 


In “sign language” or any other language this brand- 














new, practical Frame is a must for “dressing-up” your 


counter signs. 


See it AT OUR EXHIBIT Big Rattle DURING EXHIBIT 


ROOM 731. HOTEL NEW YORKER You may be the lucky winner of a 


NEW YORK CITY 
FREE TRIP ro MEXICO 
during N. A. D. I. Market Week ensiimeia mites 


IUNE 19th to 23rd valuable gifts to be awarded! 


Prin asiqgn 


DIVISION OF REYNOLDS PEN CO. 
607 SOUTH DEARBORN ST. - CHICAGO 5, ILLINOIS 


MAY, 1954 





MULTI-WAY 
DISPLAY UNIT 


Module construction makes 
an infinite number 
of displays... 
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N todays competitive market among 

e@ IT'S FLEXIBLE larger department stores, the trend tor 
Can be modified quickly and easily tor successiul merchandising ee be the 
selling of the finest quality merchandise at 
the lowest possible price with special em- 
phasis on self-selection. Although the sell- 
ing process by self-selection will in many 
instances produce the desired results of 


new displays. All models can be ex- 
tended angularly in one or more direc- 
tions to stand alone, fit corners or 
create bay or space dividing screen. 
© IT’S STRONG & SAFE increasing sales and lowermg the unit and 
operating costs, the display of merchandise 
Made of one-half inch steel rod for has also become a very important requisite 
added strength. Set screws or cross of todays department store operation. 
braces at intersections msure rigidity. One of the most important factors in a 
self-selection operation is the choice of suitt- 
e IT'S INEXPENSIVE able merchandising fixtures. With = sales- 
Because this ready-made Vista unit 
permits you to custom-design your own 
display, it costs less than especially 


made displays. 


e IT SELLS MORE BECAUSE 
IT SHOWS MORE 
The Space Divider-Display Unit gets 
merchandise out in front of your cus- 
tomers in the best possible way 
without blocking the view to other 
parts of your store and without com- 


peting with merchandise for attention. 


@ SPECIAL DISPLAY FEATURE: 


rees ; 


for 





WRITE TODAY for Catalog showing how to 
design your own display units 


Ww 
vista Furniture Company 


1040 North Olive St., Anaheim, Calif. @ KE 5-2231 


Bo) ee 
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Open Front Display 


By JULES GREN, Hearn's, Bronx, N. Y. 


manship and personal contact reduced to a 
minimum, display fixtures become your s1- 
lent salesmen to which customers are at- 
tracted for the purchase of merchandise. A 
misplaced fixture may fail to promote the 
desired interest in the product and may be 
a deterrent to sales. We are constantly 
changing our pattern of retail operations 
by this great shift to simplified selling and 
merchants are, and will continue to. be, 
forced to adapt and utilize flexible merchan- 
dising fixtures that may be changed or al- 
tered with a minimum of time and effort, 
and may be adapted to merchandise ot 
every description. 
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Look whats happened to Hardboard 


Weyerhaeuser Industrial Hardboards 
also provide stiffness without brittleness 


IMAGINE ... Hardboards outstanding for their stiffness 
and strength yet so tough and so lacking in brittleness they 
can be bent corner to corner without rupture! Panel being 
shown in the bending demonstration above is 4’ x 4’ in 
size... |.” in thickness. 

This is one of the remarkable characteristics of new 
Industrial Hardboards developed by Weyerhaeuser. Pro- 
duced by unique dry-process methods, these hardboards 
are “‘air-felted”’ to provide thorough interlacing of fibers in 
all directions; high internal bond strength; exceptional 
uniformity of density, thickness, surface; plus resistance to 
impact and abrasion. 


Weyerhaeuser Industrial Hardboards are now available 
in various thicknesses, smooth one or two sides. Investigate 
now to see how these new hardboards can contribute to 
improved quality, increased efficiency and lower costs in 
your products! Write for information. 


Weyerhaeuser Sales Company 
HARDBOARD DEPARTMENT 
First National Bank Building °* St. Paul 1, Minnesota 


‘73« 








@ Light color. Takes all types of fin- 
ishes including wiping stains, lacquers, 


air-dried and baked-on enamels. 


@ Easily machined. Can be sawed, 
cut, drilled, shaped, die-cut, routed 
with clean, sharp edges. 


@ Excellent gluing, laminating charac- 
teristics. Unusual bending ability. Has 
been bent to 1” radius without rupture. 
Easily shaped. 


@ Available smooth | side and smooth 
2 sides. Thicknesses: 1/10", 1/8", 
3/16"; ti. 
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Display must therefore sell self-selection. 
Thus we come to the see-through window 
which is an asset to any self-selection opera- 

tion and to the displayman is a necessity. 

C H R i S TM A S Log Together with the increasing competition 

A and the supply of goods, an even greater 

PROMOTIONS ¥ role will be stressed on the sales potentials 

> aes of a show window. Quick change over from 

a one display to another will be necessary to 

Played Host to more than ee | improve the presentation of merchandise. 

' | — This can only be accomplished by the open- 
eth. } 2 . 0 0 0 | 0 0 © i | back window, where promotional merchan- 
1 ae Cc bi } L D sa 7 a mn Ge by dising steps into the picture. These frequent 
., a [va | changes should not only be of merchandise 
“Tt . x £& but should be complete, affecting the theme, 
2 layout, and color since it is of the utmost 

importance that all these elements be taken 

into consideration; one can not complete the 

change without the other. Color plays one 

of the most important roles in self-selec- 

tion’s see-through window. It is color that 

attracts the eye of the public and dominates 

the selling ability of the show window, 

thereby putting the customer in a receptive 

frame of mind. The show window is a 

stage on which visual merchandising can be 

practiced and where the buying public and 

merchant meet. The show window of to- 

morrow's business must appeal to the cus- 

tomer and set forth the vital savings and 

values that can be obtained through self- 

selection. 


Proper signs also become an important 
factor in spanning the gap between the buy- 
ing public and the merchant. Merchandise 
MT MINIATURE TRAINS draw huge crowds of children and their | that 1s advertised should be the drawing 


parents. The whole city will be talking about your MT display— 
Miniature Trains help build effective store publicity. 


PLANNED TO FIT YOUR SPACE 


Installations can be tailored to any shape and size. Tracks are 
flexible, fixtures can be skirted—an MT Miniature Train can be 


card in your show windows, with new mer- 
chandise and best sellers properly marked 
“as advertised”; 1. e., every article should 
have full description, brands, etc. This 
should be included on all store fixtures 
where merchandise is displayed. 

With these most important factors at our 


adapted to any floor plan. disposal, we are now at the doorway to 


greater sales through simplified selling. Let 


A DISPLAY MANAGER'S DELIGHT j . us continue toward the modern trend. 


— 
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Your own staff can center a truly creative Christmas Promotion : | a Plant 
around MT. There is no limit to your ingenious use of scenery , ire Vestroys rian 
and special effects with the versatile MT Miniature Train. Of Staples-Smith 

ys A spectacular fire destroyed the six-story 
plant of Staples-Smith, Inc., Brooklyn, re- 
cently. Work was under way at the time 
on displays for a number of stores. The 
building was partially covered by insurance, 
it is said. 


ss 


This outstanding promotion requires no capital investment. Under 
MT's unique lease agreement, WE furnish a complete train set-up 
to your specifications, supervise installation and removal, protect 
you and your customers with comprehensive liability insurance 
and assume all responsibility for damage to train and equipment 
while in your possession. YOU furnish space, electricity, operat- 
ing personnel and tie-in promotion. Miniature Train Co. and your 
store share in the proceeds from ticket sales during the lease 
period. 
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Sketches and designs for the fall and 
Christmas line were saved by being in the 
possession of Cecilia Staples, who was 1n 
Milwaukee at the time of the fire. 

The company has opened executive offices 
and a showroom at 314 East 53rd_ street, 
New York City. 


New All-Plastic Line 
Announced By Goldsmith 
Goldsmith & Sons, 330 Broome street, 
New York City, announces the production 
of an entirely new line of all-plastic man- 
nequins to be introduced to the trade during 
Market Week. There will be 20 models, 
te ’ ws featuring many innovations both as to sculp- 
gat ett ? ture and styling. “These all-plastic figures 
: will offer mannequin users a new standard 
of strength and durability in spite of their 
light weight,” states a representative of the 


MINIATURE TRAIN of oF firm. The new line will be presented under 


BEemSSELAER, INDIANA | | the trade name “Berkleight.” 
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Without obligating you in any way, we'll be 
happy to send you a suggested track layout if 
you give us a floor plan of the area in your store 
where an MI Miniature Train could be set up. 
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FREE Illustrated Brochure showing MT Miniature 
Trains in department stores. Read how successful 
one can be in your store. Write today—direct te 
Dept. W 
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WANT COOL IDEAS? 


Write for your copy of 
Frostee's ‘Picture Book of 
Ideas."' The frigid surface of 
Frostee will add a sparkling 
touch to your displays. These 
millions of bubbles will stop 
the eyes and feet of poten- 
tial buyers. 


Order Frostee Sno Products from Your Display Jobber 


ATTENTION 
DISPLAY JOBBERS! 
Request your showroom samples, | 


and sales helps. \ ne cem PANY 


European Producer by Special License 


FROSTEE SNO PRODUCTS 
“Blikkfang” Torget 8, Oslo, Norway 


SE : How You Can Produce 


Many Interesting Effects with 


FROSTEE SNO BLOCKS 


en TT 
ANTIOCH, ILLINOIS 


Visit Our Space at NADI Market Week 
Hotel New Yorker, Room 639, June 19-23 


MAY, 1954 














An entirely new line — Berkleigh’ 


ALL-PLASTIC 


YOU MUST SEE DURING MARKET WEEK 


TWENTY NEW MODELS 


JUNIORS AND MISSES MODELS WITH MANY EXCLUSIVE FEATURES 
1. Improved plastic, fibre glass backed, extremely light and durable 


. Rubber ears and hands 


. Hand painted faces, eye lashes optional 

Perfectly proportioned figures to wear garments properly. 
. Five-year guarantee against breakage 
. Top quality from every standpoint 


It will be a rare treat for you to see and carefully inspect this brand-new line 
of top-quality, fashion right ''Berkleigh" mannequins, equal to the finest man- 
nequins on the market today and with many exclusive features. 


surprised at their quality and value. 


Also available our regular line of mannequins including the famed Cortleigh Kids. 


ROOMS 518 & 519 AT THE SHOW 


GOLDSMITH & SONS 


330 BROOME STREET 


Exclusive Manufacturers 


MANNEQUINS 


You'll indeed 


NEW YORK CITY 2 


“Berkleigh" Mannequins 











Tractor Trailers Combine 
For Mobile Retail School 


\ novel use has been found for the giant 
tractor trailers of the type seen every day 
carrying merchandise across the country. 
They are being transformed into auditoriums 
and exhibits on wheels. At least that 1s 
vhat was done with a pair of them by the 
\rmstrong Cork Company. 

\rmstrong manuiacturer of 
floors, building materials and a wide variety 


resilient 


of industrial and glass and closure products 
currently has a “Merchandising Motor- 
cade” on the road that 1s made up of two 
tractor trailers that combine to torm a 
mobile auditorium seating 100 persons. 

\ new merchandising idea developed by 
the company, the Motorcade auditorium 1s 
used to sell up-to-date merchandising tech- 
niques, rather than products, to Armstrong 
dealers all over the country. 

\lerting the retail merchant to the latest 
promotion and selling methods, the company 
feels, 1s a good way to re-awaken him to 
today’s need for a return to the skills of 
old-fashioned hard selling. Program sub- 
jects, dramatized in color films and sound 
slides, include selling in the store, interior 
display, store lighting, window display, local 
newspaper advertising, outside selling, store 
fronts, and selling the home builder. 

Joining two trailers to form a temporary 
room on wheels is believed to be unique in 
\merican industry. Up to now, expandable 
trailers have been confined largely to the 
military services. 
Motorcade trailers — 


70 


The manutacturer of the 
Boyertown Auto Body 


Works of Boyertown, Pa. — has made several 
single units for the U. S. Marine Corps. 
However, the Motorcade trailers are thought 
to be the only ones that expand, and _ to- 
gether form a single, spacious unit. 

The trailers, when combined, form a room ot 
1,000 square feet of floor space. The interior 
is furnished with much of the equipment 
found in a conventional auditorium. For 
example, there’s a sound-conditioned one-ton 
motion picture projection booth; four pro- 
jectors; wide-angle screen on which from 
one to three slides or films may be thrown 
simultaneously or in rapid sequence; stage, 
and two speaker's plattorms. 

The big trailers —the largest and tallest 
permitted on U. S. highways —travel to- 
gether. When a location for a meeting 1s 
determined, they pull off the road and line 
up parallel with each other. The sides of 
each trailer open up to form an expanded 
ceiling and floor. The inner sides of each 
trailer fold out and join, forming the 
ceiling and floor of the auditorium. The 
outer sides, or wings, move out somewhat 
like opened drawers to either side. 

Two 25-kw generators mounted on the 
back of each trailer cab make the unit 
entirely independent of any outside source of 
power. They generate enough power to 
light eight average size homes. More than 
a mile of wiring was needed for a series 
of spot, house, and fluorescent lights in the 
ceilings and in six display cases in the audi- 
torium. 

An air-conditioning unit changes the air 
in the interior every three minutes. A 


gasoline driven heating unit supplies radiant 
heat throughout the entire floor of the 
trailers. Whether the outside temperature 
is zero or 100 degrees, the auditorium tem- 
perature is a constant 70. 

Since objects in the trailer interior must 
be moved and locked into place when the 
trailers are in transit, everything in the 
trailer interiors is portable. Displays are 
mounted on casters. Even the projection 
booth can be swung out and back. 

The eight-month tour, which got under 
way the latter part of March, calls for a 
20,000-mile trip through 46 states. with stops 
in 144 major cities. 


Company To Use 
Seasonal Displays 

The thousands of motorists who daily 
drive over the Queen Elizabeth Way _ be- 
tween Toronto and Niagara Falls were 
greeted during the Easter season by a spec- 
tacular display that wished them “A Happy 
Kaster.” Erected on top of the G. H. Wood 
& Co. Ltd. head office building, the center 
unit was about 70 feet long and more than 
20 teet high. Two large bunnies were 
shown holding an Easter card. The back- 
ground of the display was a galaxy of color- 
ful lilies and tulips, and spread across the 
whole front of the 250-foot building was an 
array of Easter rabbits peeking out through 
the tulips. 

The company’s president, Geoffrey  H. 
Wood, says it is the firm’s intention to 
put up similar festive displays each Christ 
inas, Easter, and Thanksgiving. 
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PERFORATED BARS 


Each with holes 14" on centers 
to take Perfo-Board wire display 
fixtures. Double the flexibility of 
both Grip-tite Tubes and stand- 
ard wire display fixtures! Three 
convenient sizes and prices: 


214" (G7) @ $5.00 doz. 
41,4," (G8) @ $5.50 doz. 
614" (G9) @ $6.00 doz. 
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‘f METAL DISPLAY HOOK 
‘A The big “little hook which will hold 
display forms and merchandise di- 
rectly on Grip-tite Tubes. Just slip 
into a Grip-tite collar, and you're 
ready to start trimming! 


“4 


PRICE: Display 
Hooks (G4) 
—$3.00d 
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er ...@ group of sturdy little rascals, each eager to do your 
er —s display jobs for you . . . and once you've met them, you'll agree they can! 
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B METAL "U" KEY 
M Save valuable display space! "U" keys 
with screw fittings (Grip-tite No. G6) 
hold almost all standard display fixtures 


close to tube to cut waste 
space to a minimum. 


PRICE: 
"U" Keys (G5) 
—$3.00 doz. 


it” 


3-WAY GRIPTITE CO G2) 


In addition to slots which are used 
(with Grip-tite keys) to lock collar to 
tubes, there are two other sets of 
slots, making it possible to use three 
keys at one time! This collar may be 
used with three long arm (G3) keys to 
support shelves for all around display. 
Triple your trims and 

still avoid crowding! 


PRICE: 
Grip-tite 
Collars(G2) 
—$4.80 doz. 





WE'VE SOLD 


OF DISPLAY BLANKS 


ro thousands 


OF DISPLAY MEN 


ron hundreds 


OF APPLICATIONS 


Here’s What They Say”. i 


“Don’t know what I'd 
do without Crescent Dis- 
play Blanks. I never saw 
a cardboard so stiff, so 
durable, so strong!” 


“Crescent Display Blanks 
faces are just terrific! The 
fact that both sides have 
the same smooth, uniform 
surface really comes in 
handy.” 


“Crescent Display Blanks 
are WONDERFULLY 
WORKABLE. I use ‘em 
for pen, brush, printing— 
and always with the same, => 
satisfying results.” _—/ 


oe 


“Thanks to the COMPLETE. 
NESS of Crescent’s Display 
Blanks line, I can ALWAYS 
get the effect I need. With 
12 distinct colors and sur- 
faces to choose from, who 
could miss?” 


WHEN QUALITY MAKES 
A DIFFERENCE USE A QUALITY 


i , MATERIAL . CRESCENT 


‘nm DISPLAY BLANKS! 


¥ Paes « 
% Lee 


CHICAGO CARDBOARD COMPANY 


1240 N HOMAN AVENUE 
CHICAGO 51, ILLINOIS 
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(Continued from page 28) 


only wasting your time... 


Just the other day a letter came in from 
aman in France, who wrote that while on a hurried 
visit to New York City he had seen in a local 
window some plastic fixtures he liked; he had not 
had time to check with the display director of 
the store to learn where they could be bought, 
and asked us to run this down for him. Of course 
we were glad to do so. While such requests are 
not rare, we receive many more of a similar nature 
from readers who see an especially appealing 
property, mannequin, and the like in DISPLAY 
WORLD illustrations and write in to find out 
where they can be obtained. Usually we can supply 
this information by return mail, although some- 
times it may take a bit longer. This is all a 
part of DISPLAY WORLD's service to the field, 
and we hope you will feel free to use it when- 
ever necessary... 


All of us in this field have heard many 
examples of display's ability to influence the 
customer in her choice of merchandise, but it is 
good to be reminded of this fact from time to time 
by actual physical studies. One of the latest 
such surveys was made just a few weeks ago when 
5,000 women were queried by a leading advertising 
agency about their shopping habits in drug stores. 
Almost 60 per cent of them said they selected 
certain brands to fill the needs for which they 
entered the store because they "saw them 
displayed." And nearly one third of the women 
said they made impulse purchases while in the 
store — again obviously because they saw the 
merchandise presented by display... 


In conclusion, I would like to urge once 
again that you start making your arrangements 
right now to attend the NADI-VMG display clinic 
in New York City on June 18, and of course the 
NADI Market Week which follows. The clinic 
promises plenty of material which you can apply 
with benefit to your own work, while attendance 
at Market Week itself should be considered a 
necessity for every displayman interested in 
doing the best possible job for his store... 


Cordially yours, 


i re je 
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The newest 


and most exciting 


line in its history... . 





at the 
Hotel New Yorker 
June 19 to 23, 
Room 615 














SEE YOUR LOCAL DISPLAY JOBBER OR WRITE DIRECT TO: 





. “The House of Service NEW YORK: 130 West 46th Street 


CHICAGO: 115 So. Wabash (Wurlitzer Bldg.) 
LOS ANGELES: 1113 So. Los Angeles Street 








AMPLEX CORPORATION, DEPT. B-5. 111 


ONLY AMPLEX 
SWIVELITES 
GIVE YOU 


EVERYTHING 


OFeseoh olor d-mecoe-ehmtropenevele 
Peet-s-Moselemrco)b mem ibelomecton: 
Amplex Swivelites have 
aca tees belemtstenmet-t-jetd-— 
maximum efficiency and 
service economy. Just 
check these features: 
ofelogol mec pbebmmerabelenbeyt— 
that gives you an entirely 
different fixture in 
minutes... superior 
swivel with positive, 
finger-touch positionin 
... airflow ventilation 
that definitely prolongs 
lamp life... unsurpassed 
styling... permanent, 
lustrous finish. Write for 
the full Swivelite story. 


AMPLEX 


Visit Us 
June Market Week 
Room 743 
Hotel New Yorker 


WATER ST., BROOKLYN 1, N. Y. 








New Distribution Arrangement 


In Effect For "“Corobuff" 


The well-known corrugated display ma- 
terial known as “Corobuff,” which for many 
years had been handled by Window <Adver- 
tising, Inc., New York City, as national 
sales agent, is now being marketed under a 
new distribution set-up. The Frank M. Say- 
ford Company, manufacturer of the product, 
makes known that four display houses are 
now distributors, with the tollowing terri- 
tories: 

Charles F. Hubbs, New York City, cover- 
ing the eastern seaboard: Garrison-Wagner 
Company, St. Louis, from the western 
boundary of the eastern seaboard states 
to the Rocky mountains; Decorative Paper 
Products Company, ios Angeles, handling 
all sales tor the Pacific coast states, and 
Dominion Signs, Ltd., Brantford, Ont., cov- 
ering all of Canada. 

Don ©. Miller has been appointed general 
manager of the “Corobuff” division ot Say- 
tord, handling sales contacts with the dis- 
tributors, supervising manufacture, and the 
creation of new designs and products. 
Miller's othces are at the Sayford plant, 50 
Washington street, Brooklyn. The company 
has a number of new display products under 
consideration and will probably introduce 
the first this summer for the fall and Christ- 
mas trade. 

The idea for “Corobuft"” originated with 
Ddon Miller and Frank M. Sayford in 1931, 
and it is regarded as the original corrugated 
display material made and designed espe- 
cially tor display purposes. Miller experi- 
mented with the product for some time in 
actual display work before it was placed 
on the market, which was in October, 1931. 
It was originally made by a Washington, 
DD. ©., mill, which continued to produce it 
until the mill was taken over about five 
years ago for government work. Since that 
time three other mills have been printing 
and coloring the “Corobuff” stock. The 
Saytord company at first marketed it 
through its own channels, then made ar- 
rangements with Window Advertising, Inc. 
for the latter to become the exclusive sales 
outlet. Shortly after this the two organiza- 
tions purchased a six-color press capable of 
printing designs 70 inches long in repeat, 
and 96 inches long on flat paper up to 60 
inches. wide. Until a short time ago this 
was the only press of its type and capabili- 
ties in printing from rubber plates. Other 
modern equipment has been added from time 
to time by Sayford to improve “Corobuft” 
and its associated products, so that today the 
firm's equipment for the production of corru- 
gated display material ranks 
none. 


second to 


Northrop Joins 
Madewell, Boston 


Richard D. Northrop, Jr., has been named 
assistant sales manager of the Madewell 
Company, Boston, display designer and 
manufacturer. He was formerly assistant 
sales promotion manager of the Polaroid 
Corporation and assistant account executive 
with the R. D. Northrop Company, 
advertising agency. 
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* New Manual 
shows you 
how-to-do-it 





208 pages 
77/,"" x 10%"" 
illustrated 
throughout 


$8.50 


The Handbook of 
WINDOW DISPLAY 


By NESTOR CASTRO 





Step-by-step instructions and detailed dia- 
grams clearly explain the techniques of suc- 
cessful display. Here is specific information 
on how to make backgrounds and props; 
how to use perspective and scale drawings; 
131 methods of pinning garments for dis- 
play; color narmony; lighting effects; how 
to make wire forms and paper sculpture; 
window dressing; display lettering; and many 
more practical tips. Ideal for smaller stores. 


Order TODAY. 


r--===Send NO Money—Mail FREE Trial Coupon-----* 
ARCHITECTURAL BOOK PUBLISHING CO. 
Dept. DW-2, 112 W. 46th St., New York 36, N.Y. 


Please ship me Castro's HANDBOOK OF WINDOW 
DISPLAY for 10 days FREE examination. If con 
vinced that this practical book will be worth many 
times ite price in my work, I will keep it and remit 
only $8.50 plus postage. Otherwise, I will simply re- 
turn book and owe nothing. 


Name 





Address 





City Zone State 

SAVE MORE! Enclose only $8.50 now and we pay 
postage. In N. Y. C. add 3% sales tax. Immediate 
refund if you return book. 
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EXCHANGE 
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POSITION WANTED 
POSITION VACANT 


USED DISPLAY EQUIPMENT 
FOR SALE 


REPRESENTATIVES WANTED 
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$4.00 Per Column Inch 
CASH WITH ORDER 




















Display In Advertising 


By FRANK E. DELANO, Vice-President,* 
Foote, Cone & Belding, New York City 


WO complaints that I hear most fre- 
quently from display people are, first, 
that they don’t get much support from 
advertising agencies and, secondly, that top 
management among national advertisers 
doesn’t seem to be as vitally interested in 
display problems as it 1s in printed and 
broadcast advertising problems. Much could 
be said about both of these complaints. | 
have a special point of view and sympathy for 
both of them. As far as advertising agencies 
are concerned, | don’t think there very many 
aggressive and growing agencies who fail to 
recognize the importance of poimt-of-purchase 
advertising in a client’s budget. Those few 
agencies who feel that their interest should 
be less than real because they don’t get 15 
per cent will inevitably be in trouble with 
their clients. In most cases, display adver- 
tising is as important or more important than 
other media classifications in planning adver- 
tising strategy for certain products. Yours 
is a $700,000,000 industry $58,000,000 a 
month a respectable reason why point-of- 
purchase advertising should be included in 
every budget that calls for promotion at the 
place where the product and the consumers 
meet. 
First, I'd like to suggest to those adver- 
tising agency men who are present that they 
try to understand and appreciate the value of 


*Address, Point-of-Purchase Advertising Institute 
Symposium-luncheon, New York City. 
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—This amusing bathing suit display was used b 


where G. W. Peier is display director. 
during a visit to Copenhagen. 


point-of-purchase a little more fully than they 
do. I will admit that some agency men may 
ignore this important cog in the wheel of 
advertising and promotion. They are not 
only shortsighted but just plain stupid. To 
those people employed by national advertisers 
who are responsible for planning a program 
and who relegate point-of-purchase planning 
to a third assistant advertising manager, | 
can only say that it has been my privilege to 
have been associated with a number of suc- 
cessful advertisers who on many occasions 
think first of point-of-purchase rather than 
last. | have seen the president and 
manager of a dozen successful companies 
devote as much time to planning a_ point-of- 
purchase program as they have for television, 
magazines, and so on. 


sales 


And now as far as top management is con- 
cerned, | would urge them also to be more 
directly concerned with the planning and exe- 
cution of a_ point-of-purchase 
their products. 

These two complaints will probably be re- 
peated many times throughout the coming 
year and there isn’t very much and | 
can do about it, for it frequently requires a 
long time for agencies and advertisers to 
appreciate the importance of a planned dis- 
play program. 

Just as there are some backward agencies 
and advertisers with respect to display ma- 
terial, so there may be some point-of-purchase 


program for 


you 
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y Crome & Goldschmidt, Copenhagen, Denmark, 

The well-known French artist, Peynet, drew the background 

The motif is taken from the statue of Hans Christian Andersen's 

famous little mermaid in Copenhagen's harbor. The bouquet being handed to the figure is made 
up of fish, head-to-head— 
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Who is eligible? Any person who is 
in any way concerned with the design- 
ing of retail window displays. You 
may be connected with a retail organi- 
zation or with a professional design 
or decorating firm. You may be an 
independent operator in this field. In 
submitting your entry, you must not 
violate any contract with anyone else. 
Do not send us any design in which 
anyone else has a proprietary interest. 


What is a “standard building 
board’? Any flat sheet board—up to 
2” in thickness—a composition board, 
a plywood, a hardboard or any com- 
bination thereof. 


Your photo or sketch must show 
considerable detail. An accompanying 
statement must indicate all major 
dimensions and show where in the 
design the board or boards have been 
used. 


MAY, 1954 


WE INVITE YOU TO 


ENTER THIS PRIZE CONTEST 


9 PRIZE 
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you have yet designed or can d 


2 
BUILT OF A STANDARD BUILDING BOARD: 


Send us a photo or a drawing. 


WHAT IS THE BEST RETAIL WINDOW DISPLAY 


esign before June 30 





THIRD PRIZE 


TWO SPECIAL 
AWARDS OF 


TEN HONORABLE 
AWARDS OF 


TEN HONORABLE 
MENTIONS OF 











1,000" 


Closing date. Your entry must be 
postmarked no later than June 30. 
This means that your photo or sketch 
may be of any retail window display 
you have previously designed—or any 
design you may make (whether used 
or not) between now and June 30. 


Your written statement must in- 
clude (1) a statement that the design 
was originated by you; (2) a state- 
ment that you recognize the fact that 
your design may already have been 
anticipated by us. (This would not 
preclude your being one of the win- 
ners, however. ) 


The decision of our judges will be 
the sole and final decision — and no 
entries will be acknowledged or re- 
turned by us. 


Kindly address your entry to: 
Window Display Contest, HOMASOTE 
COMPANY, Trenton 3, New Jersey. 
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@ SNOWBALLS 


@ SNOWFLAKES 


@ BELLS 


@ STARS 


CANES @ 


WREATHS @ 


TREE ORNAMENTS © 


TABLE AND DOOR ee 
DECORATIONS 


SNOW FOAM 
CHRISTMAS DECORATIONS 


SEE Jim Nesbit, Room 603, Hotel New Yorker, 
NADI Convention, June 19-23, for these distinctive 


Styrofoam decorations AND an exciting new line of 


lace, metal mesh, and styrene-with-motion novelties 


... every one especially designed to build sales and 
traffic for you! 


0 1) ae INCORPORATED 


1823 MILWAUKEE AVE., CHICAGO 47, ILLINOIS « ARMITAGE 6-3626 











DESIGNERS AND PRODUCERS OF DECORATIVE ARTWARES 


manufacturers right here in this room who 
aren't doing your industry any good. Most 
other advertising media have come down from 
the Never-Never-Land of consumer impres- 
sion. For example, we have ways of deter- 
mining the effectiveness of printed advertising 
from the standpoint of reading and noting. 
We know how many people listen to a par- 
ticular television or radio show and there are 
ways of measuring the effectiveness of out- 
door posting. Your Institute 1s working on 
ways of measuring the effectiveness of point- 
of-purchase material. I predict that 1t won't 
be very long before improved measurement 
standards of displays will compare favorably 
with those used by other media. 

In working with an advertiser, [ think 
there are two standards in preparing point- 
of-purchase : 

1. Quality: Material should reflect the 
quality of an advertiser’s product. Make each 
item the best of its kind. If the budget 
doesn't permit use of an elaborate display, 
choose a less costly device, but make it the 
best in its field. This assures longer life. 

2. Design for specific purpose. Avoid 
“multi-purpose” displays! These weaken the 
primary purpose for which the display was 
designed. If material is “permanent,” stress 
identification, avoiding ordinary copy themes. 
Make it short—snappy—so that he who runs 
can read! Don't tell the story of your life 
in point-of-purchase. This is the function of 
an autobiography, not of advertising. 

Today in the major classifications of con- 
sumer goods there are so many brands, so 
heavily advertised, that the problem of focus- 
ing attention on any given advertising and 
getting a message across that has real sales 
impact is vastly more complicated and difh- 
cult than it was only a few years ago. This 
can only mean that the competition among 
media for the consumer’s attention and action 
is more intense than it has been. Your mes- 
sage must be that much better to be of value. 
Your chent’s dollar has only one hundred 
cent in it and every penny should count. 

Actually, the total weight of all advertising 
has approximately doubled since the end of 
World War Il. In 1953 it increased 9 per 
cent over 1952, and this year it is expected 
to be heavier by still another 10 or 12 per 
cent. 

Additionally, there is the unique impact of 
television whose requirement of total atten- 
tion decreases the effective weight of other 
advertising in a way that radio never did 
except point-of-purchase with which it works 
hand in hand, one supplementing the other. 
This will gain additional impetus when color 
TV comes in. Radio added impact; television 
shifts it. 

Generally consumers know that most prod- 
ucts do their jobs equally well. This poses 
one of today’s greatest problems for advertis- 
ing how to get customers to buy your 
particular brand. One of the best times to 
do this that I know of is during the last 
moments before a consumer buys, to remind 
the customer, “Here I am; buy me!” at the 
one place where the consumer, the money, 
and the product meet. And the only way to 
do it is by point-of-purchase material that 1s 
effective. 

Let me say that you gentlemen are as much 
a part of the advertising business as are our 
friends in television, newspapers, and other 
media. Some of you may not be as con- 
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PRINTED PANORAMAS 
PRINTED REYTRIM 
REY-DECA POLES 
VALANCES 

BORDERS 

PANELS 

AND OTHER 

ITEMS TOO 


MARKET WEEK NUMEROUS TO MENTION 


NEW YORK, N. Y. 


HOTEL NEW YORKER ag ale om 
< the bog? 


PTUNE 12 toc 


ROOMS 


OF RORCROeROROME = ROYERSFORD, PA. PHILADELPHIA, PA. 


THE REYBURN MANUFACTURING CO., INC. 











Cut your 
display Costs 
NOW! 


A Few of Many Useful HOL-DIT Fixtures: 


er 


801—Shelf Bracket 
Fit Either Wood or Glass Shelves 


; | 
| 
806—Slant Shelf Bracke? 

4 For Display on a Slant 
———— di 
| | | 
| —— an 


862—Sign Holder 
For General 
ae. “=e Purposes 
814—A||-Purpose 9 


The Fixture with 100] Uses ‘ 


WY 828—Large Platform 
- 
836—Double Prong For Spot Promotions 


Perfect for All-Around 
Mounting 


MAY 1954 


ve hol-dits 


THE FINEST METAL DISPLAY FIXTURES MADE... 
fit any kind of perforated display paneling on the market 


TRIED! TESTED! PROVEN! HOL-DITS 
ARE INCOMPARABLE — REGARDLESS OF PRICE! 


You can build better displays . .. change displays more often... easier... 
faster... at lower costs... with HOL-DIT METAL FIXTURES... no nails or 
screws ...no tools needed. 


Engineering and planning have developed a display fixture with greater 
strength ... longer wear .. . practically indestructible. Advance styling and 
modern design enhances any display decor 


HOL-DIT s are especially designed for use with 


HOL-BORD ... the perforated tempered masonite e” or 
4" thick .. . Use HOL-DITS to mount any type merchan- 
dise on HOL-BORD ... in any arrangement. . . from 
delicate women’s accessories to paints and shovels... in 
all kinds of stores. 


WRITE FOR FREE CATALOG TODAY! 


on oe A) ae 0 ee ee CoO Peo DW 5 


1100 W. WAS MENGCTON BAVBc © CHRIEC AES 72-06 E. 








Small enough for cases. 
aa for windows. 
for short 
white or color fi aie 
from 12” spot to 36°” 
spread at 3 feet. Hood 
measures only 414‘’x 

5x24". Very 
weight. Fresnel 
. 1 way univer- 
mounting bracke 
cord and : Thres 
gelatin colors and hold- 
er. Beautifully finished. 
Only $9.45, less bulb. 


Fine 4\2‘' Fresnel lens, 
reflector, cord and plug. 
Universal mounting 
bracket. Three gelatin 
colors and holder. 400- 
watt model $16.75, less 
bulb. 1000-watt model 
$14.50, less bulb. 





BEST AUTOMATIC COLOR CHANGER 


No. 155 
for G.E. R-40 Spot Lamps. 


Motor driven color 
wheel ond universal 
mounting brocket. 


Only $22.50, less bulb. 











“PARKCRAFT" 


RUSTIC 
FURNITURE 


COMPANY, INC. 


BIRCH 


Poles —— Branches 


CEDAR 


Poles — Slabs — Bork 
Rustic end Western Displays 


scientious in spending your clients’ money as 
you should be. Act as if it was your money 
that was invested in display and everyone 
will benefit. Have a sincere interest in pre- 
paring point-of-purchase material that will 
do a job for your clients — not make a job 
for you. If you don’t believe an advertiser 
is ordering the right kind of display piece 
that will work for him, tell him so. I know 
that many of you do this. 

There are some problems in marketing that 
no one can view completely from behind his 
desk — nor resolve from any published data. 

These are the result of one of the great 
social and economic phenomena of our times 
— people in motion! 

Not so very long ago a marketing and 
advertising plan — to sell more merchandise 
of almost any kind, profitably — was a fairly 
simple matter of choosing the market and 
covering it according to a standard pattern. 

We knew pretty much where people lived, 
how they lived, how much money they had — 
and we simply moved in. 

Today, against enormously increased com- 
petition, in any line you want to name these 
things take on an entirely new significance. 

We want to know where people live and 
how people live in order to reach them effec- 
tively from the standpoint of display and 
other media coverage. 

Where people buy and where people live 
once were separate questions. Today they 
are almost one and the same. 

What you should try to determine are the 
“desire” and “rejection” factors affecting the 
sale of an idea, a service, or a product as it 
relates to point-of-purchase. Once these are 
explored and determined, merchandising and 
dealer cooperation usually develop with grati- 
fying success to your clients. 

Two dynamic factors are influencing the 
display problem. They are — people in mo- 
tion and the movement of markets. 


America has become a marching market. 
Over half of the American population has 
changed addresses at least once since 1946. 

America has become a marching market! 
One out of every five persons changed his 
place of residence between April, 1952 and 
April, 1953. 

America has become a marching market! 
In the 18 to 34 years old group, one out of 
every three persons lived in a different house 
in April, 1953 than in April, 1952. 

This means that your customers are here 
today—with established buying habits; there 
tomorrow—a new prospect, a new problem. 

What does this movement of people do to 
markets ? 

For one thing, it shifts the focal point in 
buying. As examples —Pittsburgh has 19 
new shopping centers, all outside of the city 
limits as we know them, with a car-parking 
capacity of 13,800. Des Moines has 48 of 
these new developments, generally hugging 
the new city limits, but beyond the old city 
limits. The average grocery sales ticket of 
super-markets located in these new dinner- 
pail housing developments across the United 
States is $7.10. In the prestige residential 
areas, the average ticket is $3.88 The largest 
shopping center in the world opened April 
28th in Yonkers, N. Y. 

The motion of people is fascinating and you 
should constantly keep track of them. In 
our business of advertising it is important to 
know these things and for you to know them 
and how they affect your clients’ advertising 
problems. 

If it is not presumptuous of me, I welcome 
point-of-purchase to the advertising business 
with the same degree of enthusiasm with 
which we welcomed television. I happen to 
believe in  point-of-purchase, I know that 
Foote, Cone & Belding believes in point-of- 
purchase, and I think that there are a great 
many others in the agency business who do. 
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—tThis is the window display installed by Hermann Schlipphacke, Westdeutsche Kaufhof, Cologne, 

Germany, to announce to the community that he had been presented with the DISPLAY WORLD 

gold plaque sweepstakes prize in the publication's 1953 International Display Contest. The three- 

dimensional skyscrapers, symbolical of the United States, hold out the plaque to hands extending 
from a cathedral which represents Cologne— 


Phone: WI! 9-6479 Williamstown, N. J. 
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Color Charts And Wheel 
Published By Macmillan 

The Macmillan Company, 60 Fitth avenue, 
New York City 11, has announced the publi- 
cation of the Cheskin Color Charts and 
Cheskin Color Wheel, in which are set forth 
the color system of Louis Cheskin, director 
of the Color Institute, Chicago. 
Both are used for color planning. 

The first 1s composed of 12 color charts 
with a total of 300 different colors. Each 
chart in this small handbook has a basic hue 
plus 24 colors derived from the hue. Charts 
on facing pages are complementary to each 
other, so that 50 related and complementary 
colors are seen at the same time. A guide 
for using the charts and mixing the colors 


Research 


Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


David Hamberger, Inc. 
115 West 31st St. PE 6-0464 


MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-6848 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 


Kalmo Textiles, Inc. 
123 West 44th St. JU 2-5185-6 


DISPLAY FABRICS, SATINS, SHEERS, 
AND MONKSCLOTH 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 


DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 


A. Lutz 
3 West !8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





is included. The Color Charts sell for $2.50. 

\lso a tool for color planning is the Color 
Wheel, which makes color harmony auto- 
matic. It shows 12 hues and 48 tints; by 
rotating a disc, 60 shades and 240 tones can 
be seen — a total of 360 colors which can 


Bois Smith Studios 
228 West 39th St. LA 4-4492 


WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 


DISPLAY FABRICS & ACCESSORIES 
Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





be produced by mixing three primary hues, 
white, and/or black. Instructions are given 
for matching all 360 The Color 
Wheel is priced at $5. 


colors. 


Another Display Book 


Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 
Original Creations for Better Displays 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 


Papier Mache, Industrial Exhibits and Dioramas 





ls Announced 

display 
Dis- 
de- 


Latest addition to the growing 
library is “The Handbook of Window 
play,” by Nestor Castro, displayman, 
signer, and teacher. Containing 208 pages 
and illustrated throughout, the book is pub- 
lished by Architectural Book Publishing 
Company, Inc., 112 West 46th street, New 
York City 36, at a price of $8.50. It gives 
information on the use of display fixtures, 
and backgrounds: lighting effects; 
color techniques and color harmony; letter- 
ing f handling drapes and 


panels, 


showcards: 


The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St., New York OR 5-1200 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Miya Company, Inc. 

39 East 28th Street MU 5-351} 
Manufacturers and Importers of 
ARTIFICIAL FLOWERS & 

ORIENTAL GOODS 


Bird Cages, Lanterns, Parasols & Novelties 





ror 
props; making simple wire forms and paper 
sculpture, and many other facets of prac- 
tical display work 


Sazani Is Subject 
Of Article 


The March 28th This Week 
magazine devotes a full page to Demetrios 
\. Sanzani, Elmhurst, N. Y., well known in 
the display field as a float builder, parade 
organizer, and designer of special exhibits. 


issue ot 


It describes his experiences in handling dif- 


Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 


Natural Creations, Inc. 

233 Fifth Ave. 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural" 


LE 2-2377 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 


Thomas Pace Co., Inc. 
506 West Broadway GR 7-0778 
ARTIFICIAL FLOWERS & XMAS TREES 


Decorative Display Novelties 


Sell to Jobbers Only 





ferent types of parades and the problems 
Mention is made of his friend- 
ship and association with Francis Messmore, 
who 1s in a related field with 
& Damon, New York City. 


encountered 


Messmore 


Tubin On Vacation ae 
In Far East 


eddie Formo 
Displays, Burbank, Calif., writes from Tokyo 
that he is in Japan on vacation and having a 
wondertul time. He may announce his re- 
entry into the display field at a later date. 


Tubin, tormerly owner of 


The Display Equipment Corp. 
147 West 37th St. BR 9-8450 


Manufacturers and Distributors of Exclusive 


CORONET & WINDSOR 
MANNEQUINS 


Louis Schneider Corp. 
& East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGES 


Display Decorations and Novelties 





Fashion Museum 
16 West 77th Street 
CHARLES LEDERMAN, HISTORIAN 


Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 
promotion. Ask for information. Recommended by 
N. R. D. G. A. 


TR 3-9103 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 














P.B. of New York, Inc. 


(subsidiary of B. B. Butier Mfg. Co., Inc.) 


Genuine “PEG-BOARD" Products 


Perforated panels and metal fixtures to help solve 


Frankel Associates, Inc. 
56 West 45th St. MU 7-3434 
DISPLAY FABRICS & ACCESSORIES 


732 S. Wabash Ave., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 


When in New York 


e = 2 ae 


122 East 27th St. MU 4-1616 





your display problems. Visit our showroom. 


1! West 42nd Street OXford 5-0088 | 
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It’s Always M 


Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 
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D. G. Williams, Inc. 
498 Seventh Ave. LA 4-4069 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 


RKET WEEK in New York 


t- 
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Beauty achieved in the in- 
genious use of basic materials, 
such as wire, wood, plastic, steel, 
foliage, paper, fabric and foil produce 
the display properties that make sales 
\ easier for retailers everywhere. 
And in New York, display center 
AY of the world, these display 
N\{ 


specialists await your visit 
during Market Week. 
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THROUGH THE LOOKING GLASS bility for blankets that are individually 
housed to minimize handling. The customer 
sees all the colors, she can feel every 
blanket. But if she does disturb the stock, 
she disturbs only the one blanket she is han- 
dling — not a whole stack. 

Impressive is the word for this massed 
display of shower curtains — impressive 
variety, impressive visual presentation. With 
tags attached that give facts and prices, such 
a shower curtain arrangement presents a 
solid selling front. The customer sees one 
of every shower curtain in stock, and every 
| . a pattern in every color. And as an aid to 

But in this store’s blanket and shower  @quyick transactions, stock is stacked on 
curtain departments visible stock 15° shown shelves at one end of the hanging massed 
not only in wide assortment, it 1s also display. 
shown in a manner that manages to stay Raymond Loewy 


[Continued from fage 37] 


also, as always, wants to be able to get the 
feel of the merchandise. This see and feel 
approach is desirable for blankets and also 
for shower curtains. Both are large and long 
items, impossible to fold and unfold for 
every customer. And so massed displays 
are in order. Or are they? That being 
just the trouble . . . too often they won't 
stay in order when the customer comes 
around. 


has achieved a wonder- 
orderly. land of shopping convenience for the cus- 

Take, for instance, the “stock and show” tomer and a branch store of functional] 
blanket unit with pull-out drawers. This beauty and design for Bloomingdale’s new 


arrangement achieves visibility and accessi- adventure in Stamford. 
SEHOOLDRES 
Merete Dene Cebees 


Casge Mate Ge rere o 
bods Atel $29 Born NEAR CHARLESTON, S.C.,SAM WAS EDUCATED IN THE NORTH 
G6. ee. Gates Pa ea asa | bur IS STILL SENTIMENTALLY ATTACHED TO THE SOUTH. IN WORLD 
WAR I SPENT TWO YEARS AT CAMP 
SHELBY, MISS.,IN THE ORDNANCE 
DEPOT, ON MACHINE GUNS AND 
SPRINGFIELDS. 


AD-SPOT snaps 
on to all stand- 
ard card holders 
































IT WILL 
STULL BE P 


@ Cuts down sign shop expenses : ag tM Business CAREER DEVOTED CHIEFLY 
by savings on labor and ma- Eb ee TO SALES, ADVERTISING, AND KINDRED 
terials s 2 a if ENDEAVORS, WITH EXTENSIVE TRAVEL- 

@ Creates more effective sales wa. ie ) # ING. IN SCHOOL, HE TOOK PART IN 
cards while retaining reguiar ce \ i so F FOOTBALL, LACROSSE, ANO TRACK, 
cards SS 4 F LATER SETTLING FOR GOLF, TENNIS, / 

DOZENS OF OTHER USES... Size range on ms - AND WALKING. HOBBY: COLLECTING “, 

Seow Sees, Suiian, Sater tanth Shane Nie 5 THEATRE PROGRAMS OF SHOWS HE / 

ete. ...THE ee FOR INTERIOR uw <4 : HAS SEEN we PAST 30 YE 


ADVERTISING. 


ma 





512’ Diameter... Chrome Plated 


$9.50 perDoz. $75. per 100 
$350. per 500 $650. per 1000 


DIE-CUT CARDS in white, green, 
buff, lemon yellow, blue, emer- 
ald green, azure, cardinal, coral. 


$1.50per100 $13.50 per 1000 
All prices F.0.B. Oakland, Calif. 


ILD.E.A.S. Walincted 


3541 PERALTA ST., OAKLAND 8, CALIF. 





R-TEX CO., NEW YORK CITY 
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CLEAR PLASTIC FIXTURES 


/ Weadquarters \ ~~ 
for dependable displays! \ 


For functional, sales-producing equipment 
of all kinds ...including Vizusell, our flexible new 
system for store-wide visual selling! 


Darling’s spacious sales offices and showrooms 
in New York, Chicago and Los Angeles are capably 
staffed and equipped to serve you at all 
times. Feel free to drop in anytime and talk 
over your display problems with 


our friendly and experienced 


WOOD FIXTURES 


personnel. 


DISPLAY FORMS 


SALES OFFICES AND SHOW ROOMS 


NEW YORK... 


Suite 735 Marbridge Building, 47 West 34th Street 
(across from Macy’s ) 
This trademark is your assur- 
ance of fine quality display 


merchandising equipment CHICA GO... 


Franklin Building (2nd floor) 
222 West Adams Street 


LOS ANGELES... 
1001 South Figueroa Street 


Market Week-N.A.D.1. Convention 


NEW YORK — JUNE 19-23 


Be sure to visit our air conditioned ? ). 
New York showrooms (see 
address above right) when in town 


olan iutela 4-3 mead.) 4 L. A. DARLING COMPANY, BRONSON, MICHIGAN 


DISTRIBUTORS IN MOST PRINCIPAL CITIES 








DISPLAY AT SATER'S 
in WROUGHT IRON [Continued from page 39] 
it is Design and Finish best results. Without it creative work 1s 


inhibited.” 

Since Sater’s has not had large special 
that create SALES! ; na 
promotions, the interior displays have been 
. relatively simple. On the first floor on one 


Thall . ° side, overhead, are display panels and on 
ee - redial . aay y - ACLE the other two are two large shadow-boxes. 
Original Design Plus a MIR The decorative motifs are used to mark 


FINISH. Does not rub or chip off. seasons and special days. 


; At Sater’s adequate provision is made for 

See your jobber H 128. PEDESTAL TABLE eS eee eee ae eee 
FOR CREATIVE DISPLAY storage of permanent props in two ware- 

with or without glass. | houses. One is across the city, the other is 


Packed in sets of 3. rr - , , are ¥ , 
We offer the most comprehensive line of more within SU teet of the store. Seasonal and 


THALL NOW OFFERS 


than one hundred de-luxe items ‘or Millinery— props for special promotions are brought 
Ready To Wear—Shoes—Specialty Shops and De- from the distant warehouse to the one 


partment Stores nearby as the time for their use approaches. 


At the back of the shop McWhorter has 
You are cordially invited to visit our new en- considerable additional space. 
larged showrooms during Market Week. 





In summarizing his main ideas of display, 
McWhorter said, “Display is the art of pre- 


: senting merchandise in such a manner as 
The Li to create a desire or to suggest a need for 
3 ai PLASTIC ENGINEERING CO. 153 Chambers St. the merchandise.” 


McWhorter has been active in display 
work for over 15 years. He came to Sater’s 
about two years ago and since that time 
has created innumerable interesting and 
original windows. 


Gold Mine Of Ideas 
In Williams’ New Show 
<EED fe RATTAN =| Number 41 in the inspirational series of 
| semi-annual shows staged by “Dot” Wil- 
liams opens June first at D. G. Williams, 


IN FASCINATING 3 | Inc., New York City. | The new 1954 produc- 


tion, “Dot's Gold Mine,” promises to out- 

NEW TREATMENTS | glitter anything done before. The incoming 
Indian influence in fashion will be shown in 

a Taj Mahal setting, with huge gold palm 

trees. Children’s back-to-school apparel ap- 

pears in a scene dramatizing the legend of 

See us during June Market Week at the goose that laid the golden egg. Another 

the Hotel New Yorker, June 19 to | charming setting Is of an elegant restaurant 


‘ in San Francisco during the gold rush. 
June 23. We'll be in Room 531 as There also will be a tremendous gold- 


always. Stop in and say Hello. ail | branched candelabra, a pot of gold at the 





Manufacturers of Plastic and Wrought Iron Display Fixtures New York 7, N. Y. 








end of “Dot's” rainbow —a golden oppor- 
tunity not only for display directors but 
for all store executives to fill themselves in 


a8 | on the likely trends in display for 1954's 
| third and fourth quarters. 
a. Mary Brosnan is contributing quite a col- 


lection of her golden girls. Three sets of 
3 West 18th Street e New York II, CHelsea 2-6264 her newest mannequins have the faces of 

tamous women. There is a famous actress 
mannequin recently completed for B. Alt- 
man, a famous beauty mannequin done for 
Bergdorf-Goodman, and a famous cover girl 
mannequin for Saks-Fifth Avenue. The 
newest “Durabelle” plastic mannequins will 
also be shown, together with new designs 
in costumers and displayers and the latest 


eases eae PL a A NON 
PAPIE OPPORTUNITY tr Wn te as Pence 
R EXCHANGE | Boyd Gasque Joins 


MACHE For any WANT AD purpose: | Duplex, Philadelphia 


| After covering the South and Southwest 
FORMS POSITION WANTED POSITION VACANT ||, nine dae aa i sr 
USED DISPLAY EQUIPMENT FOR SALE | ai ae - ©. O 


REPRESENTATIVES WAKNTED | Company, Boyd Gasque has resigned in 
order to join Duplex Display & Mfg. Com- 


W. H. WINDOW DISPLAY CO. e | pany, Philadelphia. He will cover the same 
119 Ave. D New York City 9 | | | $0 Per Column Inch— CASH WITH ORDER | | territory as before, carrying basics, sign 
| papers, and novelties. 
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NEW WIGS FOR MANNEQUINS 


5 Maowkin NGS * 


AZ 
a ey \ 
e- Afi) poy is ;S . 


STYLE NO. 101 


~ i ia < » @ GLAMORIZE YOUR 
, a MANNEQUINS WITH 
BEAUTIFUL MAN-KIN WIGS. 


A @ ALWAYS LOOKS NEW \\ < \\ 
SA AND FRESH. COLORFAST \ 
WN | AN \\ 


AND WASHABLE. 


STYLE NO. 103 
@ LONG LASTING — WILL NOT 0 
’ Patented 
DISHEVEL NOR DETERIORATE. Man fin 


Wigs Have Been 
Purchased by 
Leading Stores 
and Chains 


ALL PURPOSE — 
PRODUCTS CO. 


354 West 44th Street 


LABORATORY TESTED Be ed =>\ Silas Mihai a 


; Cee 





thefiiryanmuuch Packaging At Sears 


EARS, ROEBUCK & CO. has built its through self-selection. The customer's de- 
entire packaging and labeling program © sire to buy quickly, they pointed out, accen- 
around the customer— with material tuates the necessity of a sharper, more di- 
henefits to the company, Sears speakers rect approach to the packaging and labeling 
reported in a half-day summary of their program. 
packaging merchandising methods during A package must accomplish five things, ac- 
the Packaging Conference held at Atlantic cording to the Sears representatives. It 
City in April. “What we have given in must identify, inform, sell, protect, and edu- 
terms of shopping convenience to our cus- cate. Through proper copy and planning, 
tomers has been returned to us in the form packages and labels can help the salesperson 
of better customer satisfaction and some- find the correct words to help him in selling 
thing in which we are all interested — in- and trading up, they pointed out. Each 
creased sales and profits out of space.” clerk can become an expert on many techni- 
Findley Williams, manager of national cal or complicated items if the package 
store planning and display, served as chair- itself carries the information he needs. This 
man of the Sears presentation. Other par- technique enables the salesperson to sell 
ticipants were C. W. Harper, manager of more and better satisty customers. 
c.. Wrought Taela) the informative packaging and labeling In Sears’ business, they said, informative 
division; G. R. Berger, head of basic re- tags and labels are equal in’ importance 


STITIE -Q- Namel search and development; Miss Cal von to packaging —if not more important. As 


Huben, visual merchandiser, soft line de- — silent salesmen constantly at work, they can 

{| t ) k bs partment, and W. G. Warren, copy chiet, support the salesman’s personal selling ef- 
| ac aire informative packaging and labeling division forts or fill in in his absence. Tags, seals, 

4 Merchandising of consumer goods, of and labels tell an authoritative, consistent 


which packaging and labeling are integral = selling story that doesn’t depend on the 


‘4 _ , , - : , , * , ° ° o ee ° ° 
Yes, now you can give any display cre parts, is entering an era of transition, the moods, memory, or mannerisms of the sales- 


tion the “modern touch” with a simple}, 


touch of a lever! Use’Spray-O-Enamel | i 
Wrought Iron Flat Black,” the new shopping centers has changed consumer With the label the customer carries home 


paint sensation by the makers of the -4 ‘ _ shopping hours, (Sears retail stores do more complete instructions for use, which will 
Ist aerosal spray paint. Sprays di- 445 than halt their business in less than 12. mean greater satisfaction with the purchase, 
rect from can, dries to a soft, non- 4% hours of the week, namely Saturdays and and a printed assurance of quality. Proper 
glare black finish that gives wood «age ; evenings) and thus forced retailers to rely use of cautions, warnings, and other limit- 
> | on the ability of the product to sell itself ing information, intended to prevent possible 


Sears speakers said. The trend to suburban _ person. 


mentary look. Ideal for >: : 
new or refinishing, wos Ss ra 6 ae ee aca aati ef ree Ores pe a 7 ; eg 
Write for full). ~ ee ae 


details todays, 


Spray-O-Namel Mana-Skin Spray-it-Snow 
Brushless Paint Kolor Flock 





ILLINOIS BRONZE POWDER CO. 


2023-DW S. CLARK ST., CHICACO 16, ILL. 








DY-O-RUG 
FOR COLOR MAGIC 


The Perfect Dye for Display Purposes. 
Saves Time—Saves Money—Easy to Use. 


SX 


WO Wy 
Y | 


Get color harmony or renew worn, faded carpets 
without removing from floor. Also wool fabrics, 
draperies, etc. 


\S 


Easily applied — Ready for use next day — Pint 
covers 108 square feet — 14 colors. 


PRICE — All colors $2.29 pt. — Black $3.00 pt. 


HELMS CHEMICAL CO. 


BROOK, INDIANA 


N 














WHEN WRITING ADVERTISERS e 
PLEASE MENTION DISPLAY WORLD e "What else did you want on this eiseisindt™ 


DISPLAY WORLD 





SEE THE «BLISS WHITE CHRISTMAS” 


(more selling iaeas per foot than ever shown betore) 


20 YEARS OF SHOWMANSHIP 


in action in the most modern display plant in the country 
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DURING JUNE MARKET WEEK 
June 19-23 
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at BOSE PL BP 


DISPLAY CORPORATION 
DIVISION OF VISUAL 


MERCHANDISING 
be-21 32nd ST.. LONG ISLAND CITY 1, N. Y.. EX 2-3890 


Oniv 15 minutes from mid-Manhattan 





misuse by customers, will cut the company’s 
exposure to public liability to a minimum, 
it was pointed out. 


PLAY | Pe Sears’ emphasis on the customer's point 
OTHER DIS 4 of view has led to a complete reversal of the 
[aN a : normal relation between advertising and 
— a “a ~_ a ' packaging, the speakers said. Formerly 


what the ads said was transferred to the 
n é, d : labels or packages. Now Sears has de- 

when produced of & ) ¥ : packag has « 
/ | cided that since the real goal is buying 


action at the point-of-sale, it is more logical 

to start a selling theme there, then carry 

: that message forward into other forms of 
' merchandising and display. 

The total merchandising picture into 

which packaging fits also involves space 

and selling fixtures. Stores are just so 

| large, selling floor space is limited, and the 


IC fixtures on the selling floor have certain 
THERMOPLAST a\ 3 = re. definite sizes. By proper allocation of space 


to each line and item of merchandise, based 


i pRAPE and VACUU ena . on their sales potentials, this limited space 
M CHINE FS —- oon can be put to the most productive use 
| FORMING A _— sii possible. 


Space must be matched to volume, fixtures 
to space, and finally merchandise to fixtures. 
Aa b." a | i | It is the wedding of the fixture and the 
— , . package that leads to more sales, more 
3 profits per square foot, and more conveni- 
To make a full round all plastic repro- rigid, permanent displays with 3D realism @& | ence to customers. 

duction of the Schenley Decanter—in au- and facsimile accuracy. Produce illumi- | Whenever possible, they advised, fixture 
thentic detail, was the problem presented to nated and non-illuminated signs, posters, | conditions should be taken into considera- 
the Majestic Creations, Woodside, L. L, by displays, containers, letters, trademarks, | tion before packaging an item. By proper 
the Schenley Distilleries. The AUTO-VAC : ble | | dis planning of package size and shape relative 
Process was applied to the problem! Result? re to the fixture on which it is to be presented, 
A detailed Jumbo replica, 26” high, 141,” plays, profiles, exc. | Sears has made packaging a factor in the 
wide and 5” deep. AUTO-VAC Machines handle sheets | saving of space, they said. Proper packag- 
With small initial investment and un- from .005” to 4%”. Various standard ma- §@ | ing allows condensing of merchandise as- 
skilled labor an AUTO-VAC permits you to chine sizes up to 48"x 72”. Specials upon 2 ; sortments on display fixtures so as to put 
go into immediate production of low cost, request an absolute maximum amount of merchan- 

dise out into easy view. 

The day is already here, the speakers 
emphasized, when an item or group of items 
should be packaged, not on the basis of the 
item itself, but rather on the basis of its 
relationship to other related items and the 
methods by which it must be shown and 
displayed. Often the manner of display 
will automatically determine the pattern for 
arranging elements on a package or label. 
Whatever your problems, investigate the Versatile AUTO-VAC Packaging must, they said, become an ele- 


ment in the construction of a complete 
UT =VAC COMPAN Y merchandising picture rather than an indi- 
idually plz ‘1d item. The package en- 
2120-7 POST ROAD FAIRFIELD, CONN. vidually planned item le package € 


gineer must be a merchant as well as a 
Pioneers in Development and Manufacture of Vacuum Forming Equipment 














specialized engineer, designer, or copy writer 
| —and a merchant familiar with this new 
Visit hsto¥es Exhibit, Bootn 706, Plastics Exposition, June 7-10. type of selling. 








Packaging and labeling, they declared, can 
work miracles in merchandising. They 


' a FIXTURES f cited “Terpoline” and “Charcoal” lighter 

Of ( e BOAR) | or fluid as examples of new products that were 
e rae introduced entirely by packaging, without 
a“ Pa aa IMMEDIA TE DELIVERY supporting advertising, and won immediate 


sales. By speeding self-selection in hosiery 


No Order Too Big or Too Small....... packaging, Sears was able to pick up added 


Every Order Receives Same Day Shipment sales. Sears’ packaging of fishing tackle 
set a mood for enthusiastic action and 














We stock a complete line of genuine Peg-Board fixtures for %"' and 1%" boards doubled in brass to organize a broad as- 


. save delay and order your fixtures from LADON. sortment of items. 


For gift merchandise, tags and booklets 
Serving the display industry for over 2! years can do “secondary” selling. Improved pack- 
aging of sheets and pillowcases has brought 
new economies with increased sales oppor- 
tunities. Many items that normally are con- 
sidered to require a high degree of personal 


730 SOUTH WABASH AVENUE, CHICAGO 5, ILLINOIS salesmanship — for example, rose bushes — 
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ITS CLAIM TO FAME 


UPSON °*/16"" PANEL 


For displays of all kinds there’s 
nothing quite like Upson 3%,” panel. 
It’s used in such famous studios as 
Product Presentations, Ivel, and 
Rappaport. Why? For one, it takes 
paint beautifully, one coat of oil, 
tempra or lacquer covers. And it’s 
so easy to work, too, saws like 
wood, offers greatest strength for 
its thickness. Sizes: 4’ x 6’, 7’, 8’, 
9’, 10’, 12’, 14’, 16’. Be sure to 
order by name—Upson 3” Panel. 


UPSON STRONG-BILT PANEL 
strong boy of the troupe! PEG-IT PANEL 


When extra backbone is needed, ee Se hangs - higher profits 
specify Upson Strong-Bilt Panel. 34 Sater Pre-finished in lustrous lac- 
More, it has the same thirstless ae rege: : quer, and priced about the 
painting quality that distinguishes 5 . Se same as ordinary unfinished 
all Upson Panels. Ideal for mount- 4 | ee panels. Two thicknesses, 
ing murals. Standard sizes: 4’ x 6’, . : 

8’, 10’, 12’, 16’. Giant sizes: 8’ x 12’, 

14’, 16’, 18’. 


EASY CURVE PANEL ee Gives you freedom from 
for fresh ideas Ce preformed shapes. A dur- : ure ws a 
able panel, bends itself to high style for higher sales 
your imagination. 1/10” Contemporary. Stunning Upson 
thick. Striated Panel won’t crack, shatter, 
splinter. Paints beautifully. Full 
14” thick. 


for complete details mail this coupon... 


CUT-OUT LETTERS ” UPSON THE UPSON COMPANY 
for everything throm UPSON a PANEL 225 Upson Point, Lockport, N. Y. 
~ ~ jack of all trades Check one or both squares. 

| oo Master of all, too. Here’s a durable Please send free information on Upson *i«” Panels. 
fiber panel with unbelievable ieieeeilh Meakin 
strength. An outstanding example (Nome of product) 
of Upson’s complete line of panels for ies 
displays. Sizes: 4’ x 6’, 8’, 10’, 12’, 16’. — 


Nome of Firm 











No limit to sizes, 
finishes, and shapes. 
Special quotations 
on inquiry. 








‘MAY, 1954 

















ou are cordially invited 
to inspect our new line 
of mannequins during 


JUNE MARKET WEEK 
JUNE 19-23 


in our showrooms 
203 WEST 33rd STREET 
TEL.: CHICKERING 4-5977 


TERO, INC. 


Manufacturers of Mannequins and Forms 
345 WEST BROADWAY NEW YORK CITY 13 























No. 212 KIDNEY PLATFORM consists of 
2 units. 12° high, 34° deep, 60° Ilona. 
No. 214 CLOUD PLATFORM is 8° high 
30° deep, 48" long. 


MODERN PLATFORMS 


for Your Displays 


These two modern designed platforms are 
constructed of the finest plywoods and 
are very attractive for displaying mer- 
chandise in window or interior store dis- 
plays. They are also used for mannequin 
stands. 

Manufacturers of High Class Win- 


dow & Interior Displays Made #o 
Your Specifications and Color. 


NINA DISPLAYS 


DECORATIVE COMPANY 110 Attorney St., New York City 2 


114 East 32nd Street, New York, N. Y. 











Murray Hifl 4-3376 


| 


can be up-graded and converted to self- 
selection. 

Sears, its speakers said, has organized a 
task force representing packaging, operating, 
and merchandise arrangements to establish 
complete recommendations for packaging 
and labeling requirements. Specific responsi- 
bilities of this task force are to list all 
items that present packaging and labeling 
problems and determine the best way to 
solve these problems; determine the best 
locations for informative labels, size, and 
price on all merchandise; submit a list of 
items that might be priced and labeled at 
the manufacturing source to ease marking 
problems at the store level; study all pack- 
ages and informative labels that do _ not 
meet requirements, and see to it that no 
package conceals merchandise but, instead, 
helps customers by revealing the contents 
either through windows or graphic illus- 
trations; study all merchandise whose pack- 
aging conflicts with the recommended mer- 
chandise arrangement on the fixture; and 
observe customer peak-period shopping hab- 
its to accumulate first-hand knowledge of 
packaging and labeling problems. 

Eventually, they said, this task force hopes 
to achieve a scientifically engineered method 
ot ideal packaging and labeling, constantly 
geared to changing merchandise and shop- 
ping conditions. 

Not all retailers, the Sears men conceded, 
are in as good a position as Sears to bring 
together all the phases of merchandising 
and packaging from the source to the final 
sale. However, they suggested, manufac- 
turers —if they can acquire a better knowl- 
edge of the problem of the customer — can 
greatly help the retailer to accomplish these 
objectives. 

The need for taster selling techniques is 
going to be accelerated in the years to come, 
they predicted. The package engineer will 
need a better knowledge of operating pro- 
cedures behind the scenes in receiving, 
marking, and stockkeeping. 

With the rapid growth of quick service, 
the importance of merchandise identification 
throughout the store becomes increasingly 
great. Formulas for quick identification of 
items and lines, and = standardization of 
principles that lead to orderly arrangement 
will play a major part in the future of 
packaging and labeling, they said. 

Many items are impossible to price-mark 
because of a lack of package engineering, 
they commented. This poses a number one 
problem because price-marking of every 
item, no matter how small or insignificant 
the product may be, is vital in a store using 
self-selection or quick service. The solution, 
they suggested, may be packaging and label- 
ing at the source. 

Second in importance among things to 
come, they forecast, is the development of 
uniform elements in packaging and labeling 
that will help the customer make decisions 
faster. A quick review of most stores, they 
said, will reveal that 80 to 90 per cent of 
the exposed merchandise does not show at 
a glance the price, the size, or other perti- 
nent information needed to make a quick 
buying decision. For example, it has always 
been industry practice to put labels and 
identifying marks inside garments, yet for 
quick selling they should be on the outside. 
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How to Erect Better Exhibits at Lower Cost 


New Deca-Jorg Joints Open New Avenues to More Effective Displays 


Erecting effective displays that win extra atten- 
tion and extra sales at fashion shows, trade shows, 
exhibits and conventions are all too often a costly 
and time-consuming proposition. New Deca-Jorg 
joints open new avenues to effective selling dis- 
plays to cost-conscious displaymen. 


Using the regular 30 in. 15 in. 744 in. and 3%, 
in. carbon steel Deca Pole modules. the seven new 
Deca-Jorg joints enable you to erect exhibits, 
booths and backgrounds of your own design and 


creation quickly, easily and economically. 


peer Sas nen rmaemeere sep G 


No matter what the design or size, the struc- 
tures are easy to set up ... no skilled labor or 
special tools are needed. When you dismantle 
the unit. the parts can be used over and over 
again. Where the same exhibit is to be used for 
more than one show, the dimensions can be 
changed to fit each new exhibit area by merely 
interchanging the four different size modules used 
in the construction. Most important of all, all the 
parts used are economically priced. Using regular 
Deca Pole modules priced from $1.60 to $3.90 
each and new Deca-Jorg joints priced from $1.35 
to $2.40 each, this new method can substantially 
lower your exhibit costs. 


m ie ME. ~ 
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Before you plan your next fashion show, trade 
show. exhibit or convention, investigate the many 
advantages of using new Deca-Jorg joints. Or 
better still, see the new Deca-Jorg joints in use 
during the N.A.D.I. Show. You'll find them on 
the new Lobby Mezzanine of the Hotel New 
Yorker from June 19th thru June 23rd. 








New 


Kk +o 


AD-5—T Drop L. AD-i—Drop L. , MS-36E—5 In. Sleeve. AD-6—Insert. AD-2—L. AD-3—Cross. 
Each $2.40 Each $1.95 Each $1.95 Each $1.70 Each $1.95 Each $1.35 Each $2.40 





























See the New Deca-Jorg Joints in Use on the 


New Lobby Mezzanine—Hotel New Yorker—June 19th-23rd 


Or Write 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 
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The big names in retailing, stores with nation-wide reputations, employ Mitten’s Letters 
to put character into their sign and display work. Hard-hitting sales messages such as the 
one illustrated above are made with Mitten’s Letters. At stores such as Bullock’s, Robinson’s, 
Stern Brothers, Rich’s—where outstanding displays are commonplace, you'll find Mitten’s 
Letters playing a featured role. Along Fifth Avenue B. Altman, Franklin Simon, Russek’s, 
Peck & Peck constantly use Mitten’s Display Letters. They use them with all kinds of 
displays, with every type of merchandise and in almost all store departments. It’s with good 
reason that America’s better stores choose Mitten’s Letters. 

Mitten’s Letters are designed for flexibility. The fourteen letter styles are designed to 
work together in countless combinations. serving two purposes at all times: First, to decorate 
through their modern, yet classic beauty of line and form. Second. to emphasize a sales 
message by their clear, readable simplicity. 

Mitten’s Letters are adaptable for use on a variety of backgrounds from shimmering 
satin to the roughest concrete, depending on the effect you wish to achieve. Their depth of 
relief gives beauty and readability to the message. and by using side, direct or background 
illumination, dramatic effects are easily obtainable. Mitten’s Display Letters are less expensive 
than wood or plastic cut outs, are much more attractive and are ready for instant use. 


For complete information and prices, write for Broadside No. 27D 


Manufactured by 


Mitten's Display Letters, 2 West 46th St., New York City 19, or Redlands, Calif. 
Distributed by 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. 





| modern elements in 


ST. LOUIS 3, MO. 








FOIL—FOIL PAPER 


PUFFING FOIL — BASE METAL — FOIL BOARD 
All Colors 


Printed Patterns -—— Striped Patterns 
New Christmas Patterns 


25 — 50 — 100-Foot Rolls — Ream Rolls 


SAMPLE BOOKLETS ON REQUEST 


ALUFOIL PRODUCTS CO., INC. 





15 FERRY STREET 
NEW YORK 35, N. Y. 
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Modern Display 
In Vienna 
(The following description of display 
conditions in Vienna has been re- 
ceived from Karl Kocevar, art di- 
rector of A. Herzmansky’s, Austria's 
largest department store. Ed.) 

Vienna’s origin goes back to a founda- 
tion of the Romans, called Vindobona. Later 
on she became the metropolis of a great 
monarchy. She is a cultural center in the 
heart of Europe, with marvelous art col- 
lections. Now Austria is a small country 
again after she had to go through the 
crises of two wars, but has remained the 
same beautiful country which attracts every 
year thousands of foreigners from all over 
the world. Vienna, the metropolis with 
two million inhabitants, is embedded in the 
lovely surroundings of the Vienna woods 
and the famous river Danube. 

Vienna is visited by foreigners at all 
seasons of the year and the principal shop- 
ping streets, the Karntnerstrasse which can 
be compared—on a small scale — with 
Fifth avenue of New York City, as well 
as the Mariahilferstrasse, the Broadway ot 
Vienna, are at a high level with respect 
to the window display. The window dis- 
play shows the special taste of the Vien- 
nese designers and can easily compete with 
Zurich in Switzerland. Sometimes the dis- 
play is based on the hundreds of years 
old tradition of the city, which is appealing 
in advertising and forms a contrast to the 
display. 

American business men who visited Vien- 
na within the ERP program during the last 
years, and especially during the time of the 
Viennese festival, praised the window dis- 
play which expresses the originality § of 
this town and country, and said that they 
were able to add some interesting new 
ideas to their knowledge in this field. 

In consequence of the lack of money 
caused by the conditions after the two 
world wars, funds are placed at the 
displayman’s disposal for this kind of ad- 
vertising. Therefore we have to be 
play director and designer in one person; 
besides there is want of people in 
this field. have to improvise with 
small means and on the other hand to bring 
effective designs. 

If there would be large funds available 
for display work and interior design in 
Austria it would be possible to create such 
splendid and dramatic 
you show in America. 
current 1s expensive in 


less 


dis- 


also 
Also we 


display designs as 

Also the electric 
Austria and there- 
fore the use of spotlights is limited to some 
extent. 

Though we have to struggle with 
difficulties, we do our 
rate work and to 
reputation. 


Various 
best to do  first- 
extend our well-known 


Own Business Opened 
By George Janiga 

Formerly display director for the Vander- 
mast stores in Santa Ana and Alhambra, 
Paniga has established his own 
display business in Orange county, Califor- 
nia. In addition to display, he will also 
specialize in interior decorating. He has been 
retained for the two Vandermast units men- 


George Bb. 


tioned above. 
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nin | 
our showroom will be 


4 ready for your inspection during 





JUNE MARKET WEEK 


) JUNE 19th TO THE. 23rd 


david hamberger, inc. 
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NEW! No. PBS-G 


This hanger is specially designed for off-the- 
shoulder and wide-neck garments. Holds 
them securely without abuse. 


@ TEMPERED STEEL SPRING CLIPS (holders) 
with protective rubber cushions: Eliminates 
metal contact with garment. 


x & "HANGERS... that’s all!’ % 


IMPROVED No. SP-R 


New improved HEAVY GAUGE nickel-plated 
steel clips featuring: 


@ 4 COIL MUSIC WIRE SPRING—outlasts 
all other types. 


@ NEW GREY RUBBER CUSHIONS (also 


available on any of our other style hangers.) 


Barney Fi 


Sinc 28 NORFOLK 4 STREET NEW YORK 2.N Y ORchard 4-1780 








SIMPLE ADDITION: 
. + 


iT ADDS UP! 


BUTLER’S 


colors seamless 


+ 


colors textured 
seamless 


4. 


colors seamless 
4 showcard 


colors bricks 


(Embossed Seamless) 


Smart display buyers avoid 


‘ 


paper 
they know what to look for 


‘waste’... because 


... basic, sunfast, seamless 
display papers that are al- 
ways easy to work with... 
always full of “LIFE! It's the 
ONLY fully COLOR COORDI- 
NATED line of Display Papers. 


aR coo mie 


(2) more 


OPPORTUNITIES 
FOR SMARTER DISPLAYS 





110 Years of Paper Research and Merchandising 


Peer eee eeseeeeeeeeee eu e888 % 


BUTLER PAPER NEW YORK CORP. 
655 Medison Ave., New York 21, N. Y. 


Please rush me my FREE copies of your NEW 
1954 Catalogs of, Butler Sunfast Showcard, 
Butler Sunfast Bricks, Butler Sunfast Seamless 
and Butler Sunfast Textured Seamiess Papers and 
the name of my nearest authorized jobber. 


NAME_ 








FIRM NAME 





ADDRESS 





CITY ZONE..__STATE. A4g 


“Tt ?trtrtititritititititititittttL!lLFlLLlLCer. 
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> TO HE 
FINE ARTS 


has the world’s largest display window 
to contend with — which has its advantages 
and disadvantages. Presentations have to 
be on a colossal scale, which makes possible 
especially striking effects but means 
many problems in planning and installation. 
Displays used have included even a _ full- 
scale bungalow. Due to the time and work 
involved in creating these big displays, they 
are usually left on view longer than would 
otherwise be the case; many are planned so 
they can be adapted from one promotion to 
the next by minor changes. 

In the particular window pictured above, 
Irwin duplicated the facade of a local mu- 
seum, complete to the statue of The Thinker 
in the foreground, as a setting for spring 
wearing apparel. An idea of the size of 
the space involved is obtained by noting 
that 18 mannequins were used, and how 
small they appear in relation to the back- 
ground. 

This display has been awarded the gold 
medal presented by DISPLAY WORLD 
for the best entry received in the publica- 


also 


| tion’s continuing International Display Con- 
| test during the month of April. 


Others to 
win similar medals during 1954 are as fol- 
lows: January, Russell C. Kehrt, Jenny’s, 


| Cincinnati; February, James Gosling, R. H. 


White & Co., Boston: March, Hans Erhardt, 


| Grands Magasins Jelmoli, Zurich, Switzer- 


land. 


—The display pictured above, by Randolph 

Irwin, Sears, Roebuck & Co., Baltimore, has 

been awarded DISPLAY WORLD's gold medal 
for the month of April— 


~ April Medal To Irwin 


ANDOLPH IRWIN, as display director 
of Sears, Roebuck X re Baltimore, 


This is the fifth consecutive year during 
which the contest has been conducted, and 
again is drawing entries from all parts ot 
the world. It will continue until December 
1, and provides 98 different merchandise and 
classifications in which entry may 
Kvery displayman is eligible to 
compete, and it is not necessary to be a 
subscriber to DISPLAY WORLD in order 
to do so. Entry is made by black and white 
photograph, unmounted, and preterably 8 by 
10 inches in size, although smaller ones will 
be accepted. The displayman’s name should 
appear on the back of the picture, together 
with his store, address, and the classifica- 
tion number in which it ts to be entered. 

At the end of the contest, gold, silver, and 
bronze medals will be awarded tor the best 
entry in each classification, together with 
three points for first place, two for second, 
and for third. The person with the 
greatest number of points for the entire 
contest will be presented with a _ beautiful 
gold plaque as sweepstakes award; a similar 
plaque will go to the next highest total, fol- 
lowed by one of silver and one of bronze. 
The monthly gold medals awarded do not 
have any bearing on the final results of the 
contest. 

Top prize winners last year were as fol- 
lows: 

Hermann Schlipphacke, Westdeutsche 
Kaufhof, Cologne, Germany, gold plaque 
sweepstakes award; Harold McLaren, The 
Bon Marche, Seattle, gold plaque; Clement 
Kieffer, Jr.. The Kleinhans Company, Buf- 
falo, silver plaque; and duplicate bronze 
plaques for a tie between Adolph Van 
Hollander, Gimbels, and Tom Comerford, 
Lit Brothers, both of Philadelphia. 


service 
be made. 


one 
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Arrow Authorized Distributors 
invite you to visit the 
Arrow Display Exhibit 

in Rooms 636 and 637 
Hotel New Dorker 

on June 19th to the 23rd 
inclusive at the 

N.A.D.I. show. 

There is always something 
new and unusual 

at Arrow ... wont you 


stop in and see us? 








e e e a complete line of individual 
mechanical displays for 


CHRISTMAS 


Many traditional and popular subjects in a wide range 
of prices to fit the display budget of any store. 


SPECIAL CHRISTMAS PROMOTIONS... 


as always . . . special, custom built mechanical 
promotions for the larger stores. 
SEE OUR COMPLETE LINE DURING MARKET WEEK AT OUR SHOWROOMS 


MESSMORE & DAMON COMPANY 


Designers and Manufacturers of Displays, Exhibits and Mechanical Attractions 


i446! PARA AVERVE, MEW YORK 29. N.Y: 
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Simple as 


Yes, it's easy to take care of ALL your Christmas display requirements by a 


visit to Oltmanns at their "same old stand" — 


& 


HOTEL NEW YORKER 
JUNE 19-24 


Our line for this Christmas season is the finest we have ever offered in nearly 
30 years service to the display field. You will find decoratives, post units, 


set-pieces, props for the w 
promotion job for your store 


You will see a host of superb items, new, different and exclusive at prices in 
line with current display budgets. Be sure to plan right now on making 


rs 


your first stop at Market Week. 


FRITZ OLTMANNS NORMAN OLSEN 


MERLE TICKNOR 


OLTMANNS CO. si... srcw/cin 


PARLORS 
B-C 


THIRD FLOOR 





indow and interior — or a complete Christmas 


PARLORS 
B-C 


RALPH SOPER 





ARTIFICIAL FLOWERS AND DECORATIONS 





1405 DOUGLAS STREET OMAHA 2, NEBRASKA 











TICKET HOLDERS 
Molded of CLEAR PLASTIC 


Pyramid Ticket Holder perfect for small 
point of sale pricing. 


Complete the picture of ultra-smartness 
created with plastic displayers by using 
ticket holders of clear plastic. These 
beautifully molded ticket holders are just 
the thing for soft line display. 


CL 10 Packages of 50... .. $ 7.65 
Lots of 100 i Weds ao 


QUENSELL DISPLAYS INC. 





CL 10 — ACTUAL SIZE 71-23 Austin St. Forest Hills, N. Y. 


SELF-SELECTION KEY-NOTES 
HUDSON'S NEW STORE 


[Continued from page 33] 


attached to the overhead “Trol-E-Duct.” 
This enables the display department to regu- 
late the size of the rooms, direct lighting, 
and provide for an overall pleasing display. 
One large display can be created, or in- 
numerable smaller displays without the use 
of carpentry and with a minimum amount of 
decorating. 

(f) All floor units are in themselves a 
display, due to their design and the self- 
selection principle considered in their de- 
sign. 

Presentation: In the millinery department 
on the middle level, all merchandising fix- 
tures are designed as self-selection displays. 
The bases and shelves are suspended be- 
tween uprights secured at the floor and 
ceiling with stainless hardware. (Colors pre- 
dominating —teal blue and carnation pink.) 
An interesting effect is accomplished with 
the use of sparkle plastic as background for 


| the merchandise. All displays are high- 


lighted with especially designed lighting 


| effects so that the entire department is a 


showcase to the promenade or Mall area 


| at night. 


Examples: Millinery (middle level); gifts 
(middle level): jewelry (middle level); sil- 


| verware (middle level) ; gowns (upper level) ; 


sportswear (upper level); women’s’ shoes 
(upper level). 

(g) Show window display. 

Presentation: Display presented around an 


escalator and framed with backgrounds and 
the department as a further background 


and crowned with a wood grillage and drop 
panel. A shopper standing outside in the 
Mall, looking through the window views 


| the display and the department behind, and 


has the feeling of depth due to the escalator 
well and the overhead grillage. The shopper 
riding the escalator up to this level views 
the display, is conscious of the department, 
and has a view of the Mall area. 

In the areas relegated to special shops, 
the artful use of entrance display conveys 
to the shopper the department he is in or is 
approaching. 

Robert E. Kenney is display director for 
Hudson’s, while John Greene, who has been 
with Hudson’s since 1942, is display man- 


| ager for the Northland unit. The two stores 


tie-in on large promotions such as Easter, 
bridal, and the like, while the every-day 
type of display work is handled by Greene 
on his own initiative. Comments Kenney: 
“We of course keep a budget account on 
Northland, but as far as the over-all picture 
is concerned our buying and budgeting pret- 
tv much adds up under one display opera- 
tion.” 





Sales Promotion Class 


Hears Talk On Display 


Sales promotion at the point-of-sale be- 
comes more dynamic when animation 1s 
added to the sales message according to Ed 
Burnett, sales manager of Gale Dorothea 
Mechanisms, Elmhurst, L. I, N. Y. He 
dilated on this subject during an address to 
the class in sales promotion methods at the 
sernard Baruch School of Business, City Col- 
lege of New York. 
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Robinson New Vice-President 
Of GoldE Mfg. Company 

The association of Jack Robinson with 
GoldE Mfg. Company, Chicago, has been 
announced by Ernest Goldberg, GoldE 
president. Robinson, who will serve as 
vice-president and general manager, is well 
known to the photo industry as president of 
Acme-Lite Mfg. Company, and brings to 
GoldE a quarter-century of manufacturing 
skill and sales experience in the field of 
light projection. 

According to Goldberg, “This new asso- 
ciation heralds the start of an intensive 
schedule of product development, sales pro- 
motion, and advertising for GoldE. We 
are confident that Mr. Robinson’s invaluable 
background and his great familiarity with 
the merchandising problems of dealers will 
immediately be reflected in the accelerated 
marketing of GoldE products together with 
a greatly expanded program for closer 
dealer cooperation.” 





More Space Taken 
By Cook & Meier 

Further expansion has been found neces- 
sary by Cook & Meier, Inc., 159 North 
Michigan avenue, Chicago 1. Another floor 
in the present building has been taken by 
the firm, which now gives the company 
approximately 35,000 square feet of space. 
The metal department has been greatly ex- 
panded and many of the thost modern types 
of production machines have been added to 
present equipment. Several other depart- 
ments have also received more space, and 
one entirely new department has been added. 
Greatly increased volume made the addi- 
tional space necessary, according to Albert 
I). Cook, president. 

Also announced by the firm is the appoint- 
ment of Jack Paul Hakman to the design 
staff. He has had an extensive art and 
design background, having been staff de- 
signer for three years at De Paul university, 
Chicago. He has also worked as a free- 
lance artist and for various summer theatres 
throughout the country. Previously, while 
in Paris and London, he did sets and cos- 
tumes for several ballets and operas. 





Photo Service 
In Color 

Retail Reporting Bureau, 101 Fifth 
avenue, New York City 3, has announced 
full-color reproduction for its “Views & 
Reviews” display reporting service. In the 
past the service has been furnished in black 
and white, supplemented by miniature stere- 
oscopic color transparencies which required 
a viewer in order to see the color. The new 
method provides display photographs ap- 
proximately 5% by 7% inches in size, with 
descriptions of the windows and interiors 
involved. The company expects soon to 
present its store planning and _ interior 
service in the same way. 





New Mannequin Line 
Introduced By Tero 

An entirely new line of mannequins has 
been announced by Tero, Inc., New York 
City, to be on display in the firm’s show- 
rooms at 203 West 33rd street. 
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presents 


THE BEST SHOW 
IN TOWN 


TECHNIQUE 


SHE IT ALL 


IN ROOM 719-72 MARKETW 


HOTELNEW YORKER 
OUR SALESMANAGER 1S: 


—— © GRACE LETT 


RO} We hee 
Eg ol YO”. 


ARIA inc. 404 Sixth Ave. 











Ballou’s 


Glittering products will add 
eye appeal and pep to 
your displays. 


METAL FLAKES 


Brilliant, scintillating, non-tarnishing 
flakes in gold, silver and many colors. 


GLASS TINSELS 


Beautiful sparkling colors — red, green, 
gold, silver, blue, black —five fine- 
nesses. Also pastel shades to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


When used with our special bead 
adhesive for outdoor and _ indoor 
signs, wonderful results can be ob- 
tained at less than '% the cost of 
‘‘glue-on" reflectorization. 


GOLD and ALUMINUM 


BRONZE POWDERS * Singing Yellow 


Greatest possible luster in the correct 
fineness for screen process or any 
purpose required. Send for color card. 





| © put a song in the heart and a gleam — from the ice cream flower pot in the Zodiac 
Write for Sample Card in the eye of every shopper, Neiman-_ restaurant through Christian Diors flower- 


Marcus, Dallas, assembled a complete like cocktail dress of silk gauze and on to 

EDWARD C. BALLOU C0. collection of summer fashions and acces- gift-wrapped packages of daffodil yellow 
sories in “Singing Yellow” and presented — scattered with butterflies. Every shop and 

116 Hudson St., New York 13, N. Y. them recently against a background of salon, every floor in the store —even the 


175.000 daffodils and hundreds of singing austere Man's Store —was under the spell. 

















canaries. The window displays for the promotion 

From the foothills of Mt. Ranier, in were executed by Thelma Malloy, assistant 
Washington, the daffodils were flown to the display director. Twig frameworks covered 
store to line garden paths, to be banked with small vellow blossoms were used as 
under moss-hung trees, flower around giant seen in the illustration. Floors were cov- 
canary cages, and bloom in the windows. — ered with vellow paper, and the twigs, back- 

From the fine designers and manufacturers = grounds, and copy cards bore canaries and 
of the nation, clothes and accessories were butterflies. Other window effects were 
assembled for the store's presentation of achieved by hanging branches covered with 








fashions to sing their way through summer. — yellow sequins, blossoms, butterflies and ca- 
Yellow winged its way through the store  naries. 





EASY TO MAKE 
WITH NEW 3-D CORK LETTERS 


Make your own signs quickly and easily 
with smart new ready-gummed letters. 
Just moisten and stick in place. They 
hold securely. Can be used in natural 
cork color or painted any color. Ideal 
for window display, exhibits, movie 
titles, and advertisers. Twelve type 
faces to choose from! Sizes from 3% to 
t inches high. Buy in 100 or 300 letter 
assortments or just the letters you want. 


Write or phone for samples and catalog. 


GRACE LETTER COMPANY 
5 East 47th St, N.Y. | MU 8-2950 


Garrison Wagner Co., St. Louis. Mo. 
or your local jobber. 
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Response To Ad 
Called "Terrific" 

Wiley M. Crockett, Chester Rakeman 
Scenic Studios, New York City, whose in- 


itial announcement of “Texture-Flex,” the | 
new rubber-like display material, was made | 
through an advertisement in DISPLAY | 


WORLD for April reports that the results 
from the ad were “little short of amazing.” 
He adds: 

“The mailman came twice daily with re- 
quests for the brochure offered. The re- 


quests came from a true cross-section of | 


display and exhibit users nation-wide, in- 
cluding some of the largest national adver- 
tisers (U. S. Rubber, General Electric, 
Westinghouse, Servel, for example) as well 
as scores of stores of every type in cities 
of every size. 

“Some of the inquiries have already re- 
sulted in orders for “Texture-Flex’ ma- 
terials and some very interesting problems 
have been brought to the special produc- 
tion department which specializes in fabri- 
cating specific designs of any type wherein 
the material is practical.” 





Display Clinic Held 
At Ann Arbor 


Under the sponsorship of the National 
Association of Display Industries and the 
Michigan Retailers Association, a display 
clinic was conducted April 20-21 by the 
University of Michigan at Ann Arbor. “How 
better to meet competition by improving 
fixtures, display, signing, advertising, and 
store layouts” was the basis of the meeting. 

Among those taking part in the talks and 
demonstrations were W. L. Stensgaard, head 
of the Chicago firm ot that name; E. W. 
Parmalee, Parmalee’s Department Store, 
Niles, Mich.; Russell A. Stevenson, dean of 
the School of Business, University ot Michi- 
gan: FE. D. Mills, Mills Dry Goods Com- 
pany, Lansing; Howard Backer, Showcard 
Machine Company, Chicago; E. H. Gault, 
professor of marketing, University of Mich- 
igan: L. J. Dwiggins, Reyburn Mtg. Com- 
pany, Chicago; Harry Weaver, display di- 
rector, Demery's, Inc., Detroit, and Robert 
(;. Seymour, director ot business manage- 
ment service, University of Illinois. 
Displays Pay Tribute 
To Freda Diamond 

Tribute was paid to Freda Diamond, 
noted industrial designer and home furnish- 
ings consultant, by G. Fox & Co., Hartford, 
(Conn., and Stern’s Department Store, New 
York City, in special displays recently. 
Using the article on Miss Diamond en- 
titled “Designer for Everybody,” which was 
a feature of the April 5th issue of Life 
magazine, the windows showed her designs 
for mass production in the fields of lighting 
and lamps, wrought iron furnishings, china 
and glassware, and decorators accessories. 





Display Fashion Coordinator 
Added By El Paso Store 

The White House, El Paso, Texas, has 
employed Marion Gill as fashion coordina- 
tor for display. She was formerly an art 
student at Texas Tech. The position is 
an innovation for the store. 
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the newest and 
best in 


e WROUGHT IRON 
and BRASS 





e DISPLAY FIXTURES 
and our popular 


e GARMENT RACKS 
durin 
JUNE MARKET WEEK 


Room 630, Hotel New Yorker, June 19-23 


CITY DISPLAY, INC. 


43-12 Queens St. * Tel.: EXeter 2-4040 * Long Island City 1, N. Y. 











resh, new merchandise — backed up with 
bright, original displays by Hulsizer — means 
BIGGER SALES for your 1954 Holiday Season. 


en etapa Holly ... Pine... Plastic . . . just name it! 
fees ak Slane We've fashioned exciting new displays in tra- 
facture of Distinc- ditional Christmas greenery . . . PLUS striking 
++ mane Mafe- new numbers in the modern motif. These out- 


standing displays — the finest in our 5l-year 


history — will be ready June |. 
| O WRITE US TODAY — SO THAT 
| OUR REPRESENTATIVE CAN 
| CONTACT YOU. 
| 
| 422 E. GRAND AVE. * DES MOINES 9, IOWA 


101 





SCREENS 


SHOJI SCREENS 


Adds an Oriental touch of beauty to rooms. Used 
for background or home decoration. Made of 
natural finished wood, hand finished. 6° x3' single 
ponel: 6'x2' double panel; 6'x2' triple panel. 


FOR 


> ’ ; | 
, 











BAMBOO SCREENING 
6' x 6' with |" flat bamboo 


New and excellent material for background 
or back drops. 


EVERY DISPLAY... 
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BEADED DRAPERY 


Made of shiny glass beads in 
delicate pastel shades. 
24" long and 36" wide 
72" long and 36" wide 


WRITE FOR COMPLETE PRICE INFORMATION 


MIYA COMPANY, 


INC. 


39 EAST 28th STREET 
_ fee | 3 ee 


Manufacturers and Importers of Artificial Flowers and Oriental Goods 








SEE OUR SHOWING 


ROOM 726 


HOTEL NEW YORKER 
JUNE 19-23 


We'll be looking for our many good 
friends for whom we have a beautiful 
new line of Fall and Xmas items. 


Park Lane Fabrics (Co., Inc. 


45 E. 30th St. New York City 16 














* In 1/2 Ib. Flat Boxes 
* Steel Nickel-Plated 


(50 lb. Min.) 7 iy) ¢ 
6. 


. # 1b- £17-$20-f24 
SEND $1 for 11b. SAMPLE 
S L. KAYE CO. INC is0 sominc St. s vYiam ¥ 











USE THE 


OPPORTUNITY 
EXCHANGE 
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LOS ANGELES DISPLAYS 


[Continued from page 45] 


“T'll tell frankly, it was quite an 
experience to be stopped on the street and 
have competitive stores and other display- 
men congratulate me,’ he went on. “We 
even received fan mail and people came in 
off the street just to congratulate the sales- 
men even though they didn’t buy anything 
~simply to say that these were the finest 
windows they ever saw. This sort of thing 
went on day after day.” 

Analyzing the reasons, Tilner figured it 
must have been the color impact, plus the 
accumulative impact of window after 
another —the size of it must have added 
to the spectacular feeling, for the total 
length of all of the windows devoted to pink 
stretched out to approximately 150 feet along 
Wilshire boulevard. “The truth of the mat- 
ter is that when I[ was putting in these 
windows, it didnt occur to me that they 
were going to be sensational,” Tilner re- 
lated, “because I was looking at them indi- 
vidually. Each window was rather simple. 
It wasnt until we had all of the windows 
completed, unveiled and ‘in the pink’ that we 
realized we had something big.” 


you 


one 





Greenfield Joins 
Irwin Industries 

Formerly of Omnitex Metallizing Corpor- 
ation, New York City, Leonard Greenfield 
is now associated with Irwin Industries, 
Inc., 440 South Washington avenue, Dunel- 
len, N. J. The firm specializes in silvered 
plastics, metals, and glass. 


Schneider Joins Thall 
As Sales Manager 

Sam Schneider, formerly vice-president in 
charge of sales and production for Acrylite 
Plastics, Inc., has been appointed general 
sales manager of Thall Plastics Engineering 
Company, New York City. A disastrous fire 
at Acrylite made it impossible for the firm 
to remain in business, and Thall is now 
manufacturing the entire line of plastic and 
wrought iron display fixtures. Thall has 
added more than 100 items to its wrought 
iron line on display at the firm’s newly en- 
larged showrooms at 153 Chambers street. 





Fay And Berman 
Form Company 

Morty Fay, for many years a display fac- 
tor, and Alfred Berman, formerly associated 
with National Hanger Company, New York 
City, have formed a corporation to be known 
as Morty Fay Displays, Inc. They will 
have a new, large showroom at 851 North- 
east Second avenue, Miami, where they will 
show mannequins, racks, and all kinds of 
displayers and garment hangers. The com- 
pany’s specialty will be the line of L. A. 
Darling. 





Leonard Added 
To Sales Staff 

Resident Display, Inc., 100 Charles street, 
New York City, announces the recent addi- 
tion to the sales force of George Leonard. 
He will cover the New England, New York 
State, New Jersey, and Canadian territory. 
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¢ mee een em me No. 834 incur) PORTABLE BASE LIGHTING UNITS 
A simple, inexpensive method of adding the dimension of color to display 
lighting. Accommodates either R-40 or PAR-38 Bulbs. 





90° vertical, 350° horizontal adjustment. “Stay Put.--At Any Angle!’ 

All with patented Swivelier Socket; tear-drop-design, weighted base with 
— felt bottom; screw holes for mounting; cord and plug. 
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& Lenses can be changed 
Yit2. from front without remov- 
. ing clip from bulb. 
Spring tension holds clip 


securely in place. ‘Stays ‘a : 
Put!''—will not tilt, flop yd 
or work loose. —" 


No. B627SA No. H607 
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Set them in windows, on 


floors and counters! Pin 
TMCNET SINGH No. 999 Series i 


Enhance the attractiveness (and saleability) of all your merchandise. 
Use these lenses also for “‘mood"’ lighting in windows and interiors. 
Available in 14 beautiful colors 


One piece aluminum rim; no sharp edges; cannot 
come apart 


Each lens consists of four sections ! 
Made of color-impregnated, heat-resistant glass : No. M627 No. 11412 
Guaranteed Color-fast : 


(Switch in base) 
bee No. 683 Complete unit consists of - = 
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color clip and four assorted 999 lenses. 








Available in 6 colers—Rese, 
Yellow, Gray, Silver, Brass. 
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30 Irving Place, 
New York 3, N. Y. 


YG , Sugar n pace js Everything ice 
CHRISTMAS PROMOTIONS 


NORTH BALLROOM on Mezzanine 








during 


JUNE MARKET WEEK 


HOTEL NEW YORKER 
JUNE 19-23 


EARL W. GASTHOFF C 


DANVILLE, ILLINOIS 
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In the East 


it’s HUBBS 


THE PIONEER OF 
CORRUGATED DISPLAY 
MATERIALS 


isk for Catalog and Color Chart 


Eastern Headquarters 


CHARLES HUBBS & CO. 


Division of Hubbs Corporation 


389 LAFAYETTE STREET 
NEW YORK 3, N. Y. 


DISPLAY DEPT. — SPring 7-2200 
SEE COROBUFF AT YOUR JOBBER 











GLASS MIRRORS 


DONT PAINT 
— PARAFLEX 


PARAFLEX glass mirrors cever any 
surface, no matter what the size or 
Send for an estimate or send 
your original sample. 


shape. 
We will cover 
it for a very nominal charge. Samples 
at all times are your exclusive property. 


Write today for information 
PARALLEL MFG. CORP., Dept. H 


34 Beekman St., N. Y. 38, N. Y. 
CO 7-4332 
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Fixture Boosts Sales 


400 per cent sales increase in a matter 
few months, with items 

jumping in volume more than 800 per 
cent! That is the amazing 
of the drug department at Carson Pirie Scott 
& Co., Chicago, which now enjoys one of the 


ot a some 


success story 


largest drugs and toiletries businesses ot any 
department store in the mid-West. 

The story is published for the first time 
the the Store 
Management News Bulletin, a membership 
publication of the National Retail Dry 
(;oods Association. 


in an article in new issue of 


The article attributes the achievement to 
the installation of “Drug-O-Mat,” a self- 
selection merchandise display fixture manu- 
factured by the North American Equipment 
Corporation, Paterson, N. J. “Drug-O- 
Mat,” which features a patented gravity feed 
system, virtually hands out packaged arti- 
cles to customers, stimulating impulse pur- 
chases and related item sales. 

The new unit was installed along a 58-foot 
aisle which previously had glass counter 
cases in tront of a clerk aisle, with conven- 
tional display shelves in back of the aisle. 
In a short time after the 


very change, 


—Installation of this 58-foot display fixture 
in the drug department of Carson Pirie Scott 
& Co. boosted sales 400 per cent. It shows 
a selection of more than 1,000 different items. 
Fingertip availability of all the 
brands made possible by the fixture’s patented 
gravity feed 


national 


system offers the ultimate in 
customer convenience. It is also being used 
to merchandise cleaning aids, paints, pack- 
aged belts, baked goods, and other packaged 


items— 


the article reports, “our overall sales quad- 
rupled, and we have maintained that level 
ever since. In certain classifications, such 
as dental needs, have increased over 
SOO per cent. 


sales 


“Before the change,” the article continues, 
“Carson's was getting a relatively small 
share of the drug business in competition 
with other department along State 
street. Today, Carson's sells as great a se- 


stores 


lection of items in the drug classification as 
any other department store in_ the 
and it is believed exceeds all other stores in 
volume of sales. 


Li OD, 


“Before ‘Drug-O-Mat, we were handling 
150 transactions per day in the department, 
with six clerks,” the article states. “Now 
we handle between 500 and 600 with only 
four clerks. 

“With the old layout, we were merchandis- 
ing only about 200 items in the drug depart- 
ment. Today, there are over 1,000 different 
items displayed on the ‘Drug-O- Mat,’ in the 
same amount of space. 

“Returns were running from 1 to 1% 
cent; now they are negligible. 


per 


“The average sale per customer is much 
greater. We sell an average of five or six 
items to each customer today, compared to 
one or two, at the most, before the change. 

“The installation also has virtually 
eliminated charge account and delivery costs 
which were high under the old set-up,’ the 
article reveals. “Customers making  pur- 
chases from the ‘Drug-O-Mat’ tend to pay 
cash and take them home with them. 

“Needless to say, the customers love it. 
‘Drug-O-Mat’ is simplified selling at its 
best. It is designed for customer conveni- 
ence.” 


new 
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N. A. D. I. 
CHRISTMAS MARKET WEEK 
in NEW YORK 
JUNE 19th thru JUNE 23rd 


Our Fall and Christmas line will 


be shown for your approval. 


ROOMS 729 and 730 


HOTEL NEW YORKER 


ARTS and FLOWERS® DISPLAYS, Inc. 


N 


\N 


(The House of Naturals) 
Manufacturers @ Importers @ Creators 


43 West 56th Street, near 5th Ave. 
New York 19, N. Y. 


Ss 


ly 


SAS 
*U. S. Reg. Trade Mark S RY RS 





Radiant Releases Line 
Of Color Floods 

A new line of “Color-Flood’” R-40 lamps 
designed for decorative illumination  1n- 
doors and outdoors has been introduced 
by Radiant Lamp Corporation, 300 Jelliff 
avenue, Newark 8 The new lamps are 
designed for dramatic and atmospheric 
lighting and holiday illumination. 

Five colors, blue, green, 
red, and amber, can be used singly or in 
combination to secure practically any 
shade desired. Ceramic fused 
permanently into the glass to prevent peel- 
ing or fading. Bulbs are of hard glass to 
resist cracking due to rain or snow. A 
pure silver reflector is sealed inside. The 
base is attached with special high-temper- 
ature cement and nickel-plated to prevent 
corrosion or “freezing” in the socket. 

Two sizes of the lamps, 150-w and 200-w, 
are available in each color. Bulletin No. 
34 will be sent by the manutacturer on 
request. 


Portable Jig Saw 


Announced By Dalton 

Dalton Mfg. Company, 20 South Central 
avenue, St. Louis 5, has announced the new 
D-500 portable electric jig saw. Rugged 
and versatile, it is said to be the only 
power tool of its kind with a pistol grip 
handle. It does the work of a rip, cross-cut, 
jig, coping, scroll, band, and keyhole saw, 
coming with five different blades for cut- 
ting plastics, metals, composition boards, 


basic yellow, 


C¢ he rs are 
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| hard rubber, and other material. 
| its own starting hole for inside cuts, and 
| saws circles, curves, straight lines, and in- 
| tricate designs. 


| and International 
| poration. 





their beauty. 





New MAN-KIN PLASTIC WIGS sell for $6.50 each. 


long lasting, washable and are never disheveled. You will be amazed at 


Popular styles in blonde, auburn and brunette. 
purchased by leading stores and chains. 


We are pleased to announce that MAN-KIN WIGS 


are available to our customers at all our offices 


They look glamorous, are 


MAN-KIN WIGS have been 


NEW YORK —I52 W. 25th Street 


Desplaines 


\ 1 iV CHICAGO — II S. 
| | LOS ANGELES — 312 E. Third Street 
| 9 BLTU, SAN FRANCISCO—I57 Cedar Street 


DALLAS — 1209 S. Industrial Bivd. 
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Mrs. Hammer Resigns 


| From Tailored Woman 


Mrs. Louise Marie Hammer has resigned 


as display director of Tailored Woman, New 
| York City. 
| at a 
| lance display work for Bergdorf-Goodman, 


Her plans will be announced 
later date. She formerly did free- 
Lord & Taylor, John Wanamaker, Russek’s, 
Jusiness Machines Cor- 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
USED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 
2 


$4.00 Per Column Inch 
CASH WITH ORDER 














IS IT REAL ? 


YES and NO 


YES, it certainly appears authentic; but, 
NO. it is TEXTURE-FLEX, the new rubber-like 
flexible material that reproduces natural tex- 
tures with startling fidelity. The flagstones, 
rocks, boulders, trees and stony-ground mat are 
all of unbreakable, easily storable TEXTURE- 
FLEX. 


Other TEXTURE-FLEX reproductions 
available now and many more will be an- 
nounced in the future. Practically any texture 
can be reproduced to order. 


FREE BROCHURE—Write on company letter- 
head. 


ore 


We came too late for space at the show, so 
we extend a cordial invitation to all to visit 
our plant during Market W eek. 


fduthentic Reproduction of Natural 
Textures with Startling Fidelity 
Manufactured by TEXTURE-FLEX Division 
Chester Rakeman Scenic Studios, Inc. .— “A 
OB 


625 W. 43rd St., New York 36, N. Y. 
BRyant 9-8869 
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STUDY WINDOW DISPLAY 
AT HOME 


Merchants, Displaymen, Assistants 


Keen competition now more than ever DEMANDS 
greater SALES APPEAL in your windows! Our 
easy home-study course will show you how to 
inject it. Beginners, men and women, all ages 
will find this course the best of its kind. School 
founded in 1905. Write for FREE literature 
giving name, address and occupation. 


THE KOESTER SCHOOL 
Ki 


KOESTER BUILDING 





3710-12 N. CICERO AVENUE 
CHICAGO 41, ILLINOIS 
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See us aft... 


ROOM 72 


Hotel New Yorker 


NADI 
Market Week 


June 19 to 23 


1196 Merchandise Mart 
Chicago 54, Illinois 





CUTTING SIGN EXPENSES 


[Continued from page 56] 


recognize our regularly priced cards. 

3. We have not only eliminated unneces- 
sary sale cards but many duplications of 
regular cards. 

This has not only resulted in a substantial 
savings in our sign shop, but we feel it has 
actually given us harder-hitting sale cards. 

At the conclusion of the sale these 
“Special Price” cards are returned to the 
sign shop. We are now accumulating a 
comprehensive library of these cards which 
we will be able to use repeatedly in different 
departments throughout our stores. This 
should result in further savings in time and 
material, 

To summarize briefly, our sign shop analy- 
sis showed the following: 
Problems of a sign shop at sale time. 

1. Inexperienced extra help for sale. 

2. Flood of new card orders for 

3. New cards with sale price to replace 
regular cards. 

4. Regular cards not 


sale. 


saved for use after 
sale. 

5. Many duplications necessary. 

6. Costs mount (time and material). 

Various solutions considered. 

l. Expanding sign operation 
personnel during sales. 

2. Centralizing sign operation 
cards and send to all our stores. 


with extra 


for sale 

3. Use the special snap-on fixture. 

We chose the third solution mentioned be- 
cause: 

1. We were 
with complete 
regular price. 

2. We can show hard-hitting contrasting 
sale price. 

3. We have eliminated duplication of regu- 
lar cards after sale. 

This has resulted in substantially lower 
sign shop operating costs. 


regular card 
copy showing 


able to retain 
informative 





Lighting Conference 
Is Held By GE 

A lighting conference for display directors 
and other store executives was held May 10 
and 11 at the General Electric Lighting 
Institute, Nela Park, Cleveland. Many of 
the Institute's store facilities were com- 
pletely revamped during the past few months 
to present the newest and best ideas in 
using light for display and selling. 

Subjects covered included the following: 
Seeing in stores; fundamentals of lighting; 
lamps for store lighting; creating a selling 
environment; the overhead zone; the dis- 
play and selling zone; show window light- 
ing; color in lighting: lighting for atmos- 
phere; store lighting examples; store light- 
ing problems; sign and exterior lighting; 
lighting costs; the suburban shopping cen- 
ter; “lampology;” lighting maintenance. 





European Buying Trip 
Concluded By Tannhauser 

An extensive buying trip through various 
European countries has been concluded by 
Kurt Tannhauser, owner of Kaytee Fabric 
& Ribbon Company, New York City. He 
reports the purchase of many novelty items 


| . “ ° 
| designed for display use. 
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AMERICA’S MOST EXPERIENCED MANNEQUIN 
REPAIR FIRM 
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Our long experience in top-quality 
mannequin repairing dates back 29 
years to 1925. During that time 
the name of Herz has always meant 
the very finest in refinishing, from 
major repairs to the latest in wig 
coiffures. Among our regular cus- 
tomers are many of America's 
most famous stores, Franklin Simon, 
Lord & Taylor, etc., whose display 
directors expect — and get from 
Herz — superb workmanship, care- 
ful attention to their requirements, 
and complete dependability. 


And as the name Herz stands for 
peak quality in refinishing, so it 
does in the production of our out- 
standing line of new mannequins. 
Made to show apparel to the very 
best advantage, they are durably 


constructed, handsomely _ styled, 
and beautifully finished. 


For quality, workmanship, and de- 
pendability, remember . . . 


Arthur Herz 


48 W. 25th ST.,. NEW YORK CITY 10 
CH. 3-4140 
Specialist in mannequin repair 


DISPLAY FIXTURES 
Room 529 


HOTEL NEW YORKER 


PLASTIC FABRICATORS 


44 MURRAY STREET e NEW YORK 7, N. 
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Zaria, New York, 


Has New Owners 

Ed Kort, Robert Maines, and Burt C. 
Weithorn are the new owners of Zaria, Inc., 
404 Sixth avenue, New York City 1l. Kort 
was staff artist for Lord & Taylor window 
display for seven years, while Maines was 
in charge of the main floor interior display 
at the same store for a similar length of 
time. The latter also did interior coordinat- 
ing work for Raymond Loewy, working 
primarily on the new Halle Brothers store 
in Cleveland. 





Tuco Offers Line 
Of Bulletin Boards 


Laminated cork bulletin boards, available 
in four sizes, are being offered for the first 
time at popular prices by The Tuco Work 
Shops, Inc., Lockport, N. Y. The 3/32-inch 
cork facing is backed with a six-ply ™%-inch 
laminated panel for strength and rigidity. 
They come with a hanger, and are in sizes 
ranging from 11 by 15 inches to 23 by 30 
inches. 

















USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 


SPARKLE GEMS 


And Other Startling Window Flooring Materials* 
Latest Summer Features. 


NATIONAL DISPLAY MATERIALS 
Div. of National Sawdust Co., Inc. 
65 N. 6th STREET BROOKLYN 11, N. Y. 
"Have your Jobber show you our 1953-54 catalog. 








SOURCE SERVICE 

If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display USED DISPLAY EQUIPMENT 
equipment which interests you particular- FOR SALE 
ly, we will be glad to supply you with e 
the source from which it can be obtained. 
Just address your inquiry to the Editor, 
DISPLAY WORLD, Cincinnati 1, and it 
will have prompt attention. 

















When in Town for 


MARKET WEEK 


See Us at the 
HOTEL McALPIN 


R. A. OHLHORST 


278-292 Johnston Ave. Jersey City 4, N. J. 


$4.00 Per Column Inch 
CASH WITH ORDER 
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NOW! 


STREAMLINED 
SERVICE ON 
* 


“Ne Seam” 


Reg. U. S. Pat. Off. 


The Original 
Background Paper 


* 
MAMMOTH 


PAPER BOARD 


9—TUBES- 12’ 
*« 


FLOCKED 
PAPERS 


COTTON — RAYON 


x 
COY-DISBROW & CO.., Inc. 


Display Division 
686-690 GREENWICH STREET 


NEW YORK 14, N. Y. 


CABLE TEL: 
“DISCOY” N. Y. WATKINS 4-1422 














USE THE 
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EXCHANGE 


For any WANT AD purpose: 


POSITION WANTED 
POSITION VACANT 
DOSED DISPLAY EQUIPMENT 
FOR SALE 
REPRESENTATIVES WANTED 


$4.00 Per Column Inch 
CASH WITH ORDER 





Displayman's Novel Stratford hotel on May 10. P. L. Wise, 
Is Published vice-president, Reyburn Mfg. Company, 
Royersford, Pa., served as chairman for the 
event. The program was the same as put 
on previously in New York City and 
Chicago. 

The General Electric Company showed 
its clock and fan displays. Dallas Edwards, 
sales manager of GE’s clock department, 
demonstrated how they transform a _ ship- 
and three children in Chicago. ping carton into a counter display in a 

The book, which is his first, was begun M™atter of seconds, while David Meskill, 
on Saipan while Herber was with the sales manager ot GE's Tan department, pre- 
Marines during the war, stuffed in a toot- sented various point-ot-sale material used 
locker on Okinawa, and resumed in Chicago. by the company, showing an ingenious ar- 

rangement of motion used in connection with 
lithographed displays. 


“King-Sized Murder” is the title of a 
novel by Bill Herber, which has just been 
published by J. B. Lippincott Company, 
Philadelphia. Herber was tor some time 
with W. L. Stensgaard & Associates, Inc., 
Chicago, as an account executive, after 
which he and a partner formed Associated 
Display Services. He lives with his wife 





POPAI Day Held Announced by POPAT is the reelection of 


In Philadelphia Paul Godell, vice-president, Arvey Corpora- 

“Point of Purchase Advertising Institute tion, Chicago, as Western vice-president of 
Day” was held by the Sales Managers’ the Institute. He has served as a director 
Association of Philadelphia at the Bellevue- of the association for the past three years. 








THE DISPLAY PARADE No. 180 by Liipspuer 





1925: EnTeReD DISPLAY IN DETROIT, AS ASSISTANT IN MENS WEAR AT 
CROWLEY-MILNER AND BIRD & SONS. 


a 
1930: Joweo JORDAN MARSH AS 
ASSISTANT DISPLAY MANAGER, IN 
CHARGE OF DISPLAY FOR STORE FOR 


MEN. : “¥ el\ al 
1942. Prowore0 TO DISPLAY 


MOTION DUTIES 
aA Za 


Lal ee 
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A SPORTS ENTHUSIAST, WALTER PLAVED 
SEMI-PRO BASEBALL, ENJOYS BOWLING 
AND BILLIARDS. HOBBY: wood CARVING. 
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DISPLAY MARKET WEEK 
[Continued from page 31] 


Kingsley Associates, Inc., 711-712-714-715. 
Grace Letters Company, 718. 
Zaria Displays, Inc., 719-720. 
Royal Display Products, 722. 
Showcard Machine Company, 723. 
Botanical Decorative Supply Company, 


Park Lane Fabrics Company, 726. 

Kalmo Textiles, Inc., 727-728. 

Arts & Flowers, Inc., 729-730. 
Printasign Company, 731. 

Ferro-Craft Corporation, 732-733. 

Dave Starkman, 735, 736, 737. (tentative). 
Ben Walters, Inc., 740, 741 (tentative). 
Amplex Corporation, 743. 


in 
) 
- 
F. 


Pending Assignment 
Bois Smith Studios, Aphrodite Displays, 
Art R. Cohen Company, and True Displays 
(pending membership approval), Rubber 
Products Company, Arthur Herz, Reflector 
Hardware Corporation. 


Homasote Contest 
Offers $1,000 


The Homasote Company, Trenton 3, N. J., 
is offering a total of $1,000 in cash prizes for 
the best retail window displays built of a 
standard building board. Top award is 
$300, second is $200, third $100: there are 
two special awards of $75 each, ten of $15 
each, and ten of $10. 

Any person connected with the designing 
of retail window displays is eligible, and 
entry may be made by either a photograph 
or drawings. Any flat sheet board up to 
two inches in thickness may be used for 
the display — a composition board, a ply- 
wood, hardboard, or any combination there- 
of. The contest closes June 30. 

Full details are available from the com- 
pany on request. 


Bubble Machine 
For Display 

Edward S. Hebeler, Box 691, Sarasota, 
Fla., is offering the display field a simple 
device which provides thousands of floating 
bubbles in color. Literature will be sent on 
request. 


Soper On Staff 
Of Oltmanns 


Fritz Oltmanns, head of the display firm 
of that name in Omaha, announces that 
Ralph Soper has joined the sales staff of 
the company. He will cover the southern 
territory. 


Tacy Bowman Appointed 
By Tailored Woman 

Succeeding Mrs. Marie Louise Hammer, 
who resigned recently, Miss Tacy Bowman 
has been appointed co-display director of 
the Tailored Woman, New York City. Shar- 
ing the duties of handling display for the 
store is Haywood Harter. 


California Group 
Has Meeting 

The Southern California Display club held 
a luncheon meeting April 14 at the Case 


hotel. The guest speaker was Bill Veeck, 


prominent showman in the field of sports. 
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K\ \* Use it for any Christmas novelty where 
you want a surface coating to resemble 


Z \\ SNOW. Our SNOFLOCK costs no 
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ae coating that's easier to apply because 
Ba it's quality-controlled to the Nth degree. 


GG 


Rayco Flock in Colors for branches and artificial flowers— 


a multitude of rich colors, in cuts to simulate any texture. 


— and here's an exclusive Rayco novelty: 


Like tiny mirrors "Spangles” sparkle with 
CELLOPHANE reflected light and have an “alive” qual- 
““SPANGLES” ity that commands attention. Low-cost, 
easy to apply. 


Ask us to rush you 
sample cards of our 
newest novelty flocks. 


98 Moshassuck St. 


SURFACE-COATING FLOCKS 
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. aoe pas  _ The low cost ATl GIMBALITE— ideal for 
e never gets too hot | tity displays, show cases, exhibits—has 
to handle many outstanding features, gives just 
a. | a. | the right effect in display lighting. 
© vibration won't \ A ice Comes with G.E. clear PAR-38 or 
—— soon \ “COLORAY" lamp—spot or flood—in 
* iy 
mp ey ee te , aN 7 colors. Shell only available to in- 


corporate into your displays, exhibits. 





D134595 





W rite—Wire—Phone for detai/ 


{for PAR38, 46 ond 56 lene MEDC) aeelcle INDUSTRIES 
vnetae te Egg lamps) in 1, 1(a°e) 12°) 7-044° 








ATTENTION DISPLAY DEALERS 


TRANSPARENT OAK 


We are large Bleachers and 
Preservers of Transparent 
Oak in many colors, we also 
carry a large quantity of 
hand made Transparent Oak 
Leaf Roping in various colors. 


Transparent Beech the new 
Foliage will be ready May 
20th — get our samples. 


FLORIDA 
LEAF AND FERN CO. 


W. C. & T. S. Rumbley, Owners 


SANFORD, FLORIDA 




















DEMAND THE OLDEST NAME 
IN ELECTRIC TURNTABLES ! 


KAS°S 
to:Sho 


ELECTRIC 
TURNTABLES 


Your assurance of top performance, ROTO- 
SHO Electric Turntables are used by mer- 
chants throughout the world for trouble-free 
action displays. Sturdy steel construction, 
powerful A.C. motor permit load capacity up 
to 200 Ibs. 18" table revolves 3 times a 
minute. Ceiling units and ROTO-WEEL for 
background displays also available .. . 
Build-up fixtures too. 


MODEL 

"712" for 
LIGHTED 
MOTION 


Two-way elec- 

tric outlet, 

permits novel, self-containeo i,gniing effects or 
operation of electrical devices while table turns. 
Will revolutionize your window trim! 


MODEL "A" 
ROTO - SHO 
Standard for the 
world! The action 
disolay-way to 
boost your sales. 


We also proaguce midget fractional H.P. electric 
motors, electric barbecue and Christmas tree 
turners. 24 hour delivery from stock! 


See your focal jobber, or write us for complete 
catalog of ROTO-PRODUCTS! 
KASSON DIE & MOTOR CORP. J integrity 
Formerly General Die & Stamping Co. 


Dept. O, 32-14 Northern Bivd. 
Long Island City |, New York 1919 


Since 











DISPLAY JOBBERS 
See Us At 


HOTEL NEW YORKER 
During 
CHRISTMAS 
MARKET WEEK 
ROOM 640 
See Our 


Entirely New Christmas 
Wire and Flower Line 


Met-Wood Floral Mfrs. Inc. 


58 MIDDLE ROSE STREET 
TRENTON, NEW JERSEY 


























USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED 
USED DISPLAY EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
e 


$4.00 Per Column Inch— CASH WITH ORDER 


POSITION VACANT 
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FLASHERS 


Since 1900 


Force Attention, Increase Advertising Value 


ELECcTRric @or..t 
3055 RIVER ROAD 


Motorless 


Motor 


RIVEK GRUVE, ILL. Driven 











APRIL AND EASTER 
IN NEW YORK CITY 


[Continued from page 47] 


A gay Easter note was established by Dis- 
play Director Winston Jones through the 
background piece which was composed of 
two layers of chicken wire painted white in 
a white frame and inset with plastic eggs 
in yellow, white, green, and aqua. The 
pastel eggs were also strewn over the dull 
white floor. 

The Easter windows at Macy’s illustrated 
the skillful blending of many themes into 
a harmonious whole. Using the legend, 
“The Stage is Set... Time: Easter Sunday 
Morning: Place: New York City ... Decor: 
Navy Blue fashions by Macy,” Display 
Director John R. Foley developed this theme 
into a family group wearing their Easter 
Sunday best. 

On a dark blue and black cut-out scale 
model of a skyscraper, whose lighted win- 
dows were indicated by white painted 
squares plus tiny squares of mirrors, was 
posed a statue of Atlas, similar to that near 
Rockefeller Center. Azaleas, hemmed in 
around the base of the building by a low 
wire fence, suggested the Promenade at the 


| Center. 


A sketch of the New York City skyline, in 
black on white cafe curtains hung with black 
rings on a black rod, served as backdrop 
for the family —all of whom were wearing 


| mavy, except the man, who was in a quiet 
| gray. Black and white striped wooden 


buckets, bearing white azaleas, were sus- 


| pended from either end of the black curtain 
' rod by fine black chains. Blue and black 


sketches of New York City’s main places of 
interest were impaled on long pins topped 
with tiny black dressmaker forms tied with 
dark blue ribbon. The floor was in black 
gravel. 

The following are not illustrated: 

In the corner window at Gimbel's, early 
American mirror frames printed in an en- 
graving technique in dark blue on white 
cut-out hardboard were suspended by Di1s- 
play Director Luke Maletich to focus on 
the new navy spring suits. In this striking 
display the floor of the window was covered 
with dark red broadloom while the walls 
were painted a soft orange-red. Navy shoes 
were shown on a white bench to the left. 

In the Lord & Taylor windows Display 
Director Henry Callahan fashioned realistic 
settings for the children’s delight. 

A weeping willow tree with pale green 
garlands of drooping leaves and_= sturdy 
branches in pale brown papier mache formed 
the centerpiece tor a rough wood plattorm 
which served as an enchanting tree house 

the atmosphere heightened by a pale 
gray hornet’s nest partially visible through 


| the leaves. One little lady sat very elegantly 


under her parasol while a companion, ven- 
turing up higher, won envious admiration 
from the smaller children posed on the plat- 
form. A straw basket with Easter goodies 
and pastel shoes were placed on the ledge. 

Adjoining displays featured a doll’s tea 
party; an outdoor birthday party, and a 
beach weiner roast. 

Accessories, playing the important role 
they do in the Easter costume, were given 
important settings by Display Director 


DISPLAY WORLD 





Edward von Castleberg in a bank of win- 
dows at Bloomingdale’s . . . settings which 
were clean and uncluttered in effect. 
“Accessory Views of Easter 1954” read 
the headline. In translating these “views,” 
a yellow framework covered with gauzy 
net was cut from wallboard with an in- 
teresting scrollwork adding period charm. 
A Victorian doll dressed in yellow jersey 
and gold velveteen picked up the color 
theme. Gloves, hats, scarves, and leather 
goods were in yellow and gold with white 
or navy accents. A gold felt panel, tilted 
to the window glass, was dotted with yel- 
low flowers and showed the accessories to 
the best advantage. Hat stands were brass, 
based with black wire. Archways in suc- 
ceeding windows were mildly Victorian in 
feeling, using scroll and fretwork, Gothic, 
Roman and crown-shaped arches — each 
window using a single pastel color in vary- 
ing shades against a black backwall. In 
one the center egg was stationary, while 
in the other windows four-sectioned eggs 
revolved to show various accessory groups. 





TWA Plays Host 
To Chicago Club 

A highly interesting meeting for the Chi- 
cago Display Club was provided on May 4 
by Trans World Airlines. A dinner at the 
Cloud Room at the Municipal Airport 
opened the occasion, after which the guests 
were taken by limousine across the big field 
to inspect TWA’s huge hangar and planes. 

This was followed by a visit to the air- 
port's control tower to see how air traffic is 
handled, then by a sound and color film 
entitled “Overseas Run.” A description of 
TWA’s use of display ended the evening. 





Transparent Adhesive 
Bonds Styrofoam 

“Styrogrip,’ a new transparent adhesive 
for bonding styrofoam, has been developed 
by Adhesive Products Corporation, 1660 
Boone avenue, New York City 60. It does 
not disturb or collapse the styrofoam struc- 
ture. Unusual qualities include rapid dry- 
ing and an exceptionally fast “grab” which 
allows swift assembly. It is easily applied 
by either brush or squeeze bottle. 





Open House Held 
By Starer 

An open house was held by Starer Dis- 
plays, 737 North Fourth street, Milwaukee 
3, on April 24 to celebrate the opening of 
the firm’s new showrooms. About 125 per- 
sons attended. 





Flatbush Displays 
In New Location 

Flatbush Displays is now located at 1184 
Flatbush avenue, Brooklyn, in space three 
times the size of their former premises. 
Several new lines have been added, includ- 
ing artificial flowers. 


Broadway-Hollywood Adds 
Dick Simonson 

Succeeding Fred Art, resigned, Dick 
Simonson has joined the Broadway-Holly- 
wood, Hollywood, as display director. He 
had been with Hale Brothers, San Francisco. 
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Enhance Your Millinery 


With Gleaming Brass Bases and Heads Offset by Beautiful 


Wrought Iron Leaves and Stems 


OUTSTANDING 


BSMS-3—3 way $23.50 BSMS-12—Complete $8.00 


BSMS-4—4 way .. 27.05 BSMS-18—Complete 8.85 
Height 47" — Width 38" BSMS-24—Complete _ 9.45 


Overall heights 24", 30", 36" 


DON'T FAIL TO SEE US AT THE N.A.D.I. SHOW 
ROOMS 732 AND 733, HOTEL NEW YORKER 


We will be showing a complete line of Post Trims, Sleighs, and 
Year Round Display Items. 


FERRO-CRAF 


MORGANFIELD, KENTUCKY 











ONLY 13 7.038 HAS IT! 








FLAIR has the LIGHTEST Fibreglas Cloth Plastic Manikin in America! 
SUPERB STYLING! — Used in the FINER Stores Like 
LORD & TAYLOR, MARSHALL FIELDS, FOLEY'S, WANAMAKERS, ETC.! 


FLAIR ease MANIKINS 


15 W. 18th STREET NEW YORK CITY 




















Did You Know- 


... that our Ground Cork, 
also known as Cork Chips, 
is of High Grade material 


—and in COLOR. 
. 


@ Beautiful in tone 

@ Light to handle 

@ Terrific coverage 

@ Economical to use 
a 


INSIST on our Trade-Mark 
— COLO-CORK — 


There's a reason! 
* 


Your Jobber or Direct 


MALROS COMPANY 


“The House of Color” 
BOX 289 DOVER, N. J. 











See us af... 


ROOM 723 


Hotel New Yorker 


NADI 
Market Week 


June 19 to 23 


Wilson's Display 
Given Credit 

A 20-page supplement in recognition of 
the selection of the James K. Wilson Com- 
pany, Dallas, for the “Brand Names Retailer 
of the Year” award was published on April 
28 by the Daily Times Herald of that city. 
Considerable credit was given to display in 
describing the operation of the store. This 
section of the supplement was as follows: 

A clear, sharp window display that brings 
into immediate focus an item that will lure 
a passerby into the store for a closer in- 
spection of the merchandise is one of the 
keys to the attractive window displays 
offered the year ‘round by the James K. 
Wilson store. 

Or, as James K. Wilson, Jr., puts it: “An 
important part of merchandising and adver- 
tising is the window displays you offer the 
public.” 

In charge of this exceedingly important 
department is enthusiastic, effervescent Eddie 
Nunan, who has been with the Wilson con- 
cern six years. 

Nunan’s job, however, doesn't begin and 
end with what appears in the windows. He 
also has to see to it that displays inside 
the store are not only coordinated with what 
is appearing in the windows on any par- 
ticular week, but that they are neat and 
blend with what is on display throughout 
the store. 

One of the theories on which he works 
when setting up a display is that props — 
items which tie in with the merchandise to 
be sold and help point up the quality of 


| the merchandise — do not interfere with 


what the store is selling. 

“This means a neat display,” says Nunan. 
“It’s all too easy to let props steal the 
show — when, after all, it’s not the props 
you are trying to impress the customer 
with.” 


Work on displays in the Wilson windows 
for this week actually began as long ago 
as six months, points out Nunan. 

“An effective window display is not a 
hit-or-miss affair,’ he continued. “It re- 
quires careful planning and _ blueprinting.” 

The planning and blueprinting on this 
week's windows might have got under way 
when someone suggested that a certain item 
of apparel should be popular late this spring. 
The advertising department was then noti- 
fied that the store would order this par- 
ticular item and advised to slant advertising 
for this week toward the sale of the article. 

Nunan then began devising schemes and 
plans for an attractive display, securing well 
in advance what props might be needed. 

And when time came for the display to 
go in, everything was geared for a smooth 
operation. 

Nunan takes special care with a display 
window which is not even located in the 
store. This one is a window in the Adolphus 
hotel, where unusual and different articles 
are shown. Only recently this window was 
set up to advertise seven different shirts 
from seven different nations. Along with 
the shirts as props were items from each 
of the nations, which gave the display un- 
usual color and eye-attracting appeal. The 
display had not been in long before movie 
star Mickey Rooney showed up at the store 
to say that he had been attracted by the 
show of shirts. “And I'll buy seven of them, 
one of each.” 

The store, incidentally, is building up 
quite an antique collection—which is not for 
sale. 

These antiques are used as props in dis- 
play. “We believe that wherever possible 
the genuine thing should be used as a prop,” 
a spokesman for the store said. “It not 
only makes the display more attractive, but 
it makes it authentic.” 








—Credit Waldemar Werner, Westdeutsche Kaufhof-Hohestrasse, Cologne, Germany, for this unusual 

window featuring shirts and accessories for men's formal wear. The opened notes bearing the two 

figures hold merchandise, and swing back and forth across the three-dimensional music staffs on 
the background— 
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SPRING IN CHICAGO 
[Continued from page 35] 


black and white props and merchandise. 

As the warm days approach, a woman's 
fancy turns to thoughts of keeping cool and 
fresh, and cotton with the new synthetic 
fabrics that often require no ironing and are 
wrinkle resistant are the answer to that 
problem. The introduction in Chicago of 
cotton suits, coats, and dresses, cotton 
formal and wedding gowns, was timed to 
collaborate with National Cotton Week. 

A novel presentation of Gloria Swanson 
cottons was seen at Carson Pirie Scott & 
Co. under the title “Cottons come up with 
new faces.” Lovely heads were swathed in 
raw cotton to simulate the famous actress’ 
hairdo; the heads looked amazingly like 
ripe cotton bolls growing out of flower pots. 
The leaves of the cotton plants were made 
from the featured merchandise while the 
modeled apparel was silhouetted by large 
cut-out paper dolls covered with wallpaper 
in harmonizing patterns and colors. The 
windows fed traffic to the various depart- 
ments, where a cotton festival was in 
progress. 

Children’s wear is vigorously promoted at 


Goldblatt Brothers during the Easter season. 


One display was a mother and daughter 
and son setting for church-going fashions. 
The center unit was an aqua tree with silk 
leaves, and rabbit and chicken heads at- 
tached and sunk in a wagon wheel. Fastened 
to this unit was a low white fence against 
which the children were projected along with 
white rabbits to capture their interest. 





Self-Selection Equipment 
Described In Circular 

Formacraft Industries, lac., Akron, has 
available a four-page circular describing 
its “Adjust-a-Shelf” wall shelving and wall 
and ceiling paneling. The pre-built wall 
shelving, with easy-to-adjust features, en- 
ables stores to use every inch of display 
area by tailoring shelving to meet the 
space requirement of each individual prod- 
uct. Spacious, self-concealing flush draw- 
ers and functional bins make it possible to 
display and stock up to 35 per cent more in- 
ventory, it is said. 

Wall and ceiling panels, available in a 
variety of colors to match any new or re- 
modeled store interior, are described in the 
bulletin. Quick-locking fasteners, moulding, 
and slotted structural accessories feature 
ease of installation. Copies of the circular 
will be sent free by John V. D. Nield, 
Formacraft Industries, Inc., 465 East Tur- 
keyfoot Lake road, Akron 19. 





Kieffer Is Speaker 
Before Canadian Group 

Clement Kieffer, Jr., display director of 
The Kleinhans Company, Buffalo, was the 
speaker at a meeting of the Advertising & 
Sales Club of ‘Hamilton, Ont., on May 3. 


Hebeler Takes Over 
Circus Supply 

Edward S. Hebeler is now operating under 
his name the firm formerly known as The 
Circus Supply & Hardware Company, Inc., 
located at Fourth street and ACL railroad, 
Sarasota, Fla. 


MAY, 1954 
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A skillful blending of color-varie- 
gated, natural preserved foliage 
done in "pointilism' technique 
worked wonders at Rich's. The same 
medium is yours in a magnificent 
series of designs for Christmas ‘54. 
See them at our showrooms NOW. 
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Abter-Jones Company 


Display Creators @ Manufacturers 


521 SO. WABASH AVENUE 
CHICAGO 5, ILLINOIS 
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Filled with helpful suggestions to 
moke your displays more eye-catch- 


ing, more appealing. Included are : a : 
mony original ideas . . . plus photos © 5S ne PaES Gage: 


of top notch displays by leading per- @ Helpful hints for Cutawl users. 
sonalities in the display field. @ Yearly calender of display events. 


today ro: (NTERNATIONAL REGISTER CO., Dept. 54W 2622 W. Washington Bivd., Chicago 12, IM 
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cot | PLANNING A PARADE 
yout ° | [Continued from page 54] 

MANNEQUINS IN PLASTIC | the lack of participant personnel. My 

thought is that most parades need a good 

deal of softening between a harsh band and 

a static float. This can be obtained by 

two methods: (1) the use of courts or 

groups, colorfully costumed, preceding the 

floats. These people must be relieved of 

| their non-professional awkwardness by use 

_of something to hold in their hands, t1e., 

T E § T E D | staffs, wands, garlands. Usually this per- 

@ by years of actual use by retailers sonnel can be acquired through the offer 

\ under all conditions . . . and of an after-the-parade party or by the 


with these scialiae hs | (2) If sufficient personnel is not available, 


@ extremely lightweight | the ame ettect may be obtained by use of 

@ tremendous anti-breakage strength | non-protessional clowns whose gags must 

@ excellent finish adhesion | be well planned and rehearsed in advance. 

| Quite naturally, the publicity director or 

| sponsor's representative is immediately con- 

under normal use _ cerned with the cost of his mobile display 
UNCONDITIONALLY GUARANTEED AGAINST BREAKAGE or float. The first step in the selling pro- 
cedure is an elaborate, dreamy sketch, leav- 

| ing much to the imagination. Actually, the 

| basic cost ot a float is. not preat: the 

vehicle used can range trom Old Bess’ 

haywagon to a $283 mat ‘der tility 


Ree Se ee Ce ea or Ree 
erg eg te re a et eS 


“EB 
Retry | 
ae Sa te Se 


carrier, or, as | preter, a self-propelled ve- 


[0 tl e rT, p I} a $283 mail order house utility 


Reece aRieT poeta rE 


hicle such as a truck or a jeep—the reason 
for this being the distraction caused by a 
towing vehicle. 

The use of smaller compact areas are 
compositionally more beautiful and require 
much less planning and thought than the 
40-toot species that are now so popular 
It 1s surprising the effect that 1s obtained in 
a parade by use of many small units with 


the FObBert FEMI corporation 110 west 34th st. new york 1, n. y. 





impact, as compared with drawn-out mean- 
ingless mounds of third dimension. It is like 


ONE HAND the effect of the rapid shots of a machine 
gun as compared to the one long boom of 


a Cannon. 


Fi To effect permanency, many new methods 
with a CAC You have been developed. It has been found 


that the lattice, chicken wire, paper and 


glue methods have reached the horse and 
© é ; 
of Better Performance! buggy days from a standpoint of parade 
With our new materials we have cut labor 
costs and eliminated tiring hours involving 
| scratched hands stretching ire over ply- 
SIZES OF TACKPOINTS ee ee ee ee eee 
wood torms. We have achieved, I believe, 
USED IN MODEL T-2 


the flowing line and design that all sculpture 


MODEL , ‘i | A aA | should possess without being tied down to 
DRIVES Re ss 4 \ | | structural problems and mechanical inhibi- 
ZL , | tions. The of styrofos anufactur 
/ ~~ 


use. 





use stvrofoam, manufactured 
STAPLES ' 


by the Dow Chemical Company, Midland, 

3/16" 1/4"° 3/8"° 1/2" | Mich., or other similar materials, has proven 

: leg leg leg leg _ that a house can be built without a founda- 
SIGN MEN! DISPLAY MEN! If you haven't in- | tion. This is achieved by carving the 
vestigated or used the Model T-2 HANSEN | styrofoam easily with a sharp knife, wood 
Tacker—by all means do so! With ONE model | rasp and sandpaper. The resultant sculpture 
you can do a wider variety of tacking and | 


fastening—do it better, faster, with less effort! is light enough to blow away with the first 


| March wind, and soft enough to crush with 
MODEL T-2 is compact, light weight, easily portable, | the impact of a finger. The first step to 
easy to grip and operate. In a jiffy you can switch from obtain a semi-balance of strength is to cover 
the object with “Celastic.” In most cases, 
this will be sufficient for a semi-permanent 
unit. The light weight of styrofoam makes 
it possible to achieve unheard of mechanical 

ae .. « ee : | balance. With a few tacks and a little glue, 
a MATERIALS 36 DIFFERENT MODELS | the float superstructure is in place. For 
80 STAPLE SIZES | absolute permanency after the application 


H A N SE | of “Celastic’” it is advisable to use the glass 
| fibres and air-cure resins now on the market. 


\) REQUEST The sc ) } objects bul his ‘av 
5041 RAVENSWOOD AVE. CHICAGO 40 ILLINOIS | BOOKLET The sculptural jects built in this way 


one size Tackpoint to any of three other sizes—four in all! 
Besides, it has all the advanced Hansen features—Take-up 
Jaw, Flush Front, etc. Get full details—today! 
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require little or no extensive mechanical 
armatures and have been found to endure 
all the elements for 3 years to date. Styro- 
foam may be obtained in planks of various 
sizes which we use for bas-relief work. 
It can also be obtained in the log form when 
larger objects are required. By gluing four 
logs together it is possible to obtain the 
height of 18 feet and a base of 5 by 6 feet. 
The weight of all four logs in the completed 
sculpture can be carried by one man with- 
out much difficulty. Styrofoam sculpture 
can be related to difficult sculpture in stone, 
reproduced as if carved in soap. Should 
a sculptural accident occur, or a minor 
design change be incorporated, this is easily 
handled by modeling or filling in areas 
with inexpensive lumber yard fire clay or 
slightly more expensive plasticine. In the 
production of clown heads, animal carica- 
tures, or masks, the material has been par- 
ticularly satisfactory for “Celastic” casting. 
Aitter casting six elephant heads of one 
design, styrofoam can easily be cut into 
the male mould of a poodle dog. The waste 
which occurs from sawing a solid log ot 
this material is salvaged through sale to 
local florists, amateur 
donation to a high school art class. 


sculptors, or by 


Although animation plays a very impor- 
tant part in eye-catching appeal, its effec- 
A short time ago 
in one of the largest parades a designer- 


tiveness can be overdone. 


builder employed nine men or boys— in 
various spots of seclusion about his 40-foot 
wonder, all pulling strings, levers, and push- 
ing pedals. The effect was much like a 
crowd buying tickets from a scalper at the 
Rose Bowl game, with no central focal point 
of animation. Many mechanisms may be 
used. One of the simplest perhaps, is the 
employment of a 6-volt automotive starter 
motor geared tor the desired movement. 
These motors with four automobile batteries 
will give ample power for any animation 
for at least 3 hours. The employment of 
bubble machines is very effective to Caf®rry 
your miessage over the heads of the throngs. 

(ine eve-catching effect that is often over- 
looked in daytime parades is the employ- 
ment of lighting to accent sculptural detail. 
Floodlights and spots, of course are often 
used for night effects. However, 3-candle- 
power automotive flashlight bulbs give a 
glistening effect on the cloudiest of days. 

In speaking of finishes, the use of display 
materials — other than foils and papers — 
has long been ignored. The decoration of 
your floats should be treated with much 
the same feeling and thought as the display- 
man might use in creating his windows and 
store interiors. Transparent plastic products 
such as glitter panels cut to the desired 
shapes and stained with analine dye are 
very effective to use where brilliant color 
spots are required. “Dream Puff” and a 
product known as “Cat’s Whiskers” are 
easily adaptable to achieve soft sculptural 
effects on the base and around the perimeter 
of the floats. Plastic crystals or sheets 
glisten, as well as certain types of commer- 
cial flitters used carefully and with restraint. 

In planning a theme for the parade or a 
float, it is well to keep in mind the costumes 
of the preceding court. Costumes are usually 
readily available trom any of the theatrical 
houses throughout the the country, at a 


mAT, 1934 
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Our new WIDE OPEN SPACES provide a smooth, compact, 


production-line flow to give YOU better service at lower cost. 








reasonable rental. However, it is always dis- 
appointing having designed and built a 
“Queen of Hearts” float to find that the 
only costumes available for this number are 
from a 1949 production of Swan Lake. It is 
strongly advised, due to the expense of 
designing and making costumes, that for a 
completely coordinated parade the floats 
should be designed as a complement to the 
costumes. 


Rosenstein Joins 


Arts And Flowers 

Harry Menzin, Arts and Flowers, 43 West 
56th street, New York City, announces that 
Milt Rosenstein has been appointed sales 


representative for the South and Southwest, 


in which territory he is well known in 
display. 





PLEXIGLAS 


IN STOCK -- IMMEDIATE 


SHIPMENT ’ 
omplete range of \ VY 
indoor and outdoor 4 
Al fy 
sheet stock colors in ail ' Ad 


Standard sizes and 
thicknesses. Can 
also furnish extruded Plexigias Sheets, 
ay Rods and Tubing from stock, and can 
Southwest's 
Largest 
Plexiglas 
Distributor 


AMC SUPPLY 


extrude custom shapes in plexiglas 
and other plastics. 

Write for Free Card of 
Actual Colored Plexiglas 
Samples with Latest Steck 

and Price List. 
1408 Henderson, Ft. Worth, Tex. 
div. of Air Accessories, inc. 
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SEE US AT THE 
JUNE SHOW 


For complete details of a truly 
unusual line of display mater- 
ials, set pieces, and decora- 
tions for Christmas 1954 — 
priced to fit your budget. 


And always remember 
GASTHOFF'S MFG. COM- 
PANY for a full line of parade 


and float materials of all 
types. 


* 


GASTHOFF'S 
MFG. CO., INC. 


316 SOUTH ROME AVE. 


TAMPA 1, FLORIDA 
~e 








See us af... 


ROOM 723 


Hotel New Yorker 


NADI 
Market Week 


June 19 to 23 


1196 Merchandise Mart 
Chicago 54, Illinois 





Dollar Background 


NE of the most interesting and _start- 
ling exhibits at the recent National 
Sports and Boat Show held in San 
Francisco was that for Harrah’s Club of 
Reno, Nevada. This club, which is one of 
Reno's top gaming spots, stopped the 160,000 
people who visited the show with a display 
of 16,500 silver dollars adhered to the back- 
ground of the booth. 
Lots of silver dollars at one time is some- 


—At a recent show in San Francisco, Harrah's 
Club, of Reno, advertised its gaming facilities 
with an exhibit in which the background bore 
$16,500 in silver dollars. Top, adhering the 
money .. . Below, since Bill Harrah's hobby 
is collecting old cars, the completed exhibit 
also contained a 1905 Model F Ford, com- 
pletely restored— 


thing most people never see, regardless of 
their wealth— what they do see is a figure 
in their bankbook. So it was a fascinating 
sight to find 16,500 silver dollars actually 
spread out before their eyes. Unguarded, the 
money was untouched. (To prove there is 
some truth to the saying “you can’t take it 
with you” — 16,500 silver dollars weigh over 
700 pounds — or, pasted to a wooden back- 
drop, they fill a space 40 feet long by & feet 
high. ) 

Deciding it is no easy job to paste 16,500 
silver dollars to a wooden backdrop, Harrah’s 
Club hired specialists, the William Sanford 
Exhibits Company of San Francisco, to do 
the job. Working around the clock it took 
four men four days to glue them on. When 
the Harrah exhibit came down it took over 
$50 worth of eradicator to put the coin back 
in circulation. 
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Displays To Back 
Furniture Campaign 


Integrated plans for display, promotion, 
publicity, and advertising, as suggested in 
comprehensive merchandise kits mailed to 
255 stores throughout the country partici- 
pating in the National Association of Sum- 
mer Furniture Manufacturers - Living 
Magazine “Exterior Decoration, 1954” pro- 
motion, are now under way in these stores, 
reports Harold J. Siesel, secretary of the 
association. 

The venture, jointly arranged by the 
association and Living magazine, and 
geared to assist stores in promoting sum- 
mer furniture at the peak selling period, 
will soon be in operation in all the partici- 
pating stores. 

Thirty-three newspapers in key cities 
throughout the country will run special 
summer furniture sections in connection 
with the promotion. Newspapers. will 
spotlight current trends in patio and porch 
furniture, pointing out general highlights 
of this year’s furniture picture and _ illus- 
trating new applications of the five basic 
furniture materials — wood, wrought iron, 
steel, rattan and aluminum. 

Core of the store merchandise kits con- 
sists of sketches of patio and porch set- 
tings by five leading American decorators, 
utilizing the major summer materials. 
Large sketches, each one showing a com- 
plete setting emphasizing one of the major 
materials, plus smaller sketches with de- 
tailed highlights from the larger drawings 
are included in this section of the kit, and 
stores can duplicate either the entire set- 
ting or the detailed sketch from existing 
stock. Name decorators participating in- 
clude William Pahlmann, Dora Brahms, 
C. Eugene Stephenson, Melanie Kahane, 
and James Amster. 

Also contained in the merchandise kits 
are prepared advertising and publicity copy, 
radio scripts for local use, details of the 
“Outstanding Merchant” contest being run 
by the NASFM in connection with “Ex- 
terior Decoration, 1954,”  especially-pre- 
pared lighting suggestions from display 
lighting authority Abe Feder, and point-of- 
purchase aids. 

These last center around the June issue 
of Living magazine, which is featuring a 


special eight-page color section illustrating | 


the decorators’ settings and listing stores 
participating in the promotion. Counter 
cards showing the magazine's cover, re- 
prints of its special section, glossy photo- 
graphs, hang tags, banners, giant blow- 
ups of the cover, and extra copies of the 
issue are being made available to partici- 
pating stores. 

Newspaper sections being run in con- 
junction with the promotion will be timed 
to appear concurrently with the store dis- 
plays, thus bolstering the impact of the 
event. 





Scharff Succeeds Frazer 
At San Antonio Store 


James Frazer has resigned as display 
manager of The Vogue, San Antonio, in 
order to free-lance. He is replaced at the 
store by Ralph Scharff, formerly on the dis- 
play staff of Frost Brothers. 
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“SGNPRESS” 


SHOW CARD AND POSTER MACHINE 


2a Featet4 | SPEED----SIMPLICITY 


i LOW OPERATING COST----LONG LIFE 


Used for over eighteen years by leading national chains. 


Many have from 50 to 500 or more in use. 








MORE PROFIT -— 


SHIRTS | 
The "SIGNPRESS" en- . 
ables store managers to 
do a better job of mer- Gaus 
chandising. It provides (am 
a simple, convenient 
means for producing <® 
GOOD LOOKING Cards 
& Posters QUICKLY and 

at SMALL COST. 























MADE IN THREE SIZES . . . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. 


BOX E-144 


ADRIAN, MICH. 





OLD-FASHIONED 


TELEPHONES 








SOLD 
DIRECT 
BY 
MAIL 
ONLY! 














$9) ) 50 


EACH 
2 for ‘$40.00 
4 for ‘$75.00 
Most UNIQUE PROP Ever Offered! 


Not reproductions ... but real instruments 

. retired after 50 or 60 years of small-town 
service. To add a touch of whimsey ... 
or nosta‘sia to your displays. Turn the 
quaint crank handle ... the magneto makes 
the bells ring. Fine hardwood boxes ... 
nickel-plated brass fittings. Use ’em just as 
they came off the walls ... or paint them. 
For any Season ... whenever you need an 
idea ... this is it. 





NOT SOLD THROUGH SALESMEN! 





Quantity limited ORDER NOW! 
Shipped at once by express—F.O.B. Houston 


THINGS FROM TEXAS 
P. ©. BOX 6122 e HOUSTON 6, TEXAS 














Utilize Your 
Own Talent 
For Display 


finished products you can make from our com- 
plete line of dried natural items: Saguaro 
Stumps, Cholla Forks, Cholla Limbs or Logs, 
Driftwood, new item Driftwood Stump sections, 
Mescal Stalks, Soto! Stalks, Manzanita and Cacti 
See your jobber or write direct for catalog 


Cash or suitable reference. 
NATURAL DESERT DISPLAYS 
436 West Pinkley Ave., Coolidge, Arizona 

Box 1235 
RALPH H. RALPH & SON 














Financial Displays 
FOODS FOR PERMANENT DISPLAYS [1 cover Country 2 
ATTRACTIVE AND EFFECTIVE | The creation and development of a com- 


pletely new financial public relations display 

THEY REALLY LOOK GOOD ENOUGH TO EAT | program has been placed in operation. 

—_ | Twelve of America’s great industries, listed 

: us eis? — on the New York Stock Exchange, plus the 

New York Stock Exchange itself are now 

having specially-designed, animated, self- 

illuminated displays placed in ground-floor 

windows of member firms throughout the 
Northeast area of the United States. 

These displays, designed and produced by 
Burdick-Rowland Associates, Ine., depict 
the part played by American industry in the 
free enterprise system where, to quote the 
Stock Exchange exhibit, “American Industry 
is owned by the American Public — not by 
a paternalistic or dictatorial form of govern- 
ment.” 

All brokers who are members of the New 
York Stock Exchange, and who have suita- 
ble ground-floor locations, will show these 
displays on a monthly rotating basis. 








The sponsoring companies are Allied 
(Chemical & Dye Corporation, Carrier Cor- 
poration, Chrysler Corporation, Commercial 
Credit Company, Crucible Steel Company of 
America, General Electric Company, Mathie- 
son Chemical Corporation, Sinclair O1l 

aes — oo — . Corporation, Socony-\acuum Qil Company, 
HUNDREDS OF ITEMS—Cooked Meats and Fish—Fresh Meats and Fish—Fresh Fruits and Inc., Westinghouse Air Brake Company, The 
Vegetables—Dairy Products—Hors D'oeuvres and Canapes—Ice Cream—Bakery Goods—Blue West Penn Electric Company, Yale & 
Plates. They are sanitary, avoid waste and do not deteriorate. | Towne Mtg. Company, and the New York 


SEND FOR CATALOG No. 7 _ Stock Exchange. 
)? 


THE IMITATION FOOD DISPLAY CO. sroonn s Niv. | aisptaye have been placed” by | Burdick- 
Rowland, a visual public relations firm, in 


72 ditferent windows representing 45 differ- 
ent member-brokers in 47 cities in. the 


New England-Middle Atlantic area. The 

e / / program will be extended by means of the 
q, inclusion of far- West, mid- West, and 

iliens | Southern areas, to include brokerage offices 


throughout the entire country. Eventually 

















y THE PIONEER | displays of these and other industrial, rail, 
Sayford OF CORRUGATED DISPLAY | and utility companies will be seen in the 


windows of Stock Exchange brokers in 
MATERIALS nearly 200 different locations, coast to coast 
+ and border to border. 
The three-dimensional, animated displays 
THE FIRST AND BEST show the potential investor and the man in 
SINCE 1931 the street just what constitutes a_ great, 
modern American industrial concern — its 
place in industry, its products, its financial 
and management history, its achievements, 
Will Be | its diversification, and its prospects in the 
ever-changing democratic world. 


Se / [ DN : | At a press conference in Ben Franklin 
xC usively istributed _hall at the New York Advertising club, 

| where typical displays were shown in opera- 
IN ALL PACIFIC COAST STATES MEANS | tion, Keith Funston, president of the New 
Quatity | York Stock Exchange, said: “The Exchange 


by ; 
; | 1s exploring numerous ways of bringing the 
DECORATIVE PAPER PRODUCTS CO. Ls N | facts of life about American industry and 








he ork of he Stock “xch: re ) “ - 
2705 WEST PICO BLVD. LOS ANGELES, CALIF. the work of the Stock Exchange to people 


all over the country —to get more and more 
SEE THE COROBUFF EXHIBIT — HOTEL NEW YORKER —N.A.D.1. — IN JUNE people to own their share of American busi- 


ness. 














“Now, with the help of 12 great corpora- 


PLASTICFOAM 5 _ gag | PICT tions listed on the Exchange, we hope to 
2'/>"" x V2" thick, per 100 $5.00 | U R E Ss tell that story on the sidewalks of some 200 
~ 2 


x Y2"' thick, per 100 10.00 For all decorative purposes, specializing in cities and towns from coast 
Your selection 


Custom cutting and carving in Plasticfoam® for 
the trade. Inquiries invited. 


PLASTICFOAM PRODUCTS 
948-54 Metcalf Avenue New York City 72 





to coast.” 


window display. Highly colorful. All sizes. 
Send for information or samples to 


JOSEPH HOOVER & SONS CO. 
1270 Broadway, New York City 1 


George M. Rowland, Jr., in making the 
announcement, said the displays will be 
placed, in the Eastern area, in high-traffic 
windows in major metropolitan areas where 
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they will be seen by more than 25,000,000 
people, where more than 52 per cent of the 
country’s population is located and where 
50.23 per cent of America’s investors reside. 

The displays are 6 feet wide, 5 feet high, 
and 1 foot deep. They are made of wood, 
plastic, metal, and hardboard. All feature 
some attention-compelling animation, they 
are all brightly illuminated and are so de- 
signed as to be attractive for either daytime 
pedestrian traffic or night-time vehicular 
trafhe. Each is powered through an electric 
timing device which guarantees its con- 
tinuous automatic operation, even before 
the daily opening of the brokerage office 
and long after the brokerage office is closed. 

They were designed under the supervision 
of Edward H. Burdick, creator of the Free- 
dom Train and the Civil Defense “Alert 
America” Cavalcade, as well as many three- 
dimensional public relations exhibits in 
fairs, trade shows, and museums. 

Movement and placement of the units is a 
task necessitating the use of custom-built 
trucks and a crew of four men. It 1s esti- 
mated that the movement of these displays in 
the Eastern area alone will mean over 36,000 
miles of travel and 1,184 different installa- 
tions. 

Burdick-Rowland Associates spent over a 
vear in the preparation of this plan, travel- 
ing the entire country and photographing 
and measuring brokers’ windows in every 
major metropolitan area. During this prepar- 
atory period isolated tests were made to 
prove the effectiveness of such window dis- 
plays for industrial companies, in in- 
creasing the public’s interest in equity 
ownership. 





Nevada Ming Tree Company 
Offers Decorative Woods 

Nevada Ming Tree Company, Reno, has 
expanded its facilities into the processing 
of manzanita, driftwood, grapewood, cypress 
knees, pine, juniper, and manzanita roots. 
These products are gathered trom above 
the timberlines in the Sierra Nevada ranges, 
from the valleys of California, and the 
lakes ot Nevada. 

To gather manzanita, jeeps and _ four- 
wheel-drive equipment are taken into al- 
most inaccessible areas. Driftwood is found 
on known and unknown lakes, spotted by 
plane, and brought out by pack _ horses. 
Roots and other materials are found in the 
forests on upturned trees. The wood 1s 
brought into the plant to undergo various 
special treatments ranging from sand-blast- 
ing to bleaching and curing. 

The firm was founded by Murray A. Kahn 
after returning from duty as a pilot on the 
famed Burma Hump run in the China- 
Burma-India theatre of war. Having seen 
the original Ming trees in the Orient, he 
went into the business of building replicas, 
later adding tacilities to supply the display 
held. 





Gussow Opens Firm 
As Consultant 

Formerly in charge of visual merchandis- 
ing for David D. Doniger & Co., New York 
City, Mel Gussow has resigned in order to 
open a display consultant service at 38 East 
50th street. 
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Turntables by Vue-More display 
the Bell Portable Sewing Machine 
to best advantage — from every 
angle — make ’em stop, look, buy. 
Here’s the perfect motion device 
for all-around display use. Silent, 
safe, sure — Vue-More turntables 


Y 


OCKS... AND SALES! 


Stores report increase of up to 300% in sales of 
Interwoven’s new Flexible Socks when novel mo- 
tion display is used. This striking sales promoter 
by Merit Displays Co. Paterson, N. J. uses a 
stock Vue-More motor to demonstrate the stretch- 
ing of the socks in two directions the top ex- 
panding lenghwise. the bottom stretching in width. 


Merit found this particular worm 
drive motor easily adapted to the 
heavy duty motion requirement of 
the display. Its power output proved 
superior to other motors of compar- 
able size and cost. Economical to 
handle. the motor provides cool, 


noiseless, trouble-free operation. 


BELL ...FOR BELL! 


rotate slowly. carry loads to 250 Ibs. 


Whether you require a motor for a custom-built display or a ready-to-use 


turntable of any size — your best motion buy is Vue-More. Call on a 


Brevel motion engineer for 


assistance in your display planning no 


obligation. Write for catalog and price list of America’s most complete line. 


BREVEL PRODUCTS CORP., 2/4 SULLIVAN ST., NEW YORK 12 














Store Directory & 
Bulletin Boards for 
Better Selling! 


Let an Acme board create impulse 
buying with its departmental list- 
ings and your advertisements. Write 
today for Acme's FREE folder ‘'Sell- 
ing Through Suggestion," and the 
latest catalog on directories and 
bulletin boards. 


ACME 
BULLETIN COMPANY 


37 EAST 12TH STREET 
pow. Venue 3.- Oo, 
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THE EMPRESS PEACOCK CHAIR 


An Intricately Woven Atmosphere Piece 


Exquisitely hand crafted of natural rattan 
and reed with ebony accents, the Empress 
Peacock chair is sixty inches high. Seat is 
functional twenty inches high 

Priced at only $45.00 each or two for 
$85.00 net F.0.B. Wilmington, California. 


Order from 


6818 Avalon Blvd 
Los Angeles 3, Calif. 


See us af... 


ROOM 723 


Hotel New Yorker 


NADI 
Market Week 


June 19 to 23 


1196 Merchandise Mart 


Chicago 54, Illinois 


Wanamaker's Presents 


New Modern Gallery 


The new Hampton Shops Modern Gallery 
on the seventh floor of John Wanamaker, 
New York City, shows a series of new living® 
room pieces against striking backgrounds. 
Approximately 2,500 square feet of space 
have been devoted exclusively to modern 
upholstered living room pieces, together with 
some occasional pieces, made by Hampton 
Shops of Paterson, N. J. 


The gallery arrangement makes effective 
use of a series of panel dividers mounted 
on metal floor-to-ceiling poles to create 
backgrounds for the various groupings. In- 
teresting materials range from walnut pan- 
eling to woven rush squares, with silk shan- 
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tung, grasscloth, travertine blocks, translu- 
cent plastic, fabric louvres, and a slat blind 
woven with gold metallic strips. 


white 
more 


A large, low modern fireplace of 
brick with walnut superstructure is 
or less the tocal point of the gallery 
while the two outside window walls are 
curtained from floor to ceiling in a white 
casement cloth. The entrance to the gallery 
is enlivened with an adjacent see-through 
wall composed of rectangular panels of 
various sizes, some painted and some cov- 
ered in fabrics, mounted at different levels 
on chrome uprights. Tastefully selected 
lamps and accessories, subtly patterned car- 
peting in a warm tone and white enameled 
clustered ceiling fixtures with perforated 
shades are other decorative highlights. 
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—For a special summer promotion, Heinz Hoffman, Alsterhaus, Hamburg, Germany, converted the 


store front into a reproduction of a giant sailing ship— 
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Capwell's New Store 

Has Colorful Interior 
Still another indication of the great 

trend to suburban living and shopping was 

evidenced recently in northern California 

with the opening of Capwell’s modern de- 

partment store in Walnut Creek, 16 miles 

east of Oakland. | FOR THE MOST 
The “suburban streamlined” store is a | 

low, two-story structure with better than 

100,000 square feet of floor space. . t . 
Designed by the architectural firm of e xX Ci : n g 

Welton Becket & Associates, the new store 

is located in the Broadway Shopping Cen- | NEW 

ter, a product of the area’s 23 per cent | 


population increase since 1950. 


The latest addition to the Capwell chain | 
has a comfortable and relaxed architec- | CHRISTMAS 














tural approach. The structure is clean- 

lined and contemporary in design, with the | 

exterior finish of zolatone-covered archi- | DISPLAY IDEAS 
tectural concrete with brick trim. The | 

building’s design allows for the addition of | 

a third floor in the future. 

Architect Beckett’s open plan design of 
the interior affords customers a panoramic 
view of merchandise in all departments, 
these being separated only by counters. 

An unusually attractive color scheme has 
been used in the interior with different 
colors used to denote the individual depart- 
ments. The color scheme has been inte- 
grated on the first floor by a yellow and 
gray asphalt tile floor and a warm blue- 
green ceiling. On the second floor yellow 
asphalt and beige rubber tile floors and a 
ceiling of pumpkin orange complete the 
color scheme. Blue-gray finished maple 
fixtures provide a unifying note through- 
out the store’s interior. 
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St. Louis Display Guild 
To Elect Officers 

A special dinner meeting of the officers 
and directors of the St. Louis Display 
(;uild was held at the Forest Park hotel 
on April 28, at which time a proposal was 
approved that a slate of candidates for the 
coming election be created for membership 
consideration. Ed Lamprich and Joe Mer- 
curio were appointed to act as a nomina- 
tion and election committee at the meeting 
on May 12. The following were selected 
for the slate: 

President: Bob Minard, Harry Guest; 
first vice-president, Walter Zemitzsch, Ro- 
land Grossberg; second vice-president, 
Harvy Aguado, Homer Cherot; secretary, 


Dale Crittendon, Ted Heiman; treasurer, | 
Paul Kloeris, Carl Baum; sergeant-at- | IDEAL FOR with AD-AROUND 
arms, Otto Askani, Marvin Powers. | SMALL USERS 


Day or night, in trade shows, store windows, or 
on the counter, AD-AROUND, the long lasting 
ist. Staal Ae point of purchase display unit, plus our full 
president, automatically becomes chairman, Aeeaad: mace color, appetite appealing transparencies, puts 
adie tins pies . ta action into your sales message to the consumer, 
are the following: an: tan be hed right at the point where they buy. Resembles 
Pete Berta, Milton E. Kravitz, Arthur caiidch Saat Si en ee a 
yi ; : - Agere _— - ecTtric moror revoives iamp imes per minute 
McMahon, Alvin Stoops, Jack T. Chord, usually rs and Your choice of beautiful stock transparencies or 
Ed Lamprich, Joe Mercurio, John L Agi tim ap sean” yew made from your own Color Film 
Stoppenbrink, Adrian Delsman, Otto oe eee eee 
Lasche. Armand C. Rain; ' T Vie Sales Representa- ALSO, COMPLETE TRANSPARENCY & COLOR 
sasche, Armand C. NKaining, Il. ; 1er- tives Wanted — PRINT SERVICE 


heller. Select Territories =o amen uD ann a ae ee aa aw anasermanananaD 


Open. Ad Color Photo Corp., 650 S. Arroyo Parkway 
Pasadena, Calif. 


Named as candidates for the board of | For a limited num- 
directors, of which Louis Hoell, retiring | ber of outlets you 





Also at the meeting it was suggested 
that the incoming officers and directors re i 
poe e 
bring the club’s constitution and by-laws v color 
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I Please rush prices and literature. 
more up to date, and that the Guild’s photo corp. | Name 

| 
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fiftieth anniversary be observed by a din- ern 
ner-dance. 650 S. Arroyo Pky 
Pasadena, Calif. 
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PUGDIN 
Quality Wigs 


MAKE MANNEQUINS 
DO A BETTER JOB 


When your mannequins or millinery heads 
are equipped with Pudgin wigs you can 
be sure you have the best wigs that high- 
ly skilled craftsmen can produce. Made of 
finest materials for long life and endur- 
ing beauty. Latest coiffures and fashion 
styling. Insist on Pugdin quality wigs 
from your display jobber or mannequin 
refinisher. Also custom-made wigs to 
order. 


THE PUGDIN COMPANY 


4 West 16th Street, New York City 11 
CHelsea 3-4705 
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Christmas Decorations 
Holiday Displays that are colorful 
both day and night 


~ 


~ 


Write today for complete catalog 


KING AMUSEMENT CO. 


MT. CLEMENS, MICH. 


Looking 


Ahead 


By W. L. STENSGAARD* 
W.L. Stensgaard & Associates, Inc., Chicago 
Chairman of the Board, Point of Purchase Advertising Institute 


HE most direct statement I can make 
based on my 40 years of experience in 
the field of advertising displays — both 

at the retail and national advertising levels, 

is: advertising displays will make more 
progress in the next 20 years than has been 
made in the past thousand years. 

To me, this means a very bright future 
with plenty of opportunity and here are 
some of my reasons: 

1. We are entering a new selling and ad- 
where television, especially 
will be so important as to 
selling and entertain- 


vertising era 
color and 3-D, 
become a great new 
ment force in all American homes within a 
very few 

2. This 
selling to be 
both window and departmental display. 

3. All other advertising media will supple- 
ment and assist No. 1, TV, and No. 2, point- 
ot-sale. 

The population of America is growing at 
a rate beyond most imaginations and 
will increase natural buying power tor all 
products at rapid rates. This 
means we are entering an era of need for 
greater efficiency in the distribution of 
Some think this means almost robot 
do not. 


years. 


leaves one job in the cycle of 


done better — point-ot-sale — 


accepted 


goods. 
machine methods by machines; | 

Some products will be dispensed by ma- 
chines and in some fields such merchandis- 
ing will be much greater than today; how- 
ever, our big improvement will come from 
convenience and efficiency in showing and 
selling goods at retail where we Americans 
Call enjoy the freedom of choice as to 
items, sizes, prices, and all such. 
Production has increased its efhciency 
greatly, to the point where we enjoy finer 
stvle and color, improved mechanics and ma- 
terials, greater values than ever before. In 
turn, all of this means more employment 
and greater earning ability per person in 
\merica. 

Now with increased efficiency in mer- 
chandise presentation for consumer 
tion we can and will reduce the costs of dis- 
tribution to afford still greater values and 
buying power. All too little has been in- 
retailer in new equipment, 
methods, and improved sales training 
as compared to the manufacturer. Today 
factories can not compete without the latest 
and most economical equipment almost re- 
gardless of initial Also, much equip- 
ment be scrapped before it has been 
fully amortized to get new and better equip- 
ment for faster and lower costs of produc- 
tion. Not so with retailing! Too many old 
methods of selling still remain 
where the full time of a salesperson must be 
matched to that of the customer. There are 
not enough methods by which the customer 
can at least leisure to her 
greater satisfaction. 


Cf yk TS, 


selec- 


vested by the 
new 


cost. 


may 


shi wCcase 


pre-select at 


“Address, Point of Purchase Advertising Insti- 
tute Symposium, New York City. 


[ am not ot the school that believes most 
goods will be sold by turn-stile or selt 
selection ways with no salespeople, but I do 
believe that salespeople can be more pro- 
ductive in selling 1f given better tools and 
methods and training just as we _ have 
learned to do in mass production. Retail 
habits are difficult to change, but they are 
changing. So with an increased population, 
with freedom of choice, we need greater 
investment in research to provide better, 
more efficient methods of selling goods at 
retail. Most all money spent in research is 
for engineering, chemistry, and production 
and certainly very little has been invested 
to learn better methods and devices and 
tools tor selling. If we can take a farmer 
boy and in 16 to 26 weeks teach him to be 
a pilot, we surely can teach people to sell 
with the right methods and tools to the 
extent of 100 to 1,000 per cent or more 
greater efficiency than today. Most sales- 
people in stores have little or no training 
in selling and all too few think of selling 
Why? You know the answer. 

As to new materials with which to make 
advertising displays, there will be plenty. 
We already have more than we can use 
effectively. The most important part of the 
display is the idea and the directness and 
efficiency with which it can do its selling 
job at the point-of-sale. Materials are 
important only as they can be used to ad- 
vantage in the total concept and production 
of the idea with which the selling job must 
be done. 


aS a Career. 


| believe we will have: 

A. Very lightweight, low 
to reduce transportation 
into smaller containers. 

B. More materials with color and texture 
built in to reduce finishing and 
handling. 

C. More action and showmanship in dis- 
plays, to be more competitive and to invite 
more attention. Later the atomic battery 
and simple long-life, low-cost action devices 
will be available for volume production. 

1). More displays of higher [ 


materials 
and to fit 


cost 


costs 


costs ot 


quality, of 
lightweight materials, will be loaned to re- 
tailers — including super-markets — and life 
of such displays will be several years 
apiece, with great showmanship and selling 
value and with more direct tie-up to great 
color TV shows. 

EK. More, yes, much more electronic de- 
vice display —to talk, to show in 3-D color 
hidden values and action parts of mechani- 
cal and other products. 

F. More and more before-and-after elec- 
tronically and atomically operated 
yourself” sales stories to reduce time per 
transaction and to improve self-selection 
and sales training. 

G. Much more recognition in schools and 
colleges for the art of selling and _ the 
science of merchandise presentation — with 
more and more tacts and figures and proof 


“see tor 
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ot differences in good, fair, and bad methods 
and how they affect the overall efhciency 


and profits of distribution and retailing. | aN OUT f NI Y k j j 
H. Greater recognition on the part of all | or © ew or ? t S 


management concerned with production and 


distribution of consumer goods and the im- | 
portance of the point-of-sale or follow- | 
through job in selling. Better understand- | 7 C4 


ing and control of balanced programs ot 


various media required, including the fol- | 812-20 AVE. OF AMERICAS NEW YORK CITY 1 
low-through job with and for both the dis- | MUrray Hill 9-0476-7-8-9 


tributor and retailer. 
I. More concern and interest on the part | FOR 


of banking and finance to insure research 


and tollow-through on major investments | 
concerned with selling and advertising poli- | 
cies, plans, and budgets — because these re- | 
flect directly on the ability, success, and | 


future of any major production facility. 
Remember, we are just people and must | AND FOR 

continue to sell to just people. Keep your | 

feet on the ground and make sure you can 


° 
contribute to the success of any selling | e Preserved Foliages 
program where merchandise presentation and | ra Sandblasted White Manzanita . Sandblasted Grape Roots 


showmanship or demonstration move the ‘ 
. -£ « 

goods on to the consumer at the last 3 teet | e Natural Manzanita ad Driftwoods 
— with greater and greater efhciency, at the | 
right cost, in a most competitive manner. | | L, 

ik ek be a pee ee ee All Sizes and Shapes— WHOLESALE ONLY 
rightful share of reorders from fully main- | 
tained assortments and inventories; such 


aera | Ask for PHILIP G. CHINGOS THOMAS KARAS 
Couple creative imagination with sincere | $ or ~ eee 


and seasoned experience for best results. | 
Sell benefits and results with facts—add | “*Tt is the Natural Way”’ 
realistic optimism and sales ability to your | 

ideas, products and service — be competitive 
—now and 50 years from now. 














Looking ahead I see advertising displays 
with a greater share of responsibility for 
the selling success by which our produc- 
tion will make more goods to provide more 


and more people with employment and a | & . ee BLONDE PE 
higher standard of living. | : a Be ; G-0-PANEL 


Display advertising has always been and 





Our beautiful new 


BES ‘ : : per 48°' x 96°" sheet, 
will continue to be both the lowest cost | ee as ae eee ese e | Big Now ¢ 40 F.O.B. Detroit, 00 
: ; ; , : . | is eg GEES é packing charge on 
medium and most vital link in our distribu- | S, : : | pe ek 0 6: than 10 sheets. 
tion system. The more extensively and ef- | os ek. - thickness, 3/16" holes on 
fectively it is used, the more productive | 3a as a & ee eames 
(and lower cost relative to sales results) | Baas Co pee ae 2 Blonde Peg-O-Panel needs no finishing 
all other media used will become. ce ay | ca Se. | es or can be refinished with only one-coat 
Display advertising needs more selling | 9a e. Cg oe or may be dyed. 
ability, more opportunity to be used as a | ee | 5 eee Send for our illustrated brochure of over 
medium and, who knows—the future may | § _— _— oy ara a 150 different Peg-O-Panel display fixtures. 
even find a way by which it will be recog- ve detroit 7, michigan SAMPLES ON REQUEST — WRITE 
nized as a commissionable medium for adver- oo | eS : Ss FOR JOBBERS DISCOUNT. 
tising agencies. I have often asked ad | ee ee <n < 
agency executives what they could or would 
do to use display advertising more effective- 
ly if it did pay a commission as with most | 
all other media. The answers have been | USE THE | Order Your ‘‘Naturalike’’ Grass Mats 
most encouraging, but the way is in the | and TUFF-TURF sprinklings from your display jobber 
future. Certainly if America’s research OPPORTUNITY =| || sis Sor Arenal Toth faa GRASS 
minds can discover TV and atomic energy | | ordering. 


and all such, we can look forward to a day | MEMORIAL GRASS COMPANY 
when display advertising can solve its EXCHANGE | UHRICHSVILLE, OHIO 


greatest need for future progress —that of 
recognition as a medium to insure its proper 
listing on all major programs and budgets For any WANT AD purpose: 


for more efficient and economical distribu- POSITION WANTED POSITION VACANT | | ‘ GIANT 
tion, selling, and ad programs. USED DISPLAY EQUIPMENT FOR SALE é LIONS HEADS 


REPRESENTATIVES WANTED jet Al 









































Gadgets and materials are secondary to 
the recognition of point-of-sale follow- 
through as a major medium in the success- - 


ful selling and advertising plans of the fu- D.A.SAZANI SH 
= e Ag 
ture. 00 Der Column Inch CASH WITH ORDER | 81-60 Dongan Ave. Elmhurst, N.Y.C. + LExington?-0280 
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Display 
Woriad 


Display’s Great Monthly Digest 


SERVICE 
BUREAU 


The DISPLAY WORLD Service Bureau will 
be glad to supply the latest authentic informa- 
tion about anything in the display line in 
which you are interested. If you do not find 
your needs listed on this blank, write a sepa- 
rate letter. If we do not have the information 
you want on file, we’ll find out for you. Avail 
yourself of our service facilities without cost 
or obligation. This service includes an analysis 
of any display problem. 


Air Brushes 

Airpainting Equipment 

Animated Signs 

Artificial Flowers 

Artificial Snow 

Backgrounds 

Background Colors 

Black Light 

Bulletin—Directory Boards 

Card & Mat Board 

Cardwriters’ Materials 

Color Lightin : . . ‘ , ° 

Reomanetiian = —This display with its oversize tulip theme was used by James Gosling, R. H. White's, Boston, for 

Crepe Papers the introduction of summer playclothes— 

Cut-out Letters se 

Cutting Machines aia re RE ea eee 

Decalcemania ° 

Decorative Papers Contest Offers Prizes report on what was done to promote the 

Display Fixtures For Radio Tie-In theme. Entries are due by July 15 and 
a winners will be notified by August 1. 








JOOOOOoOoOoOoOOoOooOOOOoOoOOoOOoOOOOoOoOoOOOOOOoONoOoNK 


Display Letters Plans have been completed for a contest 
Display Racks offering awards for the best displays making For the contest, cities will be divided 
Dye, Rug and Carpet ane nine 64 ' ; mr : 
Enlarging Projectors a tie-in with Carnation Milk’s “When a Girl into seven population classifications: under 
roe | Marries” radio program carried on Amer- 29,000; 25,000 to 30,000; 50,000 to 100,000; 
Float Decorations _ ican Broadcasting Company stations. Ar- 100,000 to 250,000; 250,000 to 500,000; 500,- 
— Spectaltios | rangements are being made locally by ABC 0 to 1,000,000, and over 1,000,000. Seven 
Grass Mats | stations and department stores, with the Prizes consisting of $100 U.S. Savings Bonds 
yom d 2 sae | window or interior displays due to appear will be presented, and the sponsor has asked 
i aiedion — _ during the usual June bride promotions. DISPLAY WORLD to present special merit 
see Seats Each display must include a placard iden- awards on its behalf. Judging will be done 
s on . . . . . - ~ . 

aeetten hentawe tifying the radio program, along with the by the merchandising department of Erwin, 
eetten Mechanisms call letters of the local ABC station. Entry Wasey & Co., Inc., Los Angeles, advertising 
Mouldings is to be by photographs, accompanied by a agency for the Carnation Company. 
Natural Foliage a Ee ee Re eT 
Paper Sculpture Displays 
Papier Mache Specialties 
Photographic Blowups 

"} Plastics 

)] Plywood 

[] Price Cards—Tickets 

[) Price Ticket Holders 

[} Ribbons 

{} Sale Bannefs 

[) Show Card Colors 


| Show Cases 

Socks— Window 
Signs—Brass—Bronze 
Signs——-Card Holders 
Signs—Electric 

Sign Printing Machines 
Sleeve Forms 

Store Designing 

Store Equipment 
Store Fronts 

Tackers 

Time Switches 


nooo ooooo000o0c! 





[) Veneers (Imitation) 

[) Wall Board 

[ Wigs 

[) Window Lighting 
[ Do you wish a copy of their catalogue? 
[ Do you plan to remodel your store soon 
[ Do you plan to build a store soon? 

MAIL TO 


DISPLAY WORLD 
CINCINNATI 1, OHIO 


Firm 


Display Manager eins | —Two unusual European treatments for familiar merchandise are shown. At the left, by E. Berger, 
_ Loeb Freres, Berne, Switzerland. The glove hands were supported by black wire resembling a 
i ie a | mobile. On the background was a light spot, on the floor a dark one. A red rose lay on the 

floor in the foreground ... Right, by G. W. Peier, Crome & Goldschmidt, Copenhagen, Denmark— 
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Custom Display Service 
Is New Company 

The formation of Custom Display Service, 
Inc., 503 West Division street, Chicago, has 
been announced by Marvin G. White, presi- 
dent. The firm will cater to display brokers 
and sales organizations engaged in the 
manufacturing of permanent and semi-per- 
manent displays. 

Under one roof and management the firm 
provides a complete “package service’ for 
the manufacturing and finishing of hard 
and soft woods, as well as plastics and 
hardboards. If the customer desires, how- 
ever, services can be limited to the purely 
manufacturing operations. Complete protec- 
tion for the customer's creative ideas and 
plans is provided. 

Custom Display Service will maintain a 
staff of specialists in the display manu- 
facturing and materials fields. In addition 
to this staff, the company has _ excellent 
facilities for handling the work of large 
as well as small display sales organiza- 
tions. The firm will utilize 11,000 feet for 
manufacturing purposes and 4,000 feet for 
storage at its present location. 





Silver Foil Branches 
Offered By Fox 


Fox Display Company, 1616 Camaron, 
San Antonio, is offering silver foil branches 
for the coming Christmas season displays. 
They are available in cerise, chartreuse, 
pink, ice-blue, green, silver, any combina- 
tion of two colors, or one color and silver. 
The branches can be fireproofed if desired. 





"Spacemaster" Equipment 


Seen In New Catalogue 

Reflector Hardware Corporation, West- 
ern avenue at 22nd Place, Chicago 8, is 
offering complimentary copies of the firm’s 
new 55-S catalogue in which “Space- 
master’ merchandising fixtures are fea- 
tured. Numerous display adaptations are 
illustrated. 


Wrought Iron Fixtures 
By City Display 

An entirely new line of wrought iron 
and brass display fixtures has been created 
by City Display, Inc., Long Island City, 
N. Y., and will be presented for the first time 
at the company’s exhibit at June Market 
Week. In addition several entirely new 
models in garment racks will be introduced. 


Martin Hamberger 
To Be Married 


Mr. and Mrs. David Hamberger, of David 
Hamberger, Inc., New York City, announce 
that their son Martin will be married on 
June 6 to Miss Joan Rosenblatt, daughter 
of Dr. and Mrs. Maxwell Rosenblatt of New 
York and Long Beach. Martin is produc- 
tion manager for the Hamberger company. 
The couple will honeymoon in Mexico. 
Former Displayman 
Dead At 83 

At one time display manager of Meier & 
Frank Company, Portland, Ore., with which 
firm he served for 44 vears, W. Worth 
Davis died in that city a short time ago. 
He was 83 years old. 
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For the unusual- 
wise steps 

at the NADI Show 
will go to 

Rooms 622-623 
Hotel New Yorker, 
Yt ee & ho 


to see 
TWINKLE DISPLAYS 
“for the unusual” 


Showroom 


ums Ws ie St, 











A MUST! 
FOR SOMETHING 
UNUSUALLY DIFFERENT! 


VISIT 


Room 550 


DURING JUNE MARKET WEEK 
HOTEL NEW YORKER 


OR VISIT OUR SHOWROOMS 


JAMES A. COLE COMPANY, INC. 


235 FOURTH AVENUE e NEW YORK CITY 3 
(Corner 19th St. — 5th & 6th floors) 











BIG SAVINGS on all-purpose display 
Perforated Hardboard HOOKS! 


Convenient display hooks for apparel, 
shoes, hardware, housewares, etc., NOW 
available at substantial savings. Can 
be shipped to any destination in U.S.A. 
regardless of quantity. Top-quality, 
handsomely plated. 


Write today for complete 
literature and prices! 


Perforated Hardboard also available. 


/ WILLIAMS PRODUCTS COMPANY 
w 6127-37 Cedar Avenue, Philadelphia 43, Pa. 
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HIGHLIGHT your Merchandise Display with the cect: interes 
The ever-expanding use of non-tarnish- 


VERSATILE... ADJUSTABLE ing metallic yarn has created wide inter- 


est in its manufacturing processes. To 

| illustrate these processes, the Metlon Cor- 

T i ke A ere poration, New York City, a producer of 

the yarn, has devised a miniature display 

for Window & Interior Display which shows how metallic yarns are made. 

Starting with the basic materials (alu- 

minum foil and plastic film), the display 

illustrates the laminating process and web 

slitting to the fine cut yarn which is the 

' end product. The 21 Metlon colors in both 

the metallic and ceramic shades are also 
shown. 




















Msn, STS a = | The display was designed by C. Edward 
ibaee tei 


bali ne 


ig ‘ 
Ay 

ue 
Saat 
sf 


LV A TACT oe a Dick primarily tor the automobile manu- 


Pa 
SOIT A 
WALEY, i 
YU AR 
+} rity eeee ; 
Peers) : 7 


ALATA OG | facturers presently using metallic woven 
ae Ma upholstery tabrics in their cars. Among the 
companies which are already utilizing the 


12" x 48"... $22.50 ea. 12" x 30"... $18.75 ea. display are Ford, Lincoln, Mercury, Chrys- 


ler, and General Motors. 
@ Removable 7" x II" Signholder @ Table Height—4 inches These units will be available for trade 
@ Leg Height—8 inches @ Finished in Black with Brass Balls shows in various fields and for 


exhibits. 


textile 
For use as a table. Table can be adjusted 
to any angle for use as a_ displayer. 


Good Will Built 


Visit our showroom during Market Week at 293 Seventh ee ere eT eee 
Avenue for the newest in Christmas Decorations — nite dpapeince- ier cenme Rimes eens 


genuity and an official traffic count—and 


Imported Novelties—Natural Materials—Wrought Iron you have the ingredients necessary to get 


added “mileage” from bank window dis- 


2) 293 SEVENTH AVE. "@s . — 
e NEW YORK 1, N. Y. That S the recipe whipped together )y 


the public relations department of the 
Valley National Bank of Arizona, Phoenix. 
And as Director G. E. Arnold notes, judg- 








ig from the appreciative response from 


11 

the community service groups publicized 

ROOMS 61 2-61 4 in the displays it more than justifies the 
slight added investment of time and money. 

In essence, it is a simple promotion. 

HOTEL NEW YORKER Kvery exhibit built and put on display tor 
June 19th ‘till June 23rd local CIVIC, service club, and fund-raising 
groups is photographed with a Polaroid 
camera. The finished print, together with 
a trafthe count of sidewalk passersby com- 
piled by the city highway engineer's de- 


. partment, is then forwarded to each or- 
De cord ti ve for Fall ganization along with a personal note trom 
Carl A. Bimson, president ot the Valley 
Bank. 


4 e Like many other financial institutions, 
r e rt | ti O i § and Xm as the VNB home ofthce has a number of 

t, ground floor windows used tor display 
purposes. Because of its location in the 
heart of the downtown business and shop 
ping district, the bark’s windows attract 
by considerable attention from a sizeable per- 


DECORATIVE CREATION & ART FLOWER CO., Inc. | wh 


Kight main floor windows — ranging 1n 
13 WEST 27th STREET NEW YORK 1, N. Y. 


size from 3 by 5 feet to 5 by 10 teet —are 
Manufacturers and Importers of outstanding Display Novelties, Artificial available for exhibit purposes. Three or 
Flowers, Plants, Settings and Units for the discriminating Display Buyer. four are generally used by the bank to pro- 
mote its own various services. The _ bal- 
ance are allocated to civic organizations. 











After the display lias been designed by 


USE THE COLORFUL WALL POCKET the bank’s public relations department and 


Opportunity Exchange | Display Unit designed to hold leaves, flowers, etc. | installed by a professional displayman, it 


Papier-mache cone, 3''x9'/.'' with hanger. Available in | jis photographed. The use of a Polaroid 
E six Summery pastels. Packed 24 per carton, one color or | _ ee en ST eee ae, — e 
For any WANT AD purpose: assorted, weight 5 Ibs. See our catalog. Retails at 25c. | Camera is not only inexpensive but it also 
POSITION WANTED POSITION VACANT 


| permits an immediate print when the need 
a Sees Sew SASS THE MULDNER COMPANY, INC. | ae When the Ae is finally re- 
$4.00 Per Column Inch— CASH WITH ORDER 397 Bridge Street Sreokive 1. 8. ¥, | arises. e display is \ 
moved (usually after a week or two, de- 
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and timeliness), 
immediately goes 
with the print and 


pending on its 
Bimson’'s 


purpose 
personal note 
into the mail, together 
traffic count. 
Average sidewalk 
This does not 


traffic is 12,000 daily. 
include vehicular trafhe or 
evening counts. Bimson's note does not 
attempt to estimate any specific number 
of viewers. It simply lists the official 
daily count and the number of days the 
window was on display. 

Organization officials, however, are 
to realize the tremendous viewing power 
of the displays. In letters of appreciation 
to Bimson, they point out that their own 
surveys indicated their windows “drew 
notable attention” or were “the subject of 
tavorable comment.” And Bimson’'s notes 
and the accompanying Polaroid prints have 
a way of finding themselves incorporated 
into “final campaign reports” to 
and national headquarters, it 
noted. 


quick 


members 


has been 


Free-Lance Guild 
Awards Scrolls 
Hal Warner, 


Southern 


director ot the 
Display 
following to 
organization's recent 


publicity 
Calitornia 
Gguild, Angeles, 
report concerning the 
activities : 

Back in 1952 our Guild inaugurated a 
series of awards for the best specialty shop 
displays tor the year in each town in 
Southern California. The awards were 
not confined to members of the Guild, but 
outsiders who might qualify. The 
awards are scrolls which are presented to 
the stores and which have the names of 
the displaymen on them. Four Guild mem- 
bers serve as a judging committee. 

Our purpose behind these awards is 
mainly to inspire greater efforts toward 
better displays among specialty shop 
playmen, and also to impress the 
owners with the importance of 
pride in the most important 
stores — the windows. 
awards given out 
1953 winners, 


lree-Lance 


Los has the 


also to 


dis- 
store 
taking more 
part of their 
show 
There were 24 
recently tor the 
follows: 


Eddy 


just 
who were as 


Bien, Scott's, 
Tabak, Rosenthal’s 
Watts: Chad Winsor, 
Alhambra: Leonard 
Boyd, Glendale: 
Alhambra: Hal 
Hollywood; Dave 
Shoes, Angeles: 
Jordan, Long 
manns Ladies’ 
Denise, Band 
Marcus, Jane 
ner, Davis 
Switzer, 


Dick 


Inglewood; Henry 
Department Store, 
Hemphill's Shoes, 
Berman, Armer & 
John Denise, Bragg’s, 
Warner, Betty Co-Ed, 
Marcus, Walk-Over 
Dick LeFrancis, Walt 
Beach; John Denise, Nau- 
Wear, El Monte; John 
Box, Temple City; Dave 
West, El Monte; Hal War- 
Sportswear, Los Angeles; Jerry 
Cotler’s Men's Store, Anaheim; 
LeFrancis, Hotelling’s, Pasadena; 
John Denise, Hiatt’s, Pomona; Hal War- 
ner, Bobbie Lynn Shop, Norwalk; Dave 
Marcus, Dee's Children’s Shop, Los An- 
geles; Fred Heim, Town & Shore, West- 
wood; Jerry Switzer, Raymond’s Men's 
Shop, Los Angeles; Hal Warner, Sim1’s, 
North Hollywood: M. Neiderman, Sol’s 
Yardage, Santa Monica: Dick LeFrancis, 
Lannard’s, Lynwood; Jerry Switzer, Wat- 
terman’s, San Pedro, and John Denise, 
Fashion Corral, Montrose. 


Los 
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etter SEE 


Bulktou’s 


Exhibit of Fall and Christmas Papers 


DISPLAY 
MARKET WEEK 


June 19 thru June 23 


HOTEL NEW YORKER 
NEW YORK CITY 


BATTERY-OPERATED 


HERTV MOTION oe 


for UNLIMITED ANIMATION! 


\ REQUIRES NO ELECTRICITY—Run day and 
night continuously for 5 to 8 weeks on 2 
ordinary 10¢ flashlight batteries! Carry up to 

7 Ib. load R. P.M. 
“SEELA” (ceiling turner) 
dia. 5%" Can be hooked 
easily to ceiling. Sample 


unit: $8.75 P.P. 
TIME! The 


oftered °° ig 


x 
moplete comple “ 


“TURNETTE” 
(turntable) 
dia. 74" 

Sample unit: 


$8.75 ag 


“TURNAM” (motor) 
Versatile! Ideal for use 
on most any type of 
animation. Sample unit: 


$3.40 PP. 


| cision CLOCK MOVE- 
MENTS. Run 500 to 800 

days on 2 ordinary 10¢ flash- 

* light batteries! Sample 
incl. hands 


ee Oe batteries: $8. 75 P.P. 


Rego Park 74, 
HERTVY CO., INC. ‘5;%exzer* 
EXQUISITE SMALL FLOWERS 
For Show Case and Interior Trims 


Produce display effects impossible with regular 
lines of display flowers. Unsurpassed beauty. 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 
Importers — Mfgs. — Exporters 
56 W. 36th STREET NEW YORK 18, N. Y. 











Bulktou 


IS KNOWN FOR 


e QUALITY 
e@ SERVICE 
e DEPENDABILITY 


It's economical to buy all 
your papers from one source. 





Did You Know- 


that 


You can use our Scatter 
Snow (COLO-SNOW) 


like any scatter-flooring. 


Many colors to choose 


from (15 of them plus 
White) and 


VERY ECONOMICAL 


INSIST on our Trade-Mark 
— COLO-SNOW — 


There's a reason! 
% 


Your Jobber or Direct 


MALROS COMPANY 


"The House of Color” 
BOX 289 DOVER, N. J. 











Western Mountain Products 
Sandblasted and Natural 
Driftwood and Roots 
materials 


Manzanita. 
Freakwood displays of all 


(,rapew ood, 


types. Special supplied to your require- 


catalog. 
Nevada Ming Tree Company 


Disp. Dept., P. O. Box 373, Reno, Nevada 


ments. Send for complete 
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REVOLVING 
ALL PURPOSE RACK 


30” OR 36” CHROME RING 
HEIGHT ADJUSTABLE “FRE nore “extremely 


42” TO 68” IN. 


Flexible’ in Es- 
quire Apparel Arts 
feature story 


Pute Sales 
in Motion... 


blouses 
jackets. 


ick CORPORATION OF AMERICA 
2417 N. MIAMI AVENUE, MIAMI, FLORIDA | 
SEE YOUR DISTRIBUTOR e WRITE FOR CATALOGUE OF OUR ‘COMPLET E LINE 





COLORAMA 


The NEW Automatic Color Spot 
For Dramatic Display Lighting 


FEATURES: 


@ New unbreakable color whee! 
(Patent Pending) 
@ Die cast aluminum housing 
@ Front surface unbreakable reflector 
@ Heavy duty 9 ft. cord with on-off switch 
@ Six automatic color changes every 50 
seconds 


AVAILABLE IN TWO MODELS: 


N-104—500 Watt—Convection cooled 
N-105—750-1000 Watt—With twin blowers 


For complete details on the COLORAMA and 
other lighting equipment, write us todayl 


NAREN INDUSTRIES, INC. 


2649 N. Sheffield Ave., Chicago 14, Ill. 
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See us at... 


ROOM 723 


Hotel New Yorker 


NADI 
Market Week 


June 19 to 23 


1196 Merchandise Mart 
Chicago 54, Illinois 





Dé Ideas 


IR a display of spring millinery, Willi 

Bandekow, Kaufhof Magis, Hanover, 

Germany, used as the chief property a 
giant perfume bottle bearing the Chanel 
label. It was made of a wire outline cov- 
ered with plastic and rested on a base sup- 
ported at an angle by two large papier 
mache hands. . 

Also for spring millinery was a display 
in which Charles A. Merrill, The S. Kann 
Sons Company, Washington, showed the hats 
in large picture frames covered lavishly with 
green ferns. The frames were suspended 
at various levels in the window ... 

Ernest D. Smith, Ziesel Brothers, Elkhart, 
Ind., clothed a mannequin in carpeting for 
a window featuring “Wunda Weve’ car- 
pets 

In a display featuring navy for Easter, 
Tom Comerford, Lit Brothers, Philadelphia, 
spelled “Navy” in giant cut-out letters 
which were covered in spring flowers. The 
letters were graduated in height from ap- 
proximately 8 feet for the “N” to about 5 
feet for the “Y” and were angled across 
the left-center of the window from front to 
ee. 

Thelma Malloy, Neiman-Marcus Company, 
Dallas, showed “That Fogarty Look” on 
wallboard mannequin cutouts placed on a 
panel, along with a flower cart and butter- 
flies painted on the window glass and panels. 
The merchandise was pinned in place on the 
panels, and carts held accessories. 

For “Fun in the Sun” sports wear, Sal 
Gallegos, Walker-Scott Company, San 
Diego, Calif., used straw figures for man- 
nequins, with accessories placed on bales 
of straw at each side or suspended on 
strands of straw from the ceiling... 

Flower earrings were shown by A. T. 
Kalasky, Joslin’s, Denver, on __ strings 
stretched like a spray of water from a 
sprinkling can at the top of the window ... 

An Easter flower window by Mrs. H. M. 
Owen, T. G. Owen & Son, Inc., Columbus, 
Miss., had as a central figure an enormous 
rabbit peering from a doorway to watch a 
group of children surrounding two lambs 
standing on a large turntable topped by a 
May-pole ... 

Toilet soap was dramatized by Hanns 
Simons, Kaufhof Munchen am Stachus, Mu- 
nich, Germany, by covering the window floor 
solidly with the merchandise, and doing like- 
wise with a large box slanting from right to 
left in the center of the window. The up- 
turned box lid carried the sales message .. . 

Principal prop in a display for fine foods 
and wines, by Jupp Thissen, Kaufhof AG, 
Bonn, Germany, was an oversize refrigera- 
tor with the door open to show various 
items within. The refrigerator was done in 
very exaggerated perspective — large at the 
top and small at the bottom, and before it 
stood two paper sculpture cooks on step- 
ladders. Merchandise was arranged sym- 
metrically on shelves at each side, and 
across the floor... 

An interesting motion display was that of 
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Earle Pratt, Strouss-Hirshberg Company, 
Youngstown, Ohio, for boys’ baseball uni- 
forms. The scene focussed on home plate, 
batter and catcher, with other boys in a 
dugout at the right and spectators in stands 
at the left. A ball was suspended by a hid- 
den wire and traveled, belt high, from the 
window glass to the batter and back... 

The following displays were all by 
Hanns Simons, Kaufhof Munchen am 
Stachus, Munich, Germany: 

Winter sports wear was shown alongside 
a reproduction of a toboggan run, a two-man 
sled mounted on a sloping, ice-covered wall 
as if taking a curve at high speed... 

Yard goods were draped in dress form on 
headless, armless figures mounted on a 
series of five pedestals; each had a spray 
of flowers in place ot a head. More ma- 
terial was pleated across the foreground ... 

Formal wear was shown before a giant 
collapsible fan, held by two feminine gloved 
hands and opened out to hold two feminine 
heads at the upper right. . 

Spring yard goods were shown draped on 
an enormous spray of pussywillow, with 
small kittens peeping out of the buds... 


Aufricht Returns 
To Bromel 

Harold Bromel Associates, Detroit, design- 
er and builder of advertising displays, ex- 
hibits, and staged presentations, announces 
the return of Gabor Aufricht to the company 
as chief designer. After a year with the 
Bromel organization, Aufricht left in Octo- 
ber, 1952, to join the staff of Victor Gruen 
Architects & Engineers, Detroit, as a graphic 
artist. He worked with them for a year and 
a half on the recently opened Northland 
shopping center in northwest Detroit. 

Born in Rumania, Aufricht came to this 
country in 1936. For more than three years 
he was a member of General Motors’ styling 
section and worked on such exhibits as the 
Waldorf shows and various other General 
Motors exhibits. 

Bromel Associates has now extended its 
services to general design, and has designed 
and built exhibitions for numerous automo- 
tive and allied companies. 


— 





Stensgaard Elects 
Hahn Vice-President 

Dane Hahn was elected vice-president of 
W. L. Stensgaard & Associates, Inc., Chi- 
cago, at the annual board of directors’ 
meeting May 8. Hahn is manager of the 
Eastern division with headquarters at 
Stensgaard’s New York City office in the 
RCA building. 

Sefore joining Stensgaard about a year 
ago, Hahn was head of the fashion division 
of the National Retail Dry Goods Associa- 
tion, and was also with Macy’s. His bro- 
ther, Douglas Hahn, is publicity director of 
B. Altman, New York City, and his father, 
Lou Hahn, was organizer of the Hahn De- 
partment Stores — later Allied Stores — and 
for nearly 18 years managing director of 
the National Retail Dry Goods Association; 
he is now retired. 

Dane Hahn directs the counsel and plan- 
ning board of the Stensgaard operations in 
the Eastern division, now serving a large 
list of America’s leading brand name manu- 
facturers. The most recent new account is 
DuPont's textile division. 
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In the Greater Middle West 


(All States Except Atlantic and Pacific Coast States) 
it's the 


GARRISON-WAGNER CO. 
of Saint Louis 


for Sayford's 


the Pioneer of 
Corrugated 


Display Materials 




















222 W. MONROE STREET 





Your Windows Deserve the Finest. . . 
And the Finest will be on display in 


ROOM 724 


June 19-23, Hotel New Yorker, New York 
at the NADI MARKET WEEK 


Be sure to see this value packed line 
and get the best for less. 


BOTANICAL DECORATIVE DISPLAYS 


e CHICAGO 6, ILLINOIS 











151 WEST 18th STREET, NEW YORK I!, N. Y. 
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USE THE 
OPPORTUNITY EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$4.00 Per Column Inch— CASH WITH ORDER 
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5 PICTURE MAPS 
LARGE SIZE 


Beautiful colors, for Back-To-School, Travel and 
Import Windows. Write for illustrated brochure. 


PICTORIAL MAP PUB. CO. 


208 N. WELLS ST. CHICAGO 6, ILLINOIS 

















ARTIFICIAL FLOWERS AND 
DECORATIVES 


for Show-window and interior displays. 
the lowest prices. From the 
the displayman. 
WRITE FOR CATALOG. NO JOBBERS, PLEASE! 
BARTH'S DECORATIVE STUDIOS 
i5iS N. Chestnut St. Colorado Springs, Colo. 


Best quality at 
manufacturer direct to 








e@ WHEN WRITING ADVERTISERS PLEASE MENTION DISPLAY WORLD e 








Top Quality Mannequins 
_\, «The Country’s Best Buy 


' JOBBERS find that Manhattan Motion 
Manikins sell themselves and rightly so. All 
possess newly sculptured features, graceful 
positions and the latest style PUGDIN quality 
wigs, plus finest workmanship, absolute uniformity 
and unusual strength and durability. They 
are the biggest value in the volume sales field. 
Complete line of men’s, women’s and 
children’s models at reasonable prices. Will win 
approval by comparison. 


Manhattan Motion Manikin Manufacturers 


Have never been connected with any other mannequin manufacturr of similar name 


factory and showroom: 


4 WEST 16TH STREET @ NEW YORK 11 e@ N. Y. CHELSEA 3-4705 




















New Store Features 
Flexible Fixturing 


MARKET WEEK | _ Salkin & Linoff Company, operating 41 
|S & L department and shoe stores through- 

_ out Iowa, Minnesota, Wisconsin, North and 

SHOWROOM _ South Dakota, Montana, Wyoming, and 


Michigan, opened a new store at Wadena, 
JUNE 19 TO 23 | Minn., recently. The unit offers all types 
| of wearing apparel for the family, as well 

HOTEL NEW YORKER A ' 


as needs tor the home. 


GENERAL DISPLAY CORP. | Both the exterior and the interior of the 
| store have been completely modernized. The 
Room 551 front of the building is done in tan and 
brown brick, with aluminum trim, glass 


ake it i st to see our celia: ; : 
Make it a must to entrance, and modern display windows. 


beautiful line of aoe ; cuae 
Modernization of the building was planned 


CHRISTMAS and FALL | by Lloyd Jensvold, manager of display and 
° . | store planning for the S & L company. 
Flowers—Foliage—Set Pieces “The new Wadena store,” he says, “has 


ee ee been remodeled from the bare walls, the 
ieee aff te in ts oe oe. newest in slim-line fluorescent lighting in- 


“a card will bring him sure.” stalled, and the most modern of department 
store fixtures — ‘Vizusell’ equipment — 

Pa ee : are used throughout the store. This innova- 
Ar t 1 f 1c 1 al tion in retail store fixtures utilizes space to 


'the best advantage, makes for easier self- 
(Sisscay) Flowers and selection, beautifies the store, and simplifies 


Set Pieces _ display technique, as well as making shop- 

ont af ping more of a pleasure for the customer.” 
Are Better...by design, | Ps : , ' 

workmenship and artistic packieg. [he new store features a fashion mezza- 


nine set off by a soft dusty rose decor, a 


General Display Corp. main floor done in pale green, and a tull 


downstairs floor. This space has a combined 
140 WEST FOURTH STREET | area of slightly less than 17,000 square teet. 


The floors throughout the store are laid 
CINCINNATI 2, OHIO with tan and brown asphalt tile, with these 


warm tones picked up in beige panels, high- 
lighted throughout with silver-tone finish 
display, wall, and counter fixtures. The 


AUTOMATIC WOOD TURNINGS | | ‘shits, touch is polished blonde oak 
| woodwork. 

ae nupee ae The extensive modernization program was 

Dowels and Balls in Stock speeded up considerably by the method of 

H. ARNOLD WOOD TURNING CO. distributing materials and equipment dur- 


363 Union Avenue, Brooklyn 11, N. Y. ing the remodeling. In the planning stage, 
STagg 2-5693 sections of the store were zoned according 
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—This humorous display for hosiery is by E. 

Berger, display director for Loeb Freres, Berne, 

Switzerland. On the background was a blow-up 

of a man's eye, and the table was covered with 

a newspaper whose headline read: ‘The look... 
Loeb has fine stockings.” — 


to departments. When the new materials 
were ordered from the manufacturers, they 
carried a zone number which was stamped 
on the shipping crates by the maker before 
they were delivered to the store. On arrival, 
each crate was delivered to the zone in- 
side the store as indicated and were un- 
packed at the spot where they were to be 
used. This simple method made it possible 
to install the fixturing in only 2% days with 
a crew of only four men. 





Light Bulb Merchandiser 
Offered By Sylvania 


A new compact light bulb merchandiser 
constructed of wire and steel tubing is now 
being offered by the Lighting Division of 
Sylvania Electric Products, Inc. Of com- 
pletely modern design, the merchandiser 
offers the purchaser lamps in three ways — 
in handy four-pack containers, two-pack 
sleeves, and individual bulbs. 

Less than 16 inches deep and 211% inches 
wide, the merchandiser occupies only 2.3 
square feet of floor space. It holds $80 list 
value worth of incandescent lamps and 
comes also with removable racks which in- 
crease its capacity to $160 list value and 
makes the overall width 40 inches. The 
full unit displays a complete assortment of 
lamps. 


"Do It Yourself" 
Display Fixtures 

Korrect-Way Products Division, American 
Fixture & Mfg. Company, 2300 Locust boule- 
vard, St. Louis 3, has introduced hairpin 
legs which can be used by the displayman 
to make a great variety of sales tables, win- 
dow displayers, and the like. 

The legs come brass plated, chrome plated, 
or in wrought iron black finish, and in sizes 
ranging from 6 inches to 28 inches. 
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GREATEST BOOK ON DISPLAY 
Ever Published, Say Country's Leading Display Authorities 


NOW IN ITS SECOND EDITION 
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Endorsed by the country’s 
foremost display directors. 


PRICE +10 POSTPAID 


Immediate Delivery! 
PARTIAL LIST OF CONTENTS 


Training for Display Work 
Recipe for a Displayman 
Common Errors in Display 
Working Methods 

Application of Art in Display 
Abstract Art in Display 
Technique of Painting 
Technique of Enlarging 
Eye-Catchers 

Paper Sculpture 

Display Materials 

Papier Mache 

Balance and Symmetry in Display 
Line and Form in Display 
Principles of Contrast 

How to Master the Space Problem 
Preparatory Work 

The Window Plan 

Birth of a Show Window 
Display on a Small Budget 


Variations on a Basic Idea 
The Display Calendar 

Layout of Merchandise 
Display of 19 Different Wares 
Small Windows 

The Store Front 

Interior Display 

Expositions and Trade Fairs 
Decorations on the Store Front 
The Flower in Display 

Color 

Paints, Binders and Thinners 
Lettering and Display Signs 
Lighting 

Animation in Display 

Figure Draping 

Display Fixtures 

Economy and Good Housekeeping 
The Workshop 

Windows of the World 


DYNAMIC 
DISPLAY 


TECHNIQUE AND PRACTICE 
By FRANK J. BERNARD 
Contains Everything 


ABOUT DISPLAY 


— You Must Have A Copy 


..-to make your displays sell more goods faster 
...it’s the kind of book you have been waiting for 
...its a necessity for everyone engaged in display 
or using displays 


SIZE 9 x 12 INCHES — CLOTH BOUND 


268 pages 


MORE THAN 


600 illustrations 


The publishers of DISPLAY WORLD for years have sought a 
modern text and reference display manual of this kind and now, 
in DYNAMIC DISPLAY, they offer a long-needed book which 
everyone in display will be proud to own. It is a complete 
treatment of modern display technique and practice. The 
student will find it a sure guide te display techniques and a real 
help toward steady improvement and perfection in his work. 
For the experienced and professional displayman it is rich in 
display ideas and an invaluable reference work —in fact. a 
display library in itself. Retailers, both large and small, will 
find it a positive guide to good selling displays. The author 
draws freely on his wide experience to explain each facet of 
retail display and shows by photographs and sketches the 
practical application of display techniques for modern displays 
that sell. Display problems and their solutions are explained in 
detail. It gives display a scientific background to make the 
medium of display more powerful and effective. Study the 
partial list of contents and you will realize that this is a book 
you MUST have. Its value to you cannot be measured by its 
reasonable cost. 


Order Your Copy NOW! 


DISPLAY WORLD, Cincinnati 1, Ohio 


[] Please send me postpaid a copy of DYNAMIC DISPLAY. for 
which $10.00 is enclosed. 

[] Please send me a copy of DYNAMIC DISPLAY and enter or 
extend my subscription to DISPLAY WORLD for one year, for 
which $13.00 is enclosed, a cash saving of $1.00. (All foreign 
combination orders, except Canada, $1.00 additional.) 
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For Your New 
Background 


























BEAUTIFUL BLACK WROUGHT IRON 


Sturdily built, 


can 


glass-shelf-unit for 
articles 


Add 


SOUTHWEST 


SCREEN 

each panel 18'' wide x 72'' high, 

be used for hanging merchandise, also as 

displaying of numerous 

Price per set of 3 panels, only 
ce 

itional panels, each $6.50 

Immediate delivery. 


FIXTURE 
CoO., INC. 


907 COMMERCE ST., DALLAS 2, TEX. 


“Our Fixtures Do Not Cost, They Pay” 











See us aft... 


ROOM 723 


Hotel New Yorker 


NADI 
Market Week 


June 19 to 23 


1196 Merchandise Mart 
Chicago 54, Illinois 





Double-Duty Theme 


HE first floor of Woodward & Lothrop, 
Washington, D. C., literally burst into 
and a short time 
later the entire setting transtormed 
inte apprepriate for Mother's 
For the Easter promotion there were 
spring, bird 


bloom tor kEaster 
was 
easily one 
Day. 
the sounds of also — songs 
from live canaries, and organ music which 
sometimes gay, sometimes reverent in 
nature. With bouquets, butterflies, pastel 
houghs and candles, the first floor became 


a garden of spring colors. 


Wads 


This colorful Easter display consisted of 
20 columns covered in pale pink and pale 
blue satin, with plastic garlands in pink 
and blue on alternating columns and con- 
trasting colored bouquets and_ butterflies 
attached to the garlands and columns. 

All of the chandeliers were orchid, ac- 
cented with white and trimmed with orchid 
plastic Matching candelabra with 
contrasting foliage were used on all pillars. 

Sixteen canaries in large white 
suspended on tall metal stands 
alternating ledges. 

Transtorming the Easter setting into one 
for the Mother's promotion required 
very little effort, according to D. L. Hern- 
don, display director of the store. Only 
five of the pastel pink and blue garlands 
were eliminated f original 


foliage. 


CaLCS 
were on 


Day 


trom the aster 
setting, which divided the main aisle into 
three court displays. All of the bouquets 
and corsages of spring flowers were trans- 


formed with carnation replacements. 





Oriental Screens 
Offered By Miya 
Shoji screens, 
hand-finished, are 
the display field by 
39 East 28th 
They come = in 

panels. 

Also introduced by the same firm is 
bamboo screening and beaded drapery: the 
latter is made of glass pastel 
shades and can _ be either 24 
inches long and 36 inches wide or 72 
inches long and 36 inches in width. The 
screening comes in sizes from 6 by 6 feet 
to 6 by 9 feet. 


made of 
now 


natural wood, 
offered to 
Miya Company, Ine., 
New York City 16. 
single, double, or triple 


being 


street, 


beads in 
furnished 
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Point-Of-Sale 
Developments 

Two requisites dictated the design of the 
smart new display rack being used by Hall- 
mark for the firm’s greeting cards. It had 
to be compact enough to encourage counter 
use among stores with small card stocks, 
and it had to possess a dignified appearance 
in keeping with the Hallmark products. 

A die-cut corrugated rack made by Hinde 
& Dauch, Sandusky, Ohio, satisfied both 
requirements. Simply constructed for easy 
assembly, the stand lias compartments for 
12 specialized greeting cards. Its unobtru- 
sive, yet attractive, gray linen finish presents 
a suitable setting for the colorful cards. 

Economy of production and light weight 
make the new stand a practical substitute 
for more expensive wooden units.  Hall- 
mark assembles and packs the unit and 
ships it in a_semi-collapsed form via 
parcel post. 

Super-market resistance to in-store dis- 
plays “is not wilful, capricious, arbitrary, 
and unwarranted,” according to Hugh Mc- 
Kellar, of the Squirt Company, Beverly 
Hills, Calif. He says, “Give a super-market 
manager a display he wants and needs, 
and you're his friend.” The Squirt price 
board and tear-sheet holder now in use in 
many super-markets proves his point. 

The unit measures 16% by 29% inches in 


size. Above the blank board is the head of 


a laughing boy in cartoon form, his hands 
spread across the top of the board, and a 
carton of Squirt at the right. It is litho- 
graphed in full color, and mounted on 
“Tekwood” and cardboard for permanency. 
The face of the board has an erasable fin- 
ish. Behind each of the boy's hands is a 
hidden clip for fastening newspaper ads 
of any size up to a full page, circulars, and 
the like; the hand at the left is in a fixed 
position, the one on the right is movable, 
sliding along a rod. 

This unit stemmed from McKellar’s per- 
sonal survey of super-markets. He asked 
the store managers one question: “What 
kind of a display do you want?” The 
invariable answer was, “Something that 
facilitates chalking up our own store spe- 
cials and displaying tear-sheets of our 
own newspaper ads.” 

A self-contained unit, including attached 
lighting fixtures, is found in the two-sided 
special display frames created by Tom Lee, 
Ltd., New York City, for a traveling ex- 
hibit for The Dobeckmun Company, Cleve- 
land. These units are getting initial use 
in a five-city touring fashion presentation 
of the broadening scope of “Lurex,” the 
non-tarnishing metallic yarns produced by 
the Ohio firm. Planned to tie in effectively 
the raw materials, yarn and fabrics, with 
the end-products offered at retail, the units 
can adequately display on each side six to 
eight spools of yarn, eight to ten fabrics, 
and on an attached lower shelf can show 
four or five finished garments or acces- 
sories. The panels convey the theme that 
“Lurex” can now be found in everything 
from high-fashion fabrics to rugged, yet 
glamorous, automobile upholstery. 

Customers react to story-telling point-of- 
sale display pieces and dealers welcome 
time-saving sales aids — so Shetland Mfg. 
Company, Lynn, Mass., combined both in a 
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TISSUE ROSETTES 


Double faced honeycomb rosettes. Delicate 
petal-like dimension. Folds flat when not in 
use. Provision for hanging. White only. 


24" DIA. 18" DIA. 
9" DEEP 7” DEEP 


$1.50 $1.00 


EACH EACH 


DUPLEX DISPLAY & MFG. CO. 


916 Arch Street, Philadelphia 7, Pa. 




















For Effective 
Hosiery Display 


made from 
FAIRYLITE* 
PLASTIC, 


a product of 


SHOE FORM 
co. INC. 
AUBURN, N. Y. 


*Reg. U.S. Pat. Off. 








A FIXTURE MART 
EXCLUSIVE 


Attracts More 


Motion Shows More 


Sells More 


This sturdy turntable is ready to 
operate on arrival. 


L224 
@ Top platform 13" diam.., 
steel 


16 gauge 


@ 30 Ib. balanced load capacity 
@ Black wrought iron finish 
@ 110V. A.C. 60 cycle; six foot cord 
© 8 |b. shipping weight 
Priced amazingly low for 
immediate delivery. 


No. L224 ONLY $7.50 net 


f.o.b. Chicago warehouse 


Direct only—no jobbers 


} for the asking 
FREE . - « our latest 


" page catalog. 


the FIXTURE MART, inc 


314 W. Jackson Bivd. e Chicago 6, 














IMPORTED ITALIAN 
HOLLY WREATHS 


Lycopodium Wreaths and Roping, Flocked 
Wreaths, Ropings and Foliages. Flame re- 
tardent paint is used on wreaths. 


WRITE FOR FREE CATALOG 


JONES 
The Holly Wreath Man 


BOX D26— RD 2 MILTON, DEL. 


Many Jobbers Buy From Us — Why 
Not Buy For Less From The Maker? 
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DISPLAY WORLD INTERNATIONAL 


DISPLAY CONTEST 


DISPLAY WORLD'S big contest for 1954 
got under way January 15. Decide now 
to take part. There are 98 merchandise 
and service classifications, and every dis- 
playman is eligible for the plaques and 
awards. This Fifth 


Display Contest — with 306 awards — will 


medal International 
continue to prove an incentive to still better 
display throughout the world and to reward 
outstanding displaymen with tangible evi- 
dence of their ability. It is our belief that 
this recognition of meritorious work will bene- 
fit the entire profession, and we view it as 
one of our obligations to the field we serve. 
All displaymen are invited to participate. 


There are no restrictions. 














. Wemen's and Misses’ eve- 
ning wear. 

. Women's dresses. 

. Women's sportrweer. . House furnishings. 

. Women's coats, suits. . Paints, Wallpaper. 

. Furs. . China, glassware. 

. Bridal display. . Silverware. 

. Lingerie. . Toys. 

. Millinery. . Luggage. 

. Women's footweer. . Sporting Goods. 

. Women's hosiery. . Musical instruments. 

. Handbags, umbrellas. . Radios, television sets. 

. Women's gloves, accessories. . Gift novelties. 

. Jewelry. . Books. 

. Handkerchiefs, biouses. . Stationery. 

. Corsets, surgical garments. . Greeting cards. 

. Women's bathing suits. . Drugs. 

. Cosmetics, perfumes, etc. . Tobacco, smoking 

. Children's apparel. equipment. 

. Children's footwear. . Groceries. 

. Children's hosiery. . Candy. 

. Infant's weer. 

. Men's clothing. 

. Men's shirts. 

. Men's neckwear. 

. Men's hats. 

. Men's shoes. 

. Men's socks. 

. Men's underwear. 

. Men's swim suits. 

. Men's sportswear. 


. Notions. 
37. Linens, bedding. 
. Furniture. 


. Refrigerators. 

. Ranges. 

. Laundry equipment. 
. Lamps. 


-A. Major appliances. 

2. Vacuum cleaners. 

. Kitchen equipment. 

. Garden tools and 
equipment. 

. Hardware. 


. Men's toiletries. 

. Men's robes. 

. Men's evening wear. 
. Men's gloves. 67. Automobile accessories 
. Yard goods. and equipment. 


. Liquor, other bottled goods. 


. Electric and gas appliances 


. Automobile showrooms. 


68. 
. Photographic equipment. 
. Optical goods. 
. Exhibit booth. 
. Exhibit display. 
. Institutional display. 
. Civic display. 
. Christmas interior. 
. Christmas facade and 


Fiorist display. 


marquee. 


. Christmas window display. 

. Floats. 

. Showcards, pen-lettered. 

. Showcards, machine-lettered. 
. Showcards, hand-lettered. 

. Banks and other service 


institution display. 


. Travel display. 

. Animated display, interior. 
. Animated display, window. 
. Anniversary display. 

. Valentine Day display. 

. Easter display. 

. Mother's Day display. 

. Cotton Week display. 

. Father's Day display. 

. Independence Day display. 
. Thanksgiving Day display 
. Style show sefting. 

. Interior ‘'shops'’, such as 


“Town & Country", ‘Bud- 
get''’, etc. 


. National advertiser's display. 
. National advertiser's display 


unit. 


. Miscellaneous. 


Mail Your Entries to Contest Editor 


DISPLAY WORLD, cincinnat!, on10 


134 


Top awards will be beautiful gold, silver and 
bronze plaques, and there will be gold, silver 
and bronze medals presented in each of 98 
classifications covering every type of mer- 
chandise. In addition, a gold medal will be 
awarded each month for the best display 
entered in the contest during that month. 
Thus there will be a total of 306 awards. 


Every displayman, no matter where, is invited 
to participate in this contest. There are no 
strings attached, no entry blanks, no slogan- 
writing; nothing is required but good displays. 
Read the rules carefully and get your entries 
started today . . . and keep them coming. 


The more entries submitted, the better your 


chances for international recognition. 


1. Any displayman in the world may enter this contest 
it is mot necessary to be a subscriber to DISPLAY 
WORLD. 

All entries must be of displays installed during the 
year 1954. 

Entry is by means of one or more unmounted black- 
and-white glossy photographs, preferably 8 x 10 
inches in size. As many entries may be made as 
desired. No entries will be returned. 

- Each photograph must be clearly marked en the 
back with the name of the entrant, store, city, and 
contest classification. Example: “John Jones, Dexter 
& Sons, Kansas City, Mo. Classification No. 74’. 

. All entries become the property of DISPLAY WORLD. 
All entries must be sent to Contest Editor, DISPLAY 
WORLD, Cincinnati 1. 

. Entries may be submitted at any time. All entries 
received during a given month will be judged for 
the monthly gold medal award for the ‘Display of 
the Month’. The contest ends December 1, 1954. 

. The entry judged best in its classification will re- 
ceive 3 points and a gold medal; second best, 2 
points and a silver medal; third best, 1 point and a 
bronze medal. The entrant who receives the great- 
est total number of points will be awarded a gold 
plaque, suitably engraved; the one receiving the 
second greatest total number of points will receive 
a gold plaque; the third greatest total number of 
points a silver plaque, and fourth a bronze plaque. 

9. Each photograph entered will be eligible for only 
one classification. 

10. Judging for the annual awards will be done by an 
outstanding board of well-known display authori- 
ties. Their decisions will be final. 

11. Judging for the monthly “Display of the Month” gold 
medal award will be done by the editorial staff of 
DISPLAY WORLD. Their decision will be final. 

12. In case of a tie, duplicate awards will be made. 
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new corrugated container for its all-pur- 
pose electric polisher. The unit, manufac- 
tured by Hinde & Dauch, serves as a strik- 
ing display and permits retailers to re- 
ceive, store, display, and sell the complete 
polisher set without repacking or wrapping. 
For display purposes, Shetland dealers 
simply lift the lid of the container. The 
die-cut interior tray, finished in red _ flock, 
provides an impressive setting for the 
polisher and attachments, each fitted in 
place tor safe shipping. The inside top of 
the box shows six uses for the product, 
with pertinent information. The 
white and blue box measures 22% by 19 
by 4% inches. 
Shetland reports 
easy-handling 


sales 


that the display and 
features of the container 
have increased polisher sales in department 
store markets and gained new 
among these retailers. 


acceptance 





Catalogue Issued 
By General Plastics 

Catalogue No. 54, showing illuminated 
outdoor plastic Christmas decorations, has 
been released by General Plastics Corpora- 
tion, 140 North Washington street, Marion, 
Ind., and will be sent on request. 


Screen Process Convention 


Scheduled For St. Louis 


The sixth annual Exposition of Screen 
Process Printing has awarded to 
St. Louis, the dates being October 30-Nov- 
ember 2. The Jefferson hotel 1s 
tion headquarters. 

It is estimated 
6.000 exhibitors, 
pliers, artists, 
personnel as well as customers of 
and potential buyers of 
process printing will pass through the art 
exhibit and the exhibition hall. Thousands 
of guests will participate in the forums, 
clinics and social entertainment designed 
to make the sixth annual convention out- 
standing. 


been 
conven- 


5,000 


processof;rs, 


and 
sup- 
and 


that between 

screen 
advertising agencies, 
screen 


process screen 


Longstreet Wins 
Printasign Contest 


The “Printasign” operators’ contest spon- 
sored by the Printasign Division of 
nolds Pen Company, Chicago, came to an 
end April 15 and the company has announced 
that top honors were Thomas J 
Longstreet, Mabley & Carew Company, Cin- 
cinnati. The award consists of an expense 
paid vacation tor two weeks in Mexico. 


Rey- 


Won by 





—This unusual display for 400-day clocks was by Arthur Burke, national display manager, Remington 

A plywood framework was covered in display paper finished to 
A galvanized liner held assorted plants and flowers. 
from a spigot in the container on the wall, falling to a lower basin filled with plants to stop the 
From there it fell into a large galvanized container, thence through an electric 


Rand, Inc., Bridgeport, Conn. 
resemble whitewashed brick. 


splash of the water. 


Water poured 


pump to begin the cycle once more— 
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mers 
@@ ALL EYES 


are turning to 


NOEL 


FOR THE SHAPE 
of THINGS TO COME 


Watch for a 


great development in Display 


Lighting brought to you by 
the Leader in the field. 


4 NOEL 4 


MANUFACTURING COMPANY 
25 EAST 4th ST., N. Y. 12, N. Y. 
Famous for the Patented Noel Blinker-Lite 


WRITE FOR CATALOG OF OUR COMPLETE LINE 





For an 
“eye-catching array of 
ORNAMENTAL WIRE & 


WROUGHT IRON 
DISPLAYERS 


be sure to see the 


The larry 0. Cohen Co. 
MARKET WEEK 


EXHIBIT 


June 19 thru 24 


ROOMS 
647-648-649 


HOTEL NEW YORKER 














"Stylists in Wire" 
5219 Center Ave., Pittsburgh 32, Pa. 














SFE cee ae America’s Largest and Best 
Selling Moderate Priced Line of 


es ge s - 
Artificial Flowers, Foliage 
° I would like to take this time to thank 
and Set Pieces for Xmas you sincerely, along with the people of 


DISPLAY WORLD, for the publication of 


FOR THE DISPLAY JOBBING TRADE | the article concerning the work that I am 


doing with the VIL Corps in Europe tor 


ROOMS 501 and 553, on the 5th Floor of the | “Power for Peace.” It was indeed a pleas- 


ant surprise to find it in the February issue. 


HOTEL NEW YORKER I would also like to express the thanks of 


M/Set. I. N. Stone who wrote the article. 
Everyone here was overwhelmed and thought 
JUNE MARKET WEEK, JUNE 19-23 | dosent Btn —_ sie 
that DISPLAY WORLD was a wondertul 
professional publication. 
Send for Fall or Xmas FREE Catalog lf it is possible, I would like to request 
two additional copies of the article for 
Major General Gavin and the VII Corps’ 
PIO History. 
I mentioned in a recent letter that I was 
BERNARD SCHW ARTZ & co. going up to Cologne to visit with Herr 
29 HOWARD STREET NEW YORK 13, N. Y. Hermann Schlipphacke (winner of top award 
in DISPLAY WORLD’s International Dis- 
play Contest for 1953... Ed.) at the West 
Deutsche Kaufhof. Although Herr Schlipp- 
hacke doesn’t speak a word of English, I did 


ey t fat k Pir t Di ‘ > manage to get along with my _ broken 
Ow © @ | e © © isp ays: (;erman. However, a Herr Poel was with 

me and he speaks quite a bit of English 
Cut costs on exhibits and trim your production and was a great help to me on my trip. 
time! This 32-page illustrated book tells a the president of the Cologne Display 

C iub. 

how to plan all types of displays, how to order Herr Schlipphacke seems to be quite the 
them, and how to get the best effects for busy man. When Herr Poel and I arrived 
at his office he was trying to talk over 
; : ; : ; two telephones at the same time, was eating 
make displays more effective with Giant Prints, a ern and his desk was laden with 
translites, montages, cutouts. Put more “'sell'’ the usual things — papers, photographs, and 
DISPLAY WORLD. He has all the photo- 
graphs which won prizes in the contest 
photography work for you! lining his office wall with the attached 
medals he has won, of which he is very 
proud. He stated that it is a great honor 


Manufactured and Imported by 




















your particular need. Learn how to 


into your displays, trim those costs, let 


Send for your copy today! 


po ewww ewww sees esses seseseeeseeeees to know that his work is recognized and 


§ Please send FREE Make Mine King-Size to: ranks along with the finest of display today 
: and that he is indebted to DISPLAY 


' - . . . . . 
FREE to You! g Name... aes “ peentincwesante WORLD for making this recognition possi- 
' , 
s Company ble. = 
, He asked me about you and your opinions 
} } : Address. ; we on display. I was at a loss, for I believe I 
S T U D i oO S: only met you on one occasion at a New 
: NS eae : ie bie York convention in 1938, so all I could say 
was what you have stated in your edi- 
123 NORTH WACKER DR., CHICAGO 6, ILL. torials and said in your letters. Herr 
Schlipphacke is interested in American and 
modern display; his windows reflect a cross 
Yucca Poles, Cholla, Red & Black | of the two, along with that prominent con- 
° - USE THE 1G gta 4 ‘ 
Manzanita, Sandblasted Manzanita & | tinental technique. In tact, and this may 


Grape Stumps, Selected Driftwood | O P Pp O R T U N | T yY seem absurd, he had a fabric window that 


We Procure Our Own Materials actually took my breath away for a moment. 


Russel Morris of California E 4 C H A N G E [ have some pictures I am sending under 


separate cover. This display consisted of 

90 S. L Oak gare : 
—_—_— See ees For any WANT AD purpose: black, brown, et - gray — fashion 
figures painted directly onto a brown con- 
POSITION WANTED cave wall to which materials were pinned 
ANNIVERSARY DISPLAY CARDS POSITION VACANT to form giant costumes. The coloring and 
Ready-to-letter cards up to 14" x 22" | USED DISPLAY EQUIPMENT FOR SALE approach were fascinating. Herr Schlipp- 


Ready-to-use toppers 7"' and 11" REPRESENTATIVES WANTED hacke doesn’t use much colored lighting; his 


New catalogue now ready > 2 — lorful i hemselves 
Our 22nd year selling direct to stores 26 windows are colortul in themselves. 


DRAGON PRINTING WORKS ° I also paid visits to other displaymen 
P.O. BOX 443 CINCINNATI |, OHIO | | | $4.00 Per Column Inch— CASH WITH ORDER and manufacturers of Cologne. There are 
| some unusual items for merchandising here 





[ Division of Rapid Copy Service, Inc. 
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in Germany that I hope to bring back sam- 
ples of. I was sorry that I was unable to 
stay longer, as the following week-end was 
the famous Cologne carnival. Herr Schlipp- 
hacke was also doing a lot of work for the 
day-long parade.—Cpl. Burt E. Pringle, Hq. 
VII Corps, G3, Germany. 

(Henry Sherrod, who was active in dis- 
play for many years and who now owns a 
motel at Waldport, Ore., believes that a 
chain of such motels could be set up for 
operation by retired or unemployed display- 
men, and outlines his ideas as_ follows 

Ed.) 

[ have in mind promoting a series of 
motels across the country to build up a_ fund 
for displaymen — a place where they could 
work when work was not available else- 
where. The merchants I have talked to 
agree it is a good idea and are willing to 
contribute the necessary funds. This will 
not only give displaymen a place to play but 
relieve them of worry over retirement 
problems. In them the men too old to hold 
down positions they formerly held could 
work, also those unable to connect with the 
right position could eat well until they were 
able to find a suitable place. Following are 
some suggestions: 

1. Organize a cooperative club, giving each 
contributor a membership certificate at cur- 
rent bank interest for the amount he puts 
in. 

2. Board of directors to consist of eight 
merchants and seven displaymen, with two 
directors changed yearly. An active man- 
ager to be selected by the directors. 

3. The different units manned or staffed by 
ex-displaymen and those temporarily out of 
work, as far as possible. 

4. All profits to be devoted to the com- 
fort of displaymen and the elevation of the 
protession. 

5. All equipment, buildings, etc. to be the 
property of the club. 

6. Have centralized laundries, cabinet and 
upholstery shops ete., with a fleet of trucks 
plying between units — staffed by display- 
men. 

7. Have displaymen contact merchants 
about the club and its benefits to both mer- 
chants and displaymen. 

As tar as I am personally concerned, I 
would like to stay out of it as much as pos- 
sible. However, I will be available person- 
ally here, or by correspondence . . . Henry 
Sherrod, Tara, Waldport, Ore. 

It was with great pleasure I received your 
letter informing me that I had been awarded 
a bronze medal in your 1953 contest. As a 
comparative newcomer to the ever-increasing 
number of readers of your magazine, I 
would like you to know that my staff and 
myself find the contents inspiring and most 
stimulating. Your competition encourages 
displaymen to greater ambition. Please con- 
tinue with the good work—Dennis F. Moss, 
King’s Lynn, Norfolk, England. 

It is just an enthusiastic pleasure to ex- 
press our great appreciation for the master- 
ful article “Coulter’s Celebrates an Anni- 
versary’ contained in the March edition of 
DISPLAY WORLD. Thank you for a job 
well done.—James McReynolds, president, 
Coulter's, Los Angeles. 
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Special Sale Save $$$ $ 
63 RECONDITIONED 


MANNEQUINS 
$39.50 


+ $2.50 PACKING CHARGE 


Visualize these mannequins as looking completely new. They all have been 
factory reconditioned with modern refurbished wigs, and are really beautiful. 
All have split waists and action arms. 

At this price you can't go wrong! Order one or two on approval basis from this ad. 


Satisfaction guaranteed or returnable within 10 days under no obligation. Specify whether 
you want junior, missy or sitting mannequins. 10-12 days delivery. 





HERZBERG-ROBBINS, INC. 
457 WEST BROADWAY e NEW YORK 12, N.Y. 


YOUR COMPLETE SOURCE FOR 
WIGS e MANNEQUINS e REPAIRS 














YOU CAN MASTER DISPLAY SPACE, 
TIME and DESIGN 


DECA-POLES (Pat. Pending) 
In the NEW Fibreboard Module Deca-pole 
In the Unmatched Steel Deca-pole 


MODU-AIRES 


Interchangeable frames, panels, shelves and legs! 


SELF-PAK EXHIBITS 
In Special Designs just for Your Needs. 
No Storage problem, No time-consuming unpacking 
and re-packing. The Ideal Exhibit. 


Lithographed Displays . . . Individual Displays .. . Exhibits 
itinerant Units ... Motion Displays ... Point of Purchase Units 


all products of 


ADVERTISERS DISPLAYS & EXHIBITS INC. 


2028-32 Washington Ave. Central 3170 St. Louis 3, Mo. 














man | ey 


BECKER SIGN SUPPLY CO. 

















319-321 N. Paca St. Baltimore 1, Md. a D a | o { © 
SHOULDER COVERS , 


Vinylite window-clear — vinyl — polythene. HERNARD's Stvle of the Month: FUTURA 
Price list & samples on request. One of 23 new styles of 3-D Display Letters. Sizes from 
JOBBERS ONLY ¥,"' to 6'' stocked for immediate shipment. Also letters, 


trademarks, logos to specifications. 
CORONET MFG. co. FREE — samples and catalog. 


BOX 35 YARDVILLE, N. J. HERNARD MANUFACTURING CO., INC. 











923D Old Nepperhan Avenue Yonkers, N. Y. 
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MAY, 1929 


Top prizes in a national shoe display 


contest were won by William R. 
Rothschild’s, Oklahoma City; 
Quintrell, Elder & Johnston Company, Day- 
ton, and H. ID). Lollar, Arthur Caddel Com- 
pany, Paris, Texas 

\ new Ford cat 
the top award in a Spur tie display contest 

Harry Stone was appointed display man- 


(valued at $775!) was 


ager for Thalhimer Prcthers, 


had been in a similar position with Gimbels, 


New York City 


(handler, 
(romer-Cassell's. Miami: Harold L. Braudis, 
lverett W. 


Richmond. He 


Crosley Radio Corporation, Cincinnati, 
named I. E. Heckel as manager of display 
and dealer helps. He was formerly with 
Art Paint Poster Company, Chicago. 

Nathan Silverblatt, DISPLAY WORLD, 
was the speaker at a luncheon of the Dayton, 
Ohio, Association of Display Men. 

The Fort Worth Display Men’s Club 
played host to the Dallas Display Club and 
several displaymen from Wichita Falls at 
a barbecue and dance. B. E. Chester, presi- 
dent of the Fort Worth club, was _ toast- 
master. W. M. QOutzs was 
entertainment, and Marshall EF. 
in charge of arrangements. 


MAY, 1944 


Bruce Alexander resigned as display man- 
ager for EK. W. Edwards & Son, Rochester, 
N. Y.; he was reported as joining a Chicago 
firm. Mrs. Neidert, formerly first 


chairman of 
Moods Was 


leona 


assistant, took over at the Edwards firm. 

Ken Worsley, formerly of Topeka, became 
display manager of Renberg’s, Inc., Tulsa. 

I. R. Copperman, proprietor of the Cleve- 
land Artificial Flower Company and Adver- 
tising Displays & Decorations, Cleveland, 
died of a coronary embolism. 

Carl O. Crites, display manager for D. M. 
Read & Co., Bridgeport, Conn., and more 
recently in charge of display for Goodyear 
Tire & Rubber Company, Akron, resigned 
from the latter firm. 

After two years away from Barker Broth- 
ers, Los Angeles, where he had been dis- 
play director for many years, J. Roy Stewart 
returned to the company in the same capa- 
city. 

Jack Hybarger, Leonard's Department 
Store, Fort Worth, won the annual National 
Baseball Week display contest. 








ie a ae 


Rate: $4.00 per column inch. Forms close 5th of month. 
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CLOSE-OUT 
MARKET WEEK SPECIAL — CORNUCOPIAS 


Many sizes and other Fall numbers. 


SALESMEN with 
Following Wanted 


WANTED 








Reedcraft Mfg. Co., 


P. O. Box 58, Rugby Sta. 


Brooklyn 3, N. Y. 








Free-Lance Displaymen 


of Ladies Dress and Specialty 


shops. arn easy, extra money 
with our display line tor your 
Weil 
nationally known organization. 
Write to- 


accounts. established, 
High Commissions. 


day. 


Address Box 4DE 


DISPLAY WORLD 


(are : rf 


SALESMEN 
Southwest and Mid- 


west territories open 
for exclusive repre- 
sentation. 


TWINKLE 
DISPLAYS 
113 W. 27th Street 
New York City 


on Christmas Novelty Imports 


Department Store trade, all 
territories open, good commis- 
sion. State experience and 
present connection. Confiden- 
tial. 


Address Box 5BC 


Care of DISPLAY WORLD 





Animated Christmas 
Display 


for large corner window. 
Write 
photo to: 


particulars, send 


Mr. Therkelsen 


DAVIDSON’S 


DES MOINES, IOWA 








Salesmen Wanted — Sell Western 
display products to dept. stores, 
mfrs. and display jobbers. Com- 
plete line of sandblasted grotesque 
woods, display stands, natural dec- 
orative materials. Good commis- 
sions, repeats, protected territories. 
Write for details. DEPT. D, P.O 
Box 373, Reno, Nevada. 


POSITION WANTED 
Young, aggressive displayman de 
sires position in or around New 
York—S1x years’ experience—Abil 
ity to design and install creative 
displays—Good references. 

Address BOX 5GH 
Care of DISPLAY WORLD 














LINE WANTED 


Salesman well known in 
South and Southwest de- 
sires outstanding line for 


better type stores. 


Address Box 635 
DISPLAY WORLD 


Care of 


WANTED TO BUY 


Animated Mechanical Figures 
Of All Kinds 


State all in first letter: also 


condition of same. Send 


photos if possible. 


Address Box CW 


Care of DISPLAY WORLD 





SALESMEN 


There is a tremendous oppor- 
tunity in our new and freshly 
styled line of display pieces. 
Our collection consists of both 
utility and high style for de- 
partment and better shops. 
Commissions and_ protected 
territories. 


Address Box 5HI 


Care of DISPLAY WORLD 


FOR SALE — Printasign Ma- 
chine, Model M — in perfect 
condition — will sacrifice for 
$75.00—Reply Max Fortunoff, 
561 Livonia Ave., Brooklyn, 
New York. 














FLOWER LINE WANTED 
Salesman, well-known in Mid 
western States, desires ai good 
artificial flower and set piece line 
for above territory. 
Address BOX 5CD 
Care of DISPLAY WORLD 











FOREIGN DISPLAY DIRECTOR 
desires to better position. Highly 
skilled. 12 years experience, of 
which 3 years in U.S.A. Presently 
employed as display director in 
Midwestern dept. store. 
Address BOX 5DE 
Care of DISPLAY WORLD 








DISPLAY MANAGER 
AVAILABLE 
Complete department store experi- 
ence. Presently employed, will re- 
locate. Midwest preferred. Top ref- 
erences. 
Address BOX SEF 
Care of DISPLAY WORLD 








USE THE OPPORTUNITY EXCHANGE 


FOR ANY WANT AD PURPOSE: 


e POSITION WANTED 


e POSITION VACANT 


e USED DISPLAY EQUIPMENT FOR SALE 
e REPRESENTATIVES WANTED 


$4.00 PER COLUMN INCH. 


CASH WITH COPY 





DISPLAY WORLD 




















FOR SALE 


“Night Before Christmas” Mechanical Toy 
Window 


One of the most outstanding toy window attractions of the past few 
Setting consists of a child's bedroom on Christmas Eve. one ani- 
mated girl having fallen asleep waiting for Santa, another child sleepily 
A kitten on hassock merrilv slaps at moving 

mouse, while an animated dog sits up and begs from large jolly Santa who 
turns his head, winks, and gestures for the dog to be quiet, as he unpacks 
heart warming Christmas display for 


years. 
rocking in bedside rocker. 


the toys for the children. 


Truly 
children and adults alike. 


Mechanically good and in fine condition, priced at a low figure. For 
Photos and full information gladly submitted. 


“CHRISTMAS DECOR UNITS” 
Group of 17 beautifully designed 
indirectly lighted, with an excellent covering of cloth poinsettia foliage. 
Five of these units are with animated bells, pictorials are of several 
group at $20 per unit, a fraction of 
In fine condition. Write for details. 


ARMSTRONG’S, Cedar Rapids, Iowa 


W. G. Mudge, DISPLAY DIRECTOR 


immediate sale. 


INTERIOR OR WINDOW 


“Christmassy” 
original cost. 


subjects. Will sell 


benefits. 


hand painted ictorial it . 
i d pictorial units, all returned. State salary. 





One for Chicago—the other for New York. 
growth requires enlarged creative staffs. 


Real creative talents in art design color. 
to direct and work with other creative people. 
of merchandise and retailing 


2 ASSISTANT ART DIRECTORS 


Our continued 
Must have art 


training and at least 5 years or more commercial experience. 


Must know how 
Knowledge 


helpful. Good salary and 


Opportunity to grow in creative ability since our 
work is for nation’s leading 


manufacturers and _ stores. 


Send complete outline all experience and education; also 
candid photo and few samples recent designs which will be 
Confidential. 


Reply to Personnel Director 


W. L. STENSGAARD & ASSOCIATES, INC. 
346 North Justine Street, Chicago, Ill. 











SALESMEN 


Two new Display items. First 
market. Attractive, 
High sales, 
commission. All territories 


State lines carried and 


time on 

essential, High 
open. 
territory covered. 


Display Aids Co. 
11375 N. Martindale 
Detroit 4, Mich. 











POSITION WANTED 
Young man with 4 years experience 
in display production, designing, 
layout, window set-ups, and selling 
desires to make change. Graduate 
of accredited school in advertising 
and display. Address Box S5IJ, 
Care of DISPLAY WORLD. 


CHRISTMAS UNITS AT 
ONE-FOURTH PRICE 


GROUP ONE—INTERIOR 

White wire post and wall units (3 sizes), specially designed 
for use with ornaments. 660 yards of 2-in. feathered garland. 
GROUP TWO—TOY WINDOW 

1—Santa as Sleigh-Loader. 4—Pixies, positions varied. 
1—Standing Deer. 4—Deer Heads. All are full-round and 
mache-sculptured. 


1—Sleigh of wood and metal. 
Beautifully executed by well-known manufacturer. 


If interested write— 


WHITNEY’S, San Diego 1, California 


Sales Rep. Wanted: Concern with 
complete design & mig. facilities, 
looking for intelligent salesmen 
with knowledge of display mgr. prob 
lems. To handle high styled line 
of display backgrounds and props. 
Sell from sketches and _ photos. 
(;,00d territory worth $20,000 for 
right man. Address Box 5AB, Care 
of DISPLAY WORLD. 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 
York. 

MADISONIA 
152 W. 25th St., New York 1, 

N. Y., Chelsea 3-1550 














SALESMAN 


To take over established ter- 
ritory: Virginias and Carolinas 
—carrying a complete line of 
nationally advertised Manikins 
—Fixtures and Display Novel- 
ties. Excellent opportunity for 
right man. 


Baltimore Display Ind., 
Inc. 


7 S. Hanover Street 
Baltimore 1, Md. 





HARTER DISPLAY STUDIO 
FOR SALE 


Established retail business, Rockville Centre, Long Island, N. Y. 
Long known as the outstanding display center in the New York 
area. Specially built building for lease, includes big studio 
showroom, tile floor, large display windows, interior shadow 
boxes, fully wired. Approximately 5,000 sq. ft. Large work 
area. Possession in time for usual big Christmas trade. Can 
more than pay for itself first season. Principals only. 


Write R. C. Krueger, General Manager 


METAL GOODS CORPORATION 


640 ROSEDALE ST. LOUIS 12, MISSOURI 











SALESMEN 


Territories open in East, Mid- 
west and far West for exclu- 
sive representation of one of 
the top display lines of high 
quality seasonal and non-sea- 
sonal items on the market to- 
day. See us at the NADI show 
in June. 


Address Box 5FG 
Care of DISPLAY WORLD 








SALESMEN WANTED 


Nationally known manufacturer seeks sales representation 
to display mfg., jobbers, wholesale florists and chains for 
complete line of wreaths and roping for Christmas and 
other display items. All territories open, top commissions 
paid. Desire salesmen carrying other lines to represent 


us. Give full particulars including lines now carried. 


JONES, The Holly Wreath Man 


MILTON, DELAWARE 








FOR SALE 


Silvestri Mechanical 
Christmas Angels 


at 50% of original cost. These 
items have been scrupulously 
cared for and used but once 
in one setting. 


Immediate delivery on the 
following items, plus crating 
and freight charges. 


15 piece Mechanical Angel 
Orchestra 


original cost $5,366.50 


Angel at Kitchen Stove— 
original cost $795.00 

Ice Skater Unit— 
original cost 


Bunk-Bed 


original cost 


$2,039.50 


Mechanical Unit— 
$1,655.00 


Canopy Bed Unit—not me- 
chanical— 


original cost $1,002.00 


17 Flying Angels—not me- 
chanical— 
original cost, each $97.50 


Photographs available on re- 
quest. Address all inquiries to 


NEIMAN-MARCUS 


DALLAS, TEXAS 


MR. G. H. MALLOY 
Display Director 
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11 | America's Largest Manikin Refinishers 
| [ and Wig Stylists 


See us 
Room 52/ 


Hotel 


New Yorker 
JUNE 19-23 





DALLAS — 3007 Canton Street 


NEW YOR K—152 West 25th Street 
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Barth's Decorat: d10 The 16 
fecker Sign Supp! ) ; : . , ° . “itis 
oe a ae es Gasthoff Co., Earl W. 

Bishop Publishing C. Gasthoft s Mfg. (¢ O., Ine. 

Bliss eine Pee General Display ¢ orp. 

“sar Prot | Tp OF, 41 General Plastics Corp. 
teen OT. OU Glolite Corp. 

ted: Mie : - Goldsmith & Sons Naren Industries , 28 Starer Displays 

Butler Mie Co : Grace Letter Co. U National Association of Stempler & Sons, Inc., Barney 
B. R- re RB. (,reneker Corp. Display ~ sns ~ | , 21 Stensgaard & Assoc., Inc.. W. L. 
Butles Paper Corp. Haida Displays, Victor ee Display Materials . store Kratt Mtg. Co. 

Hamberger, Inc., David Natural Desert Displays Swivelier Co. 

alit-Asia Rattan Co Hansen Mtg. Co., A. L. Nesbit Industries, Inc. Tero, Ine. 

apital Merchandising 0. I Hebeler, Edward S. Nevada _ Ming Tree Co. Thall Plastic Engr. Co. 

harrot Co., Inc., The L. J. Helms Chemical Co. Newhoft Associates, Sidney The Medium 

hie Display Co 2 Hernard Mfg. Co., Inc. 7 New York Display Mfrs. Things from Texas 

hicago Cardboard Co. Hertvy Co. 27 Group _ ray © Timbertone Decorative Co., Inc. 

hingos & Sons. Inc , Herz. Arthur 7 Nina Displays Me Twinkle Displays 

‘ity Display, Inc. Herzberg-Robbins, Inc. Noel Mfg. Co. SS Union Novelty Co 

‘ohen Co., Art R. 2 Homasote Co, Chihorst, R. A, 107 Ipson Co 

ohen Display Equipment, Hoover & Sons Co., Joseph 8 Oltmanns Decorating Co. 98 gm Furniture Co 

Harry ( 13 Hubbs & Co., Charles C. Opportunity Exchange 138, 139 ae : 

‘ole Co., James A. 125 Hulsizer’s, Inc. Parallel Mfg. Corp. 104 «= Walters, Inc., Ben. . 

‘onstant & Thor, Inc. 1.D.E.A.S. Unlimited Park Lane Fabrics Co., Inc. 102 Weyerhauser Sales Co. 

ook & Meier, Inc. Illinois Bronze Powder Co. 8 Pictorial Map Publishing Co. ..129 Williams, Inc., D. G. 

‘oronet Mfg. Co. 7 Imitation Food Display Co. Plastic Binding Corp. Williams Products Co. 

oy, Disbrow & Co., Inc. International Register Co. Plastic Fabricators 107 W. H. Window Display Form 

‘rown Metal Mfg. Co. Jones, the Holly Wreath Man Plasticfoam Products 118 Zaria, Inc. 
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DISPLAY WORLD 








EQUIPMENT 
~ 





only original and genuine ‘‘PEG-BOARD"’ 
panels and metal fixtures give you the 
right working combination of top-quality 
perforated hardboard matched with over 
60 HANGING FIXTURES. 














WRITE NOW for complete descriptive literature 


including prices . .. and the name of your nearest 
distributor. 


Copyright 1953 by 


B. B. BUTLER MFG. CO., INC. 
3150 RANDOLPH ST. © BELLWOOD, ILL. 
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P. B. of New York, Inc., 11 W. 42nd St., New York City 36. Subsidiary of B. B. Butler Mfg. Co., Inc. 





" 


\ 








ATLANTA, GEORGIA 
Meivin S. Roos & Co., 

181 Pryor St. S. W. 
BALTIMORE, MARYLAND 
Baltimore Display Inds., 

7 S. Hanover St 

BOSTON, MASSACHUSETTS 
Eastern Displays Inc., 

51 Kneeland St 

BUFFALO, NEW YORK 
Samuel C. Dutch & Son 
487 Washington St 
CHICAGO, ILLINOIS 
Hecht Fixture Company, 
211 S. Wacker Drive 


\\ 


* Visit us at the NADI Show 


Hotel New Yorker, June 19th to 23rd 
We’re in the BALLROOM FOYER 


* Visit our New York Showroom, 


Il W. 42nd St., Room 1064 


Beau Monde high fashion mannequins 
Premier showing of new Beau Monde papier-maché forms 
Decorators Plated Polished Brass in window and interior metal fixtures 
Men's Wear fixtures . . . introducing Smokey Birch and Brass 


CINCINNATI, OHIO 

General Display Corp., 
140 W. Fourth Street 

DALLAS, TEXAS 


Mr. Leonard W. Stark, Marshall 


Moody Bidg., 1104 Jackson St 
DENVER, COLORADO 
Walter W. Martin, 

1622 Arapahoe St 

DETROIT, MICHIGAN 

The Art Products Company, 
1425 Broadway 

HONOLULU, HAWAII 
Bader's Display House, Ltd.. 
P.O. Box 3949 


AUTHORIZED KORRECT-WAY DISTRIBUTORS 


KANSAS CITY, MISSOURI 
National Equipment Corp., 

919 Broadway 

MEMPHIS, TENNESSEE 

Wray Williams Display Co., 
21-23 S. Second St. 
MINNEAPOLIS, MINNESOTA 
L. E. Hier Display Equip. Co., 
23 North 6th St. 

MONTREAL QUEBEC, CANADA 
Faye Perm Displays, Ltd., 

8 St. Catherine St. E. 

NEW ORLEANS, LOUISIANA 
Wray Williams Display Co., 

534 Canal Street 





PHILADELPHIA, PA. 

Naythons Display Fixture Co., 

909 Arch St. 

PITTSBURGH, PA. 

Art R. Cohen Co 810 Penn Avenue 
PORTLAND, OREGON 

Mr. Roderick S. Clancy, P. 0. Box 463] 
ST. LOUIS, MISSOURI 

Midwest Display Equip. Corp., 
2310 Locust St. 

SAN FRANCISCO, CALIFORNIA 
Kehoe Display Fixture Co., 

541 Market St. 

TAMPA, FLORIDA 

Eddie Allan, 1211 Franklin Street 








